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DUCKLINGS 


Join the Birdseye Family at 
Springfield 


(Concluded from Page 1, Column 4) 


a leader for the week-end. They were 
priced at 47 cents a pound for duck- 
lings and 57 cents a pound for broilers, 
which prices have since been main- 
tained. This brought the cost of a 
broiler to about 75 cents, making a good 
allowance for two persons, while the 
ducklings, being much larger, sufficed 
for a good-sized family. In either case 
the cost was rated as moderate for a 
high-quality product, and the customers, 
who had been awaiting the items for 
weeks, snapped them up rapidly. 

When these items went on sale Thurs- 
day noon the management, according to 
information current here, had made pro- 
vision for a reserve supply estimated to 
last a week. At the close of business 
Saturday night the reserve had melted 
away and some of the stores were un- 
able to meet the demand. Meanwhile, 
the long-distance telephone had _ been 
brought into service and measures had 
been taken at the Boston plant to speed 
production. For 48 hours, day and night, 
the freezing of broilers and ducklings 
went on without interruption, and this 
emergency measure, taken in connec- 
tion with the intervention of Sunday at 
the selling end, established a lead by 
which it has been possible to maintain 
a comfortable margin ever since. 


Inclement Weather No Handicap 


The new items are pressed into com- 
pact form and snugly wrapped in cello- 
phane, affording the customer a full 
view of the article. The plump and 
generally inviting appearance of the 


and the Park Stores, Inc, 631 Park 
Ave., has installed equipment manufac- 
tured by C. V. Hill & Co., Ine., Trenton, 
N. J. In this store, the chilled meat case 


re 


ALES of quick-frozen meats in Plain-| and a delicatessen case set side by side 
and both have been built to look the 


field, N. J., are gradually increasing, 
same in appearance. 


Jersey Folk Taking to Frozen Foods 


frigerated by Kelvinator equipment, as 
is also a butter box installed in the rear. 
In the frozen meat case a temperature 


ented pans and _ flues. 


of 19 degrees is maintained, temperature 
of 40 degrees in the delicatessen case, 
Both cases are re-|and 45 degrees in the butter box. The 
two cases have overhead coils and pat- 
Both have ade-| stabilized, and the gene i 
quate facilities for large displays. cee and 


OCEANS — 


Of Valuable Informatio, in 
Zarotschenzeff Book 


(Concluded from Page 6, Column 5 
afterwards. Thus, in time of “4 
products can be preserved until wale ute, 
son’s goods are available. Sea. R 

“(3) Modern methods of 4 
steaking of fish; wrapping and ag ce 
of fish products before and after f a8 A z 
ing; utilization of all edible anq eng 
by-products; all these factors are 
to revolutionize and reorganize radi al 
the fishing industry in al) its aa 
— transport, trade ind distrip. 


“(4) Refrigeration with +) 
methods of rapid freezing i. come 
to aid the fishing industry in tug. 
this gigantic task. It is only the refi ‘ 
erating technique that will! enable the 


producers, merchants, distributors and 
consumers alike, to prepare, hang 
transport and purchase foo! which . 
freshness, appearance, flavony and pe a 
is far superior and is a_ better value 
than the so-called “fresh” jish which 
reaches the consumer after ‘ing store 
in crushed ice, five, ten, twenty and mor 
days after capture. , . 

“(5) The combination of new meth. 
ods of rapid chilling and freezing, glaz. 
ing, storing and defrosting of fish with 
the new methods of filleting. steaking 
wrapping, packaging and <istributing 
prepared fish products, wil! give new 
life to the fishing industry. Waste and 
losses will be eliminated, prices wil] pe 


get clean, hygienic, cheap and attractive 


poultry elicited favorable comments, and 
the assurance given in display adver- 
tisements that they were “the tenderest 
ducklings and broilers that ever made 
your mouth water” was fulfilled, judging 
by the repeat orders and the oral ex- 
pressions of customers. It should be ex- 
plained that the good sales made by 
these and other Birdseye items on Sat- 
urday of that week were recorded de- 
spite a heavy thunder shower that burst 
upon the city and suburbs in mid-after- 
noon and kept many from going to the 
stores. 

Another departure that lent stimulus 
to the campaign that week was the in- 
troduction of a weekly prize of $25 for 
the store making the best gain in volume 
of sales for the week. This prize for 
the calendar week ended June 7 was 
won by Snyder’s Market, of 25 Sum- 
ner Avenue. Previously the General 
Foods Corporation had offered two 
weekly prizes of $5 each, one for the 
best increase of sales and the other to 
the store showing the highest average 
for unit sales. These created spirited 
competition, and it was quickly estab- 
lished that an average of $1 or better 
was necessary in order to put a store 
within fighting range for the unit sales 
prize. Close contests have been waged 
among the 13 stores comprising the 
group, with no single organization show- 
ing outstanding superiority. 

Decisions in the $25 contests depend 
not on volume alone, but to some extent 
on efficiency and accuracy in keeping 
account of sales. Every error on a sales 
slip subtracts from the store’s points 
‘and reduces its rating for the week. 
This feature is said to express the Gen- 
eral Foods Corporation’s conviction that 
the merchant and counter man must be 
ever on the alert to eliminate careless- 
ness and laxity. 


Many Items Popular 


The week ending June 14 was a good 
week for the Birdseye food business in 
Springfield, with moderate temperatures, 
comfortable for shoppers and lacking in 
extreme hot days that discourage per- 
sons from purchasing the heavier meat 
rations. Accordingly the volume of 
sales of steaks, roasts and chops, as well 
as ducklings and broilers, maintained 
a high level. Oysters at 38 cents a pint, 
fillets of sole at 38 cents a pound, and 
haddock at 57 cents helped to swell the 
total at midweek. For Friday and Sat- 
urday boneless pot roast and boneless 
rib roast of beef at 35 and 38 cents, re- 
spectively; sirloin of roast beef at 49 
cents, pork loin roast at 29 cents, and 
lamb roasts at 32 and 35 cents, were 
specials. As an extra, a pound of pork 
chops and a package of raspberries, sell- 
ing regularly for 72 cents, were put on 
at 59 cents for the combination. 

Pork chops prove a popular item, be- 
ing cut to uniform thickness, six chops 
to the pound. In a Van Dyk store, 
where pork chops have been an estab- 
lished item in the past, they are said 
to be one of the two best sellers in the 
Birdseye list. Spinach continues to sell 
in excellent volume, and the fact that 
it is thoroughly cleaned, ready to cook, 
helps this item. 

Thus far the various stores appear to 
have maintained their relative positions 
very well, as regards growth of sales of 
quick-frozen foods, but it is thought 
that with the advent of sustained hot 
weather the outlying neighborhood 
stores may show some gains in compari- 
son with the downtown establishments. 
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Exetusive Design of the 


, Ace 


eliminates 


the Cause of 


q, of all service 


ALL the big words in the dictionary cannot 
give you a better picture of the profit cppor- 
tunity in the American Ace than this simple 
statement of facts: 

The American Ace is the only hermetically 
sealed unit on the market for remote as weil 
as integral installation. The mechanism is 
fully enclosed. 


There are no belts, no idlers, no stuffing boxes, 
no shaft seals — features which, experience 
shows, have been responsible for a major por- 
tion of all service in mechanical refrigeration. 


_ The exclusive design of the American Ace 
is based upon 20 years’ experience in mechan- 


ical refrigeration. It is fully automatic and 
has a proven record of efficient, economical 
operation. 


The American Ace is adaptable for every 
commercial use not requiring the services 
of a technical engineer in marketing. The 
manufacturer backs it with a positive two- 
year guarantee. 


Territory is now available and inquiries 
are invited from responsible dealers. Besides 
the exclusive advantages of the unit itself 
our proposition includes sincere co-opera- 
tion in a merchandising program of proven 
effectiveness in building profitable business. 


THE AMERICAN FOUNDRY EQUIPMENT CO., Mishawaka, Ind. 
REFRIGERATION DIVISION, DEPT. 6A 
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products. 


“(6) In the U. S. A. and Canada the 
consuming public and housewives are 
being taught on the advantages of 
frozen foods, and the methods of propa- 
ganda adopted in those countries for 
educating the public, for disseminating 
new ideas on the value of ‘frosted’ 
foods, might be successfully employed in 
Europe.” 

After closing his discussion of frozen 
fish, Mr. Zarotschenzeff devotes a short 
chapter to the quick freezing of meats, 
Commenting on the work that the pack- 
ers are doing, he says: 


“One of the largest American meat 
packers has made a statement that five 
years from now will see the marketing 
of the great majority of meat products 
in hard chilled condition. 


Swift’s Contribution 


“Messrs. Swift & Co., of Chicago, 
made a not mean contribution to the 
practice of rapid freezing by introdue- 
ing a tunnel system in their ‘sharp 
freezers.’ Sets of trays with the prod- 
ucts to be frozen are placed in the tun-§ 
nel through which is passed a blast of 
highly refrigerated air; as air is used 
here again as a freezing medium, one 
cannot consider this system as ade 
quate. It is an improvement on previous 
methods inasmuch as freeziig space is 
smaller, it being confined to the tunnel§ 
alone. Messrs. Armour & (o., of Chi] 
cago, have put up an experimental in 
stallation equipped with two stage com- 
pressors. Brine temperature (CaCl, and 
also air) can be refrigerate down (0 
-50° FEF. The results of their exper 
ments have not Been pushed yet. 


Messrs. Wilson & Co., Cudal _ and other 
packers are also studying © e problem 
of rapid freezing on the ime [ines 
Kolbe, Birdseye and Bloom —_:centrated 


their energy upon the problem of rapid 
freezing of various meat cuts and edible 
offals, both wrapped and unwrapped. 
In concluding his chapter 01 the freet 
ing of meats, Mr. Zarotschenzeff paints] 
this encouraging picture of the future 
of the new industry: 

“The development of rapid freezing of 
meat cuts, edible offals, poultry, game 
berries, fruit, shell fish an oysters, 8 
of vital interest both to the producers, 
manufacturers and consuming public. 
It opens new roads for stock breeders 
growers, exporters and retails. It will 
revolutionize, cheapen, simplify and 
standardize the methods of productiol, 


distribution and_ transport, benefiting 
all those actually engaged in providing 
or supplying the population of the ® 

world with 


dustrial countries of the 
clean, cheap, sanitary and standardise 
flesh and fruit products manufacture’ 
with the aid of modern methods of ma 
production. It will yet be another tri 
umph of applied science.” 

The most notable omission in Mt 
Zarotschenzeff’s book is adequate me 


tion of his own “brine fog” system of 


freezing. One fleeting reference to A “ 
about all that can be found. ee wil 


he is planning another book wh F 
deal directly with his own accomh” 
ments. If that is the case it will i 
eagerly awaited. fire 
Between Two Oceans is priced at - 
shillings and copies may be O¥F 
from The Cold Storage and Produce ie 
view, Empire House, St. Martin 
Grand, London, E. C.-1. 
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PHYSICIANS APPROVE 
REFRIGERANT REPORT 
aT DETROIT MEETING 


Special Committee Asked to 
Continue its Work 


Detroit, Mich.—To the eighty-first an- 
‘ual convention of the American Medi- 
el Association, in session at the Ma- 
sonic Temple here June 28-27, the Asso- 
dations Committee on Poisonous Gases 
reported on “Household Mechanical Re- 
frigeration, with Special Reference to 
the Toxicity of the Refrigerant Used.” 

the A. M. A. House of Delegates 


that the committee continue to function 
during the coming year. 

Dr. H. Gideon Wells, noted patholo- 
gist, served as chairman of the commit- 
tee, which was composed of Yandell 
Henderson, Ph.D., respirational physio- 
logy expert, L. R. Thompson, M.D., of 
the United States Public Health Service, 
p, N. Leech, Ph. D., chemical authority 
and director of the A. M. A. laborator- 
jes, and Carey P. McCord, M.D., indus- 
trial hygienist, who drew up the report. 


“Artificial refrigeration,’ begins the 


report, “in transportation, in storage, 
and in househclds in connection with 
food supplies is a public health achieve- 
ment of the first magnitude. 

“It is obviously desirable that faulty 
developments in this important public 
health field should not defeat its pur- 
pose of adding to the well being of hu- 
man life.’ 

Following this preamble the report 
contrasts the single unit and multiple 
systems, listing 10 objections to the 
multiple system, and concluding: 

“Obviously, the multiple system is 
potentially a far greater source of harm 
than the single unit household refriger- 
ator.” 

Moving on to the subject of “indi- 
yidual refrigerants,” the report lists a 
dozen “fundamental properties of typi- 
cal refrigerants,’ and tabulates  sub- 
stances that may be used as refriger- 
ating mediums, and the relative toxic 
properties of individual refrigerants. 

The body of the report is concerned 
with expositions of the various proper- 
ties of carbon dioxide, silica gel, me- 
thane, ammonia, ethyl chloride, methyl 
chloride, and sulphur dioxide. 

Treating also industrial. poisoning 
from chemical refrigerants, the paper 
ends by frowning upon the introduction 
of warning agents into nonwarning 
tefrigerants, suggesting uniform refrig- 
eration codes, and offering a benedictory 
paragraph on moral obligations. 

The report is summarized as follows: 

"1. Household refrigeration is a fac- 
tor for good in the promotion of public 
health and economic living. For this 
reason no action or attitude is war- 
tanted that will tend to hamper the 
manufacture and use of safe refriger- 
ators. 

“2. Greater precautions in _ safe- 
guarding refrigerator installations are 
called for under domestic conditions 
(including all institutions where human 
beings are housed, i. e., hospitals, child- 
ren’s homes) than under ordinary in- 
dustrial conditions that involve only 
normal adults. . 

“38. Ammonia, sulphur dioxide and 
methyl chloride are regarded as definite- 
ly toxic in some concentrations. Other 
common refrigerants are toxic only in 
the sense of simple asphyxiants. 

“4. Multiple unit installations in 
apartment houses and kindred large 
buildings are regarded as dangerous 
and highly undesirable so long as it is 
Possible for the entire system’s refrig- 


(Concluded on Page 2, Column 3) 


DR. HARVEY WILEY DIES; 
ADVOCATE OF PURE FOOD 


Washington, D. C.—Pure food lost its 
Greatest friend and staunchest battler 
when Dr. Harvey W. Wiley, early advo- 
fate of the pure food and drug laws, 
flied here Monday at the age of 86. 

Tee or four decades ago the public 
ate what was offered and asked no 
Westions. Food poisonings and food- 

The diseases took an annual toll of 
health and lives that resembled the 
“Asualty list of a war campaign. 

Th 188% Dr. Wiley became chief of the 
United States Department of Agricul- 
re, an obscure position hidden away 
an antiquated building. Immediately 
he - began to happen. For 30 years 
fl Ought against adulterated and un- 

Ithful food and drugs. The crusade 

Fesulted in the enactment of the pure 


oe and drug laws, and in their rigid 
orcement, 
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Chicago, Illinois—July 2 The 
Chicago City Council almost 
adopted a refrigeration safety 
code today, and then at the 
eleventh hour sent the whole 
matter back to the Health Com- 
mittee, which has been arguing 
back and forth for nearly a year. 

Dr. Arnold H. Kegel, who led 
the fight for a safety code since 
the beginning, was thoroughly 
discouraged. 

The showdown today came 
when Alderman Terence I’. Moran 


moved to refer the matter to the 
Health Committee seizing as his 
excuse the fact that Assistant 
Corporation Counsel Samuel P. 
Breen, had brought in ten amend- 
ments to the so-called Gearon 
Code. These amendments were 
chiefly minor changes in wording. 
Alderman C. 8. Eaton then moved 
that Alderman Moran’s motion 
be laid on the table, and it was 
this latter motion that came to 
a vote and forced a show of 


strength between the Kegel and 


CHICAGO CODE GOES BACK TO COMMITTEE 


Nye forces, sponsors of the codes. 

Nearly every Alderman rose to 
his feet to explain his vote, and 
the ballot proceded slowly. When 
the last of the 47 aldermen pres- 
ent had voted and the motion 
seemed carried, thus opening the 
way for the final adoption of a 
code today, Alderman G. M. May- 
pole, rose and asked permission 
to change his vote from “Aye” 
to “Nay.” That ended the fight. 
The vote stood 24 to 23 in favor 
of taking up the Moran motion. 


Kelvin Kickers 


FUTURE 6. E. ADVERTISING 


Cleveland, Ohio.—A change in adver- 
tising policy, which will include a re- 
casting of one of the most famous 
phrases in the history of the electric re- 
frigeration industry, has been announced 
by T. K. Quinn, manager of the electric 
refrigeration department of the General 
Electric Company. A letter, sent out re- 
cently by Mr. Quinn to the entire G. BE. 
refrigerator sales organization, discusses 
the change in policy. 

The new policy became effective July 
1, and so far as possible all advertising 
appearing from now on will conform to 
the new specifications. The nationally 
known slogan, “No owner has ever paid 
a cent for service,” will be clarified and 
made “more definite and complete as to 
time, conditions and cost,” according to 
Mr. Quinn’s letter, which is printed be- 
low in full. He writes: 


SALES POLICY AND PRACTICE 


“The electric refrigeration industry 
has come of age, and is now entering 
upon a new stage of its development. 
The convenience, economy and health- 
guarding features of the electric refrig- 
erator are more generally understood, 
and there is a widespread public inter- 
est and acceptance of the product. Some 
of the earlier, methods of exploitation 
and sale are not well suited to the new 
conditions. 

“In recent sales activities, too much 
emphasis has been placed by several 
manufacturers, upon comparisons of 
competing products as to the quality 
and quantity ‘sold, even at the sacrifice 
of the most valuable asset the industry 
has—good will. If the industry as a 
whole appears to be lacking in charac- 
ter, or is discredited in the judgment of 
the public by destructive internal com- 
petition, every part of it must suffer. 
We should be more concerned over the 
competition between our industry and 
others for the consumer's dollar, and 
there is a growing appreciation of this 
fact among those interested. 

“Our own position is now well estab- 
lished. We cannot expect to improve 
present conditions by pointing to the 
alleged mistakes of our competitors, or 
by waiting for someone else to show the 
way. Regardless, therefore, of what 
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NEW POLICY TO GOVERN! 


ELVINATOR in Germany has taken? 


to the sport field. Recently, the em- 
ployees of Elektro-Kuhlanlagen, A. G., 
distributors at Leipzig, Germany, organ- 
ized an athletic club. When not pur- 
suing orders for Kelvinator equipment, 
the employees devote some of their time 
to athletic games. Here are the Kelvin 
kickers who are seeking honors on the 
field. 


others may or may not do, we propose 
to adopt the following policies, and we 
solicit and expect the whole-hearted sup- 
port of our entire organization. 
“Effective July first, we shall elimi- 
nate from all advertising copy which it 
is not too late to change, any statements 
of a negative character, and those which 
might tend to be destructive. We shall 
continue aggressive advertising cam- 
paigns and effective sales activities, ex- 
ploiting the features and advantages of 
our product without directly or indirect- 
ly reflecting upon any competing prod- 
uct. All of our verbal or written repre- 
sentations are to be complete and con- 
vey the full facts to the casual reader. 
No statements will be made or adver- 
tisements worded in such a way that 
even though technically true, they may 
be misunderstood. We shall not coun- 


(Concluded on Page 4, Column 3) 


The South Wins 


T seems that ELEcTRIC REFRIGERA- 

TION NEWS was in error in giving 
eredit for the invention of “Jonah 
the Goat” to the Broad River Power 
Co. of Columbia, South Carolina. 
And it is only fair to state that the 
Broad River Company in its story of 
its sales campaign which appeared in 
the June 18th issue, made no claim 
of originating the idea. 

Now comes the Georgia Power 
Company of Atlanta with documentary 
evidence to prove that a goat named 
Jonah was used in an electric range 
campaign in 1928. Of course there is 
a distinction between a goat that sells 
heat and a goat that sells cold, but 
we refuse to quibble, and so award 
the palm to the Atlantans until such 
time as someone else presents a 
prior and valid claim. 

At any rate the idea is a good one, 
and thus far all the honor and glory 
belong to the South. 


pd, 


JAS. SPEAR ORGANIZATION 
STILL IN REFRIGERATION 


Philadelphia, Pa.—The James Spear 
Stove & Heating Company has made cer- 
tain changes in the organization and 
production methods of its Refrigeration 
Division, which has achieved a nation- 
wide reputation in the water and milk 
cooling field. Under the new policy ice 
water generators of the remote installa- 
tion type will be warehoused and sold 
by the Spear organization as in the past. 
This includes coolers with capacities of 
10 to 100 gallons. 

The small individual office type of 
electric cooler will no longer be handled. 

A brief item, which appeared in the 
June 4th issue of ELEcTRIC REFRIGERA- 
TION NEWS, seems to have given to some 
readers the impression that the James 
Spear Company was withdrawing entire- 
ly from the refrigeration field. That is 
not the fact. . 

The new arrangements mentioned 
above also include an agreement with 
the Richmond Engineering Company, an- 
other Philadelphia manufacturer, which 
will begin the manufacture of some of 
the items hitherto made and marketed 
by the Spear organization. This manu- 
facturing change will be made gradu- 
ally and will not interfere with the 
Spear Company’s relations with its 
present customers. The Spear name, the 
Spear design and the Spear guarantee 
will hold their place in the refrigeration 
industry indefinitely. 

W. J. R. Taylor remains in charge of 
the Spear Refrigeration Division as 
manager. 


REFRIGERATION MAKES HIT 
AT RADIO SHOW 


Detroit, Mich.— Refrigeration was 
much in evidence at Radio Wholesalers 
Club Pre-Season Show at the Detroit- 
Leland Hotel, June 17-19. Interest on 
the part of the radio men in refrigera- 
tion indicated that many of them con- 
template the addition of a line to round 
out the sales year. 

Oopeland, Majestic, Norge and West- 
inghouse electric refrigerators were on 
display and viewed with utmost interest. 
Copeland and Norge showed several of 
their new models. Grigsby-Grunow Co., 
Chicago, displayed two cabinet models 
without the units installed. 


WESTINGHOUSE SALES 
EXTENDED TO AREAS 
IN EAST AND SOUTH 


New Territories Opened and More 
Will Follow 


Mansfield, Ohio—Distribution of the 
Westinghouse refrigerator was begun in 
four new areas in the East and one new 
one in the South, July 1, according to 
an announcement made by Carl D. 
Taylor, manager of the Refrigeration 
Department of the Westinghouse Elec- 
tric and Manufacturing Company. 


The new distributors and their terri- 
tories are: The Wetmore-Savage Com- 
pany of Boston, Mass., distributors for 
the states of Massachusetts, Rhode 
Island, Vermont, New Hampshire and 
Maine: Hessell & Hoppen Company, of 
New Haven, distributors for the state 
of Connecticut; the Penn Electrical En- 
gineering Company, of Scranton, dis- 
tributors for the northern and north- 
eastern part of Pennsylvania; the West- 
inghouse Electric Supply Company of 
Philadelphia, distributors for the south- 
eastern part of Pennsylvania, all of 
Delaware, Maryland and the District 
of Columbia; the Braid Electric Com- 
pany of Nashville, distributors for 
Tennessee east of the Tennessee river. 


Territory previously covered by West- 
inghouse distribution includes Ohio, 
Michigan, western Pennsylvania, Ken- 
tucky and part of Tennessee. 

Since the opening of the sale of the 
refrigerator in February Westinghouse 
has gradually expanded its territory as 
fast as production of the refrigerator in 
the Mansfield plant would permit. 
From the opening in Cleveland and 
Pittsburgh February 1, until July 1, a 
period of five months, Westinghouse has 
followed its announced policy of pro- 
ceeding deliberately. It has, however, 
reached into most of the populous areas 
in the East and near South and will 
undoubtedly follow its original intention 
of entering such centers as New York, 
Newark, Chicago and Indianapolis dur- 
ing the year. 

This plan of preparing carefully for 
every move has been noticeable through- 
out all of the Westinghouse contacts 
with refrigeration. It took 12 years of 
research and experimentation to con- 
vince the company that it had a product 
that would bear up successfully in the 
field. Despite the entrance of many 
other organizations into extremely ac- 
tive selling during the latter part of this 
period, Westinghouse was not stampeded 
into a premature entrance into the field. 


The first actual public appearance 
of the Westinghouse refrigerator was 
during the Pittsburgh Automobile Show, 
January 18-25, where Whitehill Dan- 
forth, Inc., metropolitan distributors for 
the Iron City Electric Company of 
Pittsburgh had display space. In Cleve- 
land the refrigerator attracted wide at- 
tention when Sloman-Mackinnon, metro- 
politan distributors for the Westing- 
house Electric Supply Company, showed 
it at the Food Show in the public audi- 
torium. Here the first Westinghouse 
talking refrigerator was shown. Every 
time a passer-by touched a grid glow 
tube it came to life and told the crowds 
of its merits. 


Since that time the process of adding 
cities and districts has gone forward 
regularly. This process has been marked 
by the appearance in the metropolitan 
areas of a new type of show room of a 
standard type. The use of a special wall 
paper and wood work, early American 
maple furniture and rag rugs has pro- 
duced a display which has a colorful 


(Concluded on Page 12, Column 3) 


GOAL TOPPED IN GEORGIA’S 
REFRIGERATION CAMPAIGN 


Atlanta, Ga.—On June 26, The Geor- 
gia Power Company went over the top 
of its $850,000 quota in the spring 
refrigeration campaign. At that time 
reports from the southern city indicated 
that total sales had reached the $857,691 
mark, or 101 per cent of its quota. 
The campaign closes on July 3 and the 
Georgians are not easing up a bit in the 
final moments. They expect to drive old 
man quota to cover and send the final 
total over the million mark. 


Besides turning out wonderful golfers, 
Atlanta can also boast of its top-notch 
refrigerator salesmen, who turn in 
Scores way above par in the campaigns 
paigns conducted for refrigeration each 
conducted for refrigeration each year. 
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ELECTRIC REFRIGERATION NEWS, 


JULY 2, 1930 


Brooklyn, N. Y.—At night the Bond 
Street store of Rex Cole, Inc., makes its 
presence known for miles around. A 
huge sign mounted on the top of the 
building presents the message of refrig- 
eration so that it can be seen for con- 
siderable distance. 

A touch of the futuristic marks the 
interior of the store. While the walls 
and ceiling are done in quiet, dignified 


Big Brooklyn Showroom Shines 
Like Lighthouse 


taste, the floor treatment is decidedly 
different, and the tables and benches 
lean toward the cubistic. The lighting 
arrangement is effective and novel. 

Operating as he does in the biggest 
city in the country, Rex Cole can afford 
to indulge in a bit of variety so far as 
his showrooms are concerned. The Bond 
Street store is one of the most attrac- 
tive. 


REFRIGERATION STUDIED 
BY MEDICAL COMMITTEE 


(Concluded from Page 1) 


erant charge (or any large portion of 
it) to be discharged into any one area, 
such as an apartment. The full quan- 
tity that may be discharged into one 
domicile, home, or apartment, should be 
less than the lowest toxic concentration. 


“5. The introduction of warning 
agents per se (toxic or non-toxic) into 
refrigerants otherwise without warning 
properties is regarded as not commend- 
able. This practice does not adequately 
provide protection for all classes of per- 
sons, including infants, locked-in chil- 
dren, the insane, the sick or the aged. 

“6. The preparation of dissimilar 
codes, by large numbers of cities and by 
other political units, is not favored. The 
meeting of large numbers of require- 
ments in divers cities unduly hampers 
the manufacturers of refrigerators and 
increases their cost to the public. Codes 
of this character, adequate and practi- 
eal, should attain uniformity through 
joint efforts co-ordinated under such 
auspices as the United States Public 
Health Service. 

“7. The manufacturer of refrigera- 
tors (and every other manufacturer of 
a product that may injure the user as 
a result of faulty manufacturing proce- 
dure) has a responsibility to try out 
and test all substances the harmful 
properties of which are in any wise un- 
certain. The use of toxic substances 
without adequate safeguarding or warn- 
ing should lead to penalties. It is no 
longer to be tolerated that manufac- 
turers procure information as to toxic 
substances through the deaths and ill- 
nesses of consumers. 


“8. In connection with the recent 
deaths from methyl chloride in domes- 
tic refrigerator systems, sufficient medi- 
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in your Multiple Installations when you use 


THE MUELLER MANIFOLD 


Mueller Manifold for Multiple Installations 


sweated to the header. 


tubing. 
stand high pressure. 


This manifold is furnished with 1-4 in., 3-8 
in. or 1-2 in. angle valves which are securely 
The header is of a 
special alloy, seamless drawn, square brass 
It is designed particularly to with- 


Mounting clips are furnished with each set. 


WE MANUFACTURE A COMPLETE LINE OF VALVES AND FITTINGS 
AND CAN SUPPLY YOUR EVERY REQUIREMENT 


Mueller Valves and Fittings are approved by the Underwriters’ Laboratories of Chicago. 
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Flared tube nuts are assembled on each out- 
let at the time of manufacture to protect 
the accurately machined seats and to insure 
perfect contact for the tubing. 
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seal cap and wrench for convenience of | 
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eal and chemical data were available to 
have prompted elaborate safeguardings 
on the part of those persons responsible 
for refrigerator equipment and installa- 
tion. 

“9. This committee favors the prose- 
cution of investigative work to the end 
that all domestic refrigerator systems 
may be supplied with practical refrig- 
erants, sufficiently free from toxic prop- 
erties that life and health may not be 
jeopardized. Unfinished and unpublished 
work in the hands of the refrigerator 
industry promises such a refrigerant. 

“10. The public is now protected in 
respect to foods and drugs by federal 
law and careful governmental supervi- 
sion. Similar protection for the public 
is needed in regard to possibly harmful 
substances outside the field of foods and 
drugs.” 

Dr. Paul N. Leech, who had charge 
of the scientific exhibit at the conven- 
tion, and who was responsible for the 
chemical data of the report, declared 
that the committee had little faith in 
warning agents. 

“Sulphur dioxide and methyl chloride 
have different boiling points, and frac- 
tionation is liable to occur upon their 
combination,’ said Dr. Leech. Mercap- 
tan breaks down quickly in methyl chlo- 
ride. Acrolein is untried as yet. 

“Just at the time the committee is- 
sued its report a new refrigerant was 
announced, dichloro-difluoro methane, 
which appears to test well both as a 
refrigerant and in regard to health haz- 
ards. 

“The committee did not venture an 
opinion as to the merits of this new re- 
frigerant, and will await further tests 
and developments.” 


MEREDITH AND GLASER GET 
NEW ASSIGNMENTS 


Detroit, Mich—Charles Meredith, 
former general sales manager of the 
Hot-N-Cold Corporation, Kelvinator dis- 
tributors at San Francisco, has been 
transferred to the Atlantic side of the 
continent. Mr. Meredith is now a Kel- 
vinator district manager at large. 

Jay Glaser, formerly connected with 
the La Crosse, Wisconsin, Division of 
the Northern States Power Company, 
has been appointed a member of the 
Kelvinator Sales Promotion Department 
and assigned to duty in the territory of 
District Manager H. A. Dahl. 


KELVINATOR DEALERS 
ASSEMBLE IN PITTSBURGH 


Pittsburgh, Pa.—One hundred 
sixty Kelvinator dealers and retail — 
men attended the seventh annua) ns 
vention of the Kelvinator-Leonard ¢,. 
poration at Webster Hall here on j vel 
19th. me 

The Kelvinator factory was re 
ed by Earl Lines, advertising 
who talked on advertising and electy, 
refrigeration; H. L. Hull, water cooler 
specialist of the sales promotion q ious, 
ment, who discussed Kelvinator water 
coolers and their engineering develop. 
ment; R. D. Lombard, central states sie 
resentative of the Kelvinatoy national 
business division, and R. I. Petrie dis- 
trict manager. : 

Speakers for Kelvinator-Leonard (or. 
poration were Myles BE. Ewing, genera) 
manager; Frank J. Natwick, address of 
welcome, and Tona E. Focht, domestic 
sales manager, who put on a demonstra. 
tion of fast freezing. 


PHYSICIANS GET CHANCE 
TO INSPECT ACROLEN 


Detroit, Mich Acrolein had its inn. 
ing last week at the eighty-first annual 
convention of the American Medical As. 
sociation here, when the Uniied States 
Bureau of Mines cornered a section of 
the scientific exhibit to expound the 
merits of detector gases. 

Among the warning agents exhibited 
was acrolein, to be used as a detector 
for non-odorant refrigerants. 

After explaining that acrolein was a 
lachrymator and a nasal irritant, H. H. 
Schrenk, in charge of the exhibit, would 
allow some of the gas, mixed with 
methyl chloride, to escape into a glass- 
and-wood chamber, which was about a 
foot square. 

Anyone interested could stick his head 
into the chamber, get a whiff of acro- 
lein, and be convinced. 

According to Mr. Schrenk one part of 
acrolein in a million produces an accu- 
mulative irritating effect which becomes 
intolerable in a few minutes. Unlike 
many other disagreeable odorant gases, 
one cannot become accustomed to acro- 
lein. Hence it will waken sleeping per- 


Present- 
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In Honor of N. E. L. A. Members 


San Francisco City Hall was flooded with light during 
big N. E. L. A. Convention. 


COPELANDS FOR ILLINOIS 
STATE OFFICES 


Springfield, Ill—F. G. Schroeder, 
manager of A. Dirksen & Sons, distrib- 
utors of Copeland Products, Inc., for 
Springfield and surrounding territory, 
has closed an order with the state of 
Illinois for Copeland water coolers. 

A battery of 20 Copeland city pres- 
sure type electric coolers will be placed 
in the corridors of the State House, and 
in various divisions of the Secretary of 
State’s Department. 

The coolers on this order are of the 
MC type, and have a cooling capacity of 
141%, gallons of water per hour, with 
6% gallons in reserve. 


LICENSE NUMBERS PAVE 
WAY FOR SALES 


Jacksonville, Fla—The Electric Re- 
frigeration Company has adopted the 
idea of watching the license numbers of 
cars as they pause in front of the store. 

The floorman for the day obtained the 
license numbers of drop-in prospects or 
people who pause merely to glance into 
the windows. Finding the name and ad- 
dress of the owner of the automobile, 
they have followed them up immediate- 
ly and several sales have been closed 
as a direct result. 


-ELECTRIC FRIGERATOR- 
12 HOUSEHOLD MODELS 


All porcelain and porcelain-lined. 
From 4.3 to 32 cu. feet capacity 


COMPLETE COMMERCIAL 


LINE For Meat Markets, Gro- 
cers, Florists, Apartment 
House Multiple. 


"THE Absopure franchise 1s an 
asset whose value will 1n- 
crease as refrigeration comes 
into its own. Some territory's 
still open. For details—write 
or wire the factory. 


Absopure 


Refrigeration Corporation 


1560 Theodore Street 
DETROIT - - MICHIGAN 
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Tell your prospects 


1 Phe MONITOR TOP saves money 


“Ifor General Electric 
=| Refrigerator owners 
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Beevers 


WHYe 


ET them know what it will mean to them to 
own the refrigerator with its entire mechan- 
ism hermetically sealed in the Monitor Top. 
Let them know the saving in dollars and cents— 
the true economy in owning the General Electric. 


In the Monitor Top. all the moving parts are 
powerfully protected—barricaded with sealed 
walls of steelagainst damage. The dependability 


—the durability and economical efficiency of the 
General Electric sealed-in-steel mechanism ac- 
count for the overwhelming popularity of the 
General Electric Refrigerator fully as much as its 
attractive appearance and individual modern 
design. 


The Monitor Top saves money. Tell your pros- 


pects WHY. They'll BUY! 


GENERAL @ ELECTRIC 


COMMERCIAL REFRIGERATORS ’ 
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ELECTRIC MILK COOLERS : 


ELECTRIC REFRIGERATION DEPARTMENT, GENERAL ELECTRIC COMPANY, 1400 EUCLID AVENUE, HANNA BUILDING, CLEVELAND, OHIO 
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New Home for G. E. Distributor 


Opens with Ceremony in Detroit 


Detroit, Mich.—‘“How many here 
would like to have this handsome Gen- 
eral Electric refrigerator?’ James M. 
Milhon was the speaker and he was 
functioning as major domo at the open- 
ing of the McCormick-George Company’s 
new home. 

Up went scores of hands, amid a trav- 


arranged that the kitchen equipment 
can be curtained when meetings at 
which it is not needed are in progress. 

The business offices of the McCormick- 
George Company are on the second floor. 
The situation of the building is such 
that the whole space devoted to offices 
are flooded with light practically all 
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eling little ripple of chuckles and ex- 
clamations followed by the tense hush 
that invariably precedes a momentous 
announcement or decision. 

“Fine. I see you are all good sales 
prospects, and you can depend upon it 
that we'll make you _ satisfied before 
many days pass. 

“But I shan’t prolong the agony. You 
came here to get that free G. E. we 
promised to the lucky number holder, 
and you have waited patiently while we 
explained the merits of our product. 
Let’s get on with the show.” 

The speaker, from his point of 
vantage on an elevated stage which was 
fitted out like a model kitchen (with a 
General Electric refrigerator, of course, 
occupying the spotlight), smilingly sur- 
veyed his audience. He spotted a golden- 
curled youngster and brought her to the 
platform. 

One after another, tickets were drawn 
from a box by little “Miss Goldilocks,” 
and the names and addresses written 
thereon were read to the anxious crowd. 
The seventh ticket, appointed the lucky 
one, was read: 

“W. EF. Foster, 3059 Springle.” The ex- 
clamatory ripple became audible again, 
punctuated by a triumphant, “Here I 
am!” 

Mr. Foster, a Packard employee, walk- 
ed to the front, presented his ticket, and 
received a big hand. The face of a 
salesman, standing by the door, fell 
about three feet. Mr. Foster had been 
one of his almost-sold prospects. 

Proudly surveying their new refrig- 
erator, Mr. Foster and his wife were 
photographed. The crowd was_ photo- 
graphed, milling around the _ well-ap- 
pointed salesroom, examining monitor 
tops and all-steel cabinets. 

Salesmen got busy, and the formal 
opening of thé salesroom and offices at 
6030 Cass Avenue, was over. 

The drawing for the free refrigerator 
was held Saturday, June 28. All week 
the new salesroom had been open for in- 
spection and everyone who came in re- 
ceived a ticket for the drawing. 

Names and addresses were written 
upon the ticket halves deposited in the 
box; thus the names of hundreds of 
prospects were added to the McCormick- 
George lists. 

The new showroom is tastefully ar- 
ranged and decorated, emphasizing the 
silver green motif that characterizes 
the more modern General Electric show- 
rooms. The refrigeration institute is 
immediately in back of the showroom 
and will be used as a meeting place for 
groups of clubwomen, salesmen’s con- 
ferences and other gatherings. It is so 


day, and is an exceedingly pleasant 
place in which to work. <A. L. McCor- 
mick has a spacious office in the south- 
west corner. 

A number of distinguished visitors 
from Cleveland attended the formal 
opening. They all had been invited by 
specially prepared invitations sent from 
Detroit to Cleveland by special plane. 
Among those from headquarters who 
inspected the latest G. E. home were 
A. C. Mayer, W. E. Landmesser, J. T. 
Dickson, W. M. Timmerman, P. C. Wag- 
ner, W. ©. Newell, Glenn Wasson and 
A. M. Sweeney. Because of the fact 
that they have not yet returned from 
the Pacific Coast, where they attended 
the N. E. L. A. Convention, T. K. Quinn 
and P. B. Zimmerman were unable to 
be present. 

Miss Edwina Nolan, 
G. E. home economics, 


in charge of 
spent several 


days in Detroit preparing for the open- 


ing, and had as her guest Miss Eleanor 
Sense, home economist of the Knox Gel- 
atine Company. 

All Saturday afternoon visitors poured 
into the new McCormick-George quar- 
ters. They received souvenir glass 
rolling pins, heard talks and demonstra- 
tions, and saw a movie, “Sealed in 
Steel,” in the large demonstration room. 

Telechron clocks, fashioned along the 
lines of the G. E. refrigerator and em- 
bellished with miniature monitor tops, 
were given to all customers who signed 
on the dotted line before 10:30 o’clock 
that night. 


COUNTRY ESTATE VALUES 
ELECTRIC REFRIGERATION 


Stamford, Conn.—Maurice Ald and M. 
J. Gaynor, of the Fairbanks Electric Co., 
have sold scores of Kelvinators to many 
different kinds of houses and apart- 
ments, but they're still trying to recover 
from an order they received not long 
ago. 

On a large estate, a considerable dis- 
tance removed from Stamford, there is 
a home in which seclusion is paramount. 
Food is brought out to this home only 
once every two weeks. Thus a particu- 
larly large refrigerating system is neces- 
sary. 

On the first of July the Fairbanks Co. 
began work on the installation of a Kel- 
vinator 15 feet, 9 inches long in this 
home. 

The cabinet will be divided into’ three 
compartments: one for meat, one for 
vegetables, and one for fruit; each com- 


partment will be kept at a different tem- 
perature. 


The walls between the compartments 
are to be 5 inches thick, while the out- 
side walls will be 6% inches thick. Con- 
sisting of successive layers of wood (% 
inch), paper (1% inch), hot asphalt (%4 
inch), cork (3 inches), hot asphalt (%4 
inch), pressed cork (2 inches), and ce- 
ment finish (*% inch), the insulation is 
expected to help maintain food in proper 
condition for weeks at a time. 

Two 1930 heavy duty compressor 
units, the biggest air-cooled compressors 
built by the Kelvinator organization, 
will supply the power. 

In case the electric power should fail, 
a stationary gas engine, installed with 
the refrigerator, will be ready for ac- 
tion. The entire job will cost approxi- 
mately $5,000, it is estimated. 

As Kelvinator representative in lower 
Connecticut, with territory as far north 
as Bridgeport, and with branches in 
many cities, the Fairbanks Co. has been 
extremely busy trying to keep abreast 
of the general exodus of New Yorkers 
to Connecticut suburbs. 

Among their recent large orders are 
a complete refrigerating system for the 
new building in Stamford to be occupied 
by the Order of Red Men; the Prospect 
Street apartments in the same city, in 
which 84 boxes are being installed to 
work on five compressors; a general 
apartment house with 24 Kelvinators, 
each with its own compressor; and the 
Central Lafayette apartments of Green- 
wich, in which 27 boxes are to be in- 
stalled with two compressors. 


NEW POLICY TO GOVERN 
FUTURE G. E. ADVERTISING 


(Concluded from Page 1, Column 3) 
tenance statements of a statistical char- 
acter unless they are supported by avail- 
able proof. The advertising to which 
this applies includes magazine and news- 
paper, radio, sales promotion literature, 
house organs, catalogues, direct mail 
campaigns, and every other method of 
presenting our product to the consumer, 
in verbal or printed form. Because of 
pending contracts and other difficulties, 
we shall not be obliged to change any 
outdoor advertising, such as posters, bill- 
boards, signs, ete., immediately, but all 
of this advertising must be changed to 
conform to this general program on or 
before September ist, 1930. 


“We propose to immediately review 
all of our sales promotion activities, to 
make doubly sure that derogatory or 
destructive remarks or inferences con- 
cerning competing products sha]l not 
hereafter be made. We have had a few 
cases where it was alleged that competi- 
tors’ products have actually been used 
by some of our dealers for sales pur- 
poses. This is contrary to the whole 
spirit of our policy. Where prospective 
customers make inquiry of any of our 
sales people regarding any competing 
product, we should follow the sound, 
good-will building plan of respectfully 
referring the prospect to the duly ac- 
credited dealer handling that competing 
product, with the courteous suggestion 
that we are not in position to fairly 
represent a competitor. 


“Our phrase, “No owner has ever paid 
a cent for service,” which is literally 
true, has been effectively used, and ex- 
presses a remarkable record of which 
we are quite proud; but it is open to the 
objection of implying that we build noth- 


ing but perfect machines. The truth is 
that the defects have been relatively 
small and we have been able to absorb 
them without making any charge against 
users. We, therefore, propose to clarify 
the phrase, substituting other expres- 
sions which are free from any possibility 
of being misleading in any sense. Any 
form in which our guarantee or service 
policy is exploited shall hereafter be 
definite and complete as to time, condi- 
tions and cost. 


“As we have already endorsed the 
proposed National Electric Refrigera- 
tor Manufacturers’ Refrigeration Code, 
sponsored by the Society of Refrigera- 
tion Engineers, which is soon to be en- 
dorsed by the American Standard Asso- 
ciation, we propose, without seeking any 
additional advantage for ourselves, to 
work for its adoption everywhere in the 
country. 


“You have already been notified of the 
objections to advertising specific low 
down payments and terms of sale. Ex- 
perience has proven, particularly in the 
automobile business, that very much bet- 
ter results are obtained where every 
purchaser is encouraged to pay what 
and when he ean, rather than to public- 
ly feature a plan which has the effect 
of getting every purchaser to make the 
minimum down payment and take the 
longest possible time in which to pay. 
Our policy in this matter will continue. 


“We request that each of our distribu- 
tors immediately convey the substance 
of this letter, orally and by letter, to 
his direct organization, central stations, 
dealers and their salesmen. We con- 
fidently expect that a new spirit in the 
industry will grow out of the position 
we are taking, which others will also 
undoubtedly adopt, and that our sales 
organization may devote its efforts to 
the sale of our own product, without 
having to fight the opposition of destruc- 
tive industry competition.” 


T. K. QUINN. 


FAST FREEZING TESTS 
ATTRACT LARGE CROWDS 


Detroit, Mich—Kelvinator dealers 
and distributors in all parts of the coun- 
try report large attendances at the dem- 
onstrations conducted during the “Boil- 
ing Water and Fast Freezing Week,” 
June 5 to 14. These demonstrations, 
which followed in the wake of the fast- 
freezing tests, were dramatized by con- 
ducting them as a boiling water demon- 
stration. 


The demonstration consisted of pour- 
ing boiling water into an ice tray and 
inserting the tray in the cooling unit im- 
mediately. A large thermometer placed 
upon the top of the cabinet records the 
extraction of heat from the water with 
amazing rapidity. When the tempera- 
ture has been reduced to the freezing 
point the cabinet door is opened and the 
person attending the demonstration is 
given the opportunity to inspect the 
chilled tray. 


Attention is then called to the fact 
that the heat was removed from the 
boiling water automatically, and that 
while the Iso-Thermic Tubes accom- 
plished this result without attention, 
the food compartment of the Kelvinator 
being demonstrated remained at uniform 
temperature. The dealer calls attention 
to a head of lettuce, the sole article 
within the food chamber, and points 
out that the intense cold required to re- 
duce boiling water to freezing did not 
in any way affect the head of lettuce in 
the food compartment. 


UTILITY LEAVES SALEs 
AND SERVICE TO DEALER 


R. T. Stephens 
Manager, Electric Sales 


Pacific Gas and Electric Co 
LECTRIC refrigeration has playeq 
prominent part in the building pe 
load on the lines of the Pacific Gas & 
Electric Company, San Franciseo Calif 
Our past experience has proyeg that 
our policy of co-operation with the deal 
ers on this activity is the most penes. 
cial. This company has not taken part 
in the merchandising of electric refri 
erators, leaving the sale of the machines 
ete., entirely in the hands of the dis. 
tributors and dealers in the ter 
we serve. 


As a result, they have built up sales 
and service organizations that have 
completely covered our territory. From 
an annual check-up on their production 
of sales, saturation for this territory png 
ceeds that of similar territory who 
power companies are ; 
electric refrigerators. 

Immediately following this policy 
which was established in 1925 in ¢w, 
operation with the electric refrigerator 
dealers, an extensive campaign was put 
on at that time to turn over cmployee 
refrigerator prospects to dealers, ‘This 
system is used effectively and is still jn 
progress. 

The main co-operative measures we 
are taking to tie in with the dealers 
are as follows: 

1. Maintain an electric refrigerator 
display at all gas and electrie pup- 
lic cooking demonstrations. 

2. Dealers of the refrigerators ap- 
pear on the program. 

3. Where display space is available, 
refrigerators are displayed at P. 
G. and FP. offices. 

4. Refrigerator prospects are turned 
over to dealers. 

5. Mailing lists are held available for 
dealer broadsides. 

Of the 446,362 P. G. and FE. custom- 
ers (as of Jan. 1, 1930), 60,000 were re- 
ceiving automatic electric refrigeration, 
or a saturation of 18.4%. This is rough- 
lv 4% over the national average for 
1929, and we feel it is an accomplish- 
ment to be credited to the refrigerator 
dealers in our territory. 


ritory 


; Where 
actively selling 


BECKWITH TAKES COPELAND 
FRANCHISE 


Minneapolis, Minn. — Succeeding the 
W. S. Nott Co., the George C. Beckwith 
Co. has taken over the distribution of 
Copeland electric refrigerators in Wis- 
consin, Minnesota, upper Michigan, 
North Dakota, South Dakota, Montana 
and Wyoming. 

For several months the Beckwith or- 
ganization has been handling Copeland 
products in Wisconsin and upper Michi- 
gan. The additional territory was ap- 
pended in line with an expansion policy 
of the firm, which also is a distributor 
for the Victor Talking Machine Co. 

Recently Messrs. Sparbeck and Wea- 
ver, of the Copeland factory at Detroit. 
conducted a sales and engineering 
school here for the Beckwith field met. 


OPENS NEW SHOWROOMS 


Torrington, Conn.—A. B. Wellman, 
Local Frigidaire dealer, has opened new 
salesrooms at 628 Main street. 


Attractive Showroom 


The new Detroit G. E. Showroom ready for the grand opening. 
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The New 


KELVINATOR WATER COOLERS 


— Present Radical Improvements 


in Design, Construction, Operation 


FTER years of exhaustive research and experiment, Kelvin- 
A ator presents a new line of water coolers. So radically 
new in design, construction and operation—so compact, so 
eficient and so outstanding in appearance are these new 
coolers, that Kelvinator can say, in all sincerity, ‘there is no 
other water cooler on the market that can equal them!” 


Unique Cooling Coil Design 


The cooling element consists of a double coil wound around 
the central reservoir, the refrigerant traveling in one direction 
in one tube, and the water in the opposite direction in the 
other tube. The coils and reservoir are embedded in a stone 
composition, and the whole unit enclosed in a porcelain shell. 


Because both the refrigerant and water coils are in direct 
contact with each other, cooling is instantaneous. The cooled 
water is led into the reservoir chamber (surrounding which 
are the refrigerant tubes) and is there kept cool, ready to be 
drawn off. 


The stone composition assists in giving rapid heat transfer, 
and also acts as a hold-over element, keeping the cooled water 


Kelvinator Water Cooler Model 
BW20—for use with bottled 


water. Contains special cold 
storage compartment. 


uniformly at the correct degree. Exceptionally high efficiency 
is obtained through the direct heat transfer of the double coil 
construction. Durability and long life are assured because 
the entire unit is sealed. Simplicity and reliability are apparent 
as there is not a single moving part in the entire cooling unit. 
The specially designed expansion valve is instantly accessible 
by lifting off the porcelain top of the cabinet. This also gives 
access to the thermostat bulb. The ability to remove or adjust 
these units without disturbing any other element is a decided 
advantage in rapid service operations. 


Models of the new line are available for both bottled water 
and for connection to city water mains. Both models are 
available with special compartments for cooling bottled goods. 
There are sizes appropriate for varying conditions—for clubs, 
private offices, banks, homes, stores, factories, and all other 
public institutions. 


This all-inclusive line of water coolers, plus the record-break- 
ing line of Super-Automatic Kelvinator Refrigerators, plus 
Kelvinator’s Commercial Refrigeration equipment, make up 
Interested 


today’s most appealing refrigeration franchise. 
dealers will do well to write for further particulars. 


Cooling Unit for Bottle 
Type Coolers. (A) Sup- 
porting Lugs. (B) Ther- 
A mostat Well. (C) Expan- 
sion Valve. (D) Cold 
¢ Water outlet to faucet. 
(E) Refrigerant Suction 
5 Line. (F) Porcelain 
B Shell. 
C 
E 
zetia g Unit for Bottle Type A 
Coolers. Cut-away view show- B 
Ing interior construction. (A) C 
Bottle Inlet Reservoir. (B) i 
Porcelain Lining. (C) Refrig- 
frant Coil. (D) Water Cool- : 
ing Coil. (E) Porcelain Shell. F . ri 
Outlet from reservoir to K _— 
cooling coil. (G) Inlet to E } | 
teftigeration coil. (H) Cold D~ : 
Water outlet to faucet. (I) G— 
efrigerant Suction Line. (J) v 
frmostat Well. (K) Stone | 
OMposition Filler. H 


Features 
of the New Kelvinator 
Electric Water Coolers 


Cabinet—All Steel, Removable legs, 5 
in. high. Available in Sage Green 
Crystal, White or Mahogany. Top of 
Porcelain-on-Steel. 


Hardware—Chromium Plated Brass 
in smart, modernistic treatment, car- 
rying out ensemble effect of entire 
cabinet. 

Cooling Unit—Of special Kelvinator 
design. Dry expansion, direct cool- 
ing. Completely inclosed in porce- 
lain shell. 

Mechanical Unit—Especially designed 
for water cooling. Rugged, trouble- 
free and quiet. All adjustments in- 
stantly accessible from front panel. 
Temperature Control—Adjustable ther- 
mostatic control to give any desired 
temperature. 

Capacity—Available in 34% and 6 
gallon-per-hour sizes. 


Cooling Unit for Pressure 
Type Coolers. 
porting Brackets. (B) 
Porcelain Shell. (C) Ex-: 
pansion Valve. (D) Ther- 
mostat Well. (E) Refrig- 
erant Suction Line. (F) 
Water Inlet. (G) Water 
Outlet from reservoir to 
faucet. 


Cooling Unit for Pressure 
Type Coolers. Cut-away 
View showing interior con- 
struction. (A) Discharge from 
water coil into reservoir. (B) 
Cold Water Reservoir. (C) 
Water Coil. (D) Refrigerant 
Coil. (E) Porcelain Shell. 
(F) Stone Composition Filler. 
(G) Expansion Valve Inlet. 
(I) Water outlet from reser- 
voir to faucet. (J) Water In- 
let. (K) Refrigerant Suction 
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KELVINATOR SALES 


CORPORATION, DETROIT, MICHIGAN 
KELVINATOR OF CANADA, LIMITED, LONDON, ONTARIO 
KELVINATOR LIMITED, LONDON, ENGLAND 
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“It was built by BOHN” 


The name BOHN is our warranty 
that the finest materials obtainable 
have been utilized by skilled crafts- 
men and refrigeration engineers to 
build for you this beautiful and scien- 
tific product—an all-porcelain BOHN 
refrigerator. 


BOHN installations include many of 
the leading hotels, restaurants and 
hospitals in America. 


BOHN refrigerators are used ex- 
clusively on all Pullman-built railway 
dining and buffet cars. 


The United States War Department 
has purchased hundreds of all-por- 
celain BOHN refrigerators for our 
army barracks and battleships. 


In choosing BOHN refrigerators, 
discriminating home owners through- 
out the country have given BOHN a 
representative list of which any man- 
ufacturer might be proud. 


The handy base cabinet may 
either be used for refrigerating 
machinery or the storage of 
cooking utensils, canned goods, 
vegetables, etc. 


Write for details of the remarkably 
low prices that are now prevailing. 


BOHN REFRIGERATOR COMPANY 


SAINT PAUL, MINNESOTA 


The cheapest motor, regardless of 
price, is the one that will give the most 
customer satisfaction. The right motor 
makes friends of users and builds new 
business. Let Wagner engineers help 
your sales department by choosing the 
motor for your job. If you have not 
compared your present motor with 
the latest Wagner improvements you 
may find yourself behind competition. 


Wagner builds every commercial type of 
motor and can recommend without prejudice. 


Literature on Request 


WAGNER ELECTRIC 
CORPORATION 


6400 Plymouth Ave., St. Louis 


Sales and Service in 25 Cities 


PRODUCTS... FANS: Desk. WALL. CEILING 
TRANSFORMERS: POWER, DISTRIBUTION, INSTRUMENT 
MOTORS: SINGLE-PHASE, POLYPHASE, DIRECT CURRENT 
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Snowman Achieves Wings 


4 ‘ 1, meme osc cnesrescemerss 


COPELAND DISTRIBUTOR 


FLIES TO DEALER POINTS 


HAT newest personality in advertis- 

ing, “The Snowman” of Copeland 
Products, Inc., has now taken to the air. 
Born less than a year ago, the youngster 
already has achieved full-fledged wings 
and is a familiar sight in the airlines 
around Syracuse, N. Y. 

“The Snowman” became a snowbird 
recently when a plane, a 3-passenger 
ship of Bird design, was recently pur- 
chased by B. I. Cooper Sales Company, 
Ine., Syracuse distributors of Copeland 
products. The plane was christened 
with appropriate ceremonies and imme- 
diately put to use in a flight to the 
various Cooper dealer points, rendering 
special sales and service assistance to 
all Copeland dealers in the Cooper ter- 
ritory. As a partial result of this spe- 
cial sales-service flight, sales of the 
Cooper organization were greatly in- 
creased last month. 

David Cooper, service manager of the 
Cooper organization, is the pilot. He has 
a record of many hours in the air and 
has held a pilot’s license for several 
years. He will navigate the ship on all 
its business flights. In the inaugural 
flight he was accompanied by W. J. 
Miller, director of sales of the company, 
who plans frequent visits via the air to 
the Cooper dealer personnel. 

The plane, which is housed in hangars 
at the Syracuse municipal airport, is 
decorated with a Copeland Snowman on 
both sides of the tail-fin, while a Snow- 
man of slightly different design appears 
as the ship’s trademark on either side 
of the fuselage. 

“We believe the introduction of the 
plane as a factor in our business will be 
extremely beneficial to our dealer or- 
ganization,” Mr. Miller said, “through 
the quick deliveries of parts and serv- 
ice which we will be able to render. 
Eventually, I predict, airplanes will play 
as important a part in the electric re- 


frigeration industry as they promise to 
do in any other. We are proud to be the 


© 
first electric refrigeration distributors to 


adopt the airplane in their business. 


The plane received its emergency 
service baptism the morning of Sunday, 
June 8. Late the preceding evening a 
telephone call was received from C. B. 
Dibble, Copeland dealer at Sidney Cen- 
ter, N. Y., explaining he was badly in 
need of certain parts for a commercial 
installation and some refrigerant, and 
that he was preparing to start imme- 
diately by car for Syracuse. The trip 
involved all night driving, a round trip 
of over 200 miles of bad roads, part of 
them through the foothills of the Cat- 
skill Mountains. Dibble was advised, 
instead, to go to the airport at Norwich, 
N. Y., only 15 miles from Sidney Center 
and less than 50 miles by airline from 
Syracuse, and that the plane would be 
there at 7 o’clock Sunday morning. 
David Cooper, service manager and 
pilot of the plane, and A. M. Braungard, 
master mechanic, left Syracuse in the 
plane at 6 A.M. Two hours later they 
had delivered the refrigerant and parts, 
had given the necessary service instruc- 
tions to Dibble and were back in Syra- 
cuse. 


NORGE APPOINTS TWO 
DISTRIBUTORS 


Minneapolis, Minn.—The Sterling Elec- 
tric Co., 33 South Fifth Street, has been 
appointed distributor for the Norge 
Corp., according to W. E. Stephenson, 
treasurer of the Sterling Company. 


Taking the place of Kelvinator elec- 
tric refrigerators, which the Sterling 
Company handled hefore the Westing- 
house Supply Co. took over the terri- 
tory, the Norge line will be pushed in 
lower Minnesota as well as in North 
and South Dakota. 

Also competing in the free territory 
of North Dakota and South Dakota will 
be the recently appointed Norge dis- 
tributor for the northern half of Minne- 
sota and upper Wisconsin, the Duluth 
Paper & Specialty Co. Arrangements 
with both the Duluth and Sterling com- 
panies were made by R. L. Wallace, of 
the Norge Corp., Detroit. 


TOLEDO IS BATTLEGROUND 
OF ANOTHER BIG DRIVE 


Toledo, Ohio—The Toledo Edison Com- 


pany, Frigidaire and General Electric 
dealers for Toledo, is now in the midst 
of one of the greatest refrigeration cam- 
paigns in the history of the company, 


The campaign, called the “Doherty Ree- 


ord Campaign,” was begun on May 12 
and will close on July 12. The com- 
pany’s quota calls for the installation 
of 1,300 refrigeration units, or approxi- 


mately $334,000 worth of business. 

J. E. Fanning, manager of the refrig- 
eration department, said that the com- 
pany had exceeded its quota for the 
first thirty days by 12 per cent. It is 
anticipated that sales records at the 
close of the campaign will outstrip all 
other previous campaigns and present a 
high mark for other dealers to shoot at. 


ELECTRO-KOLD EXPANDS 
SEATTLE QUARTERS 


Seattle, Wash.—Growth of the busi- 
ness of the Electro-Kold Corporation 
here makes necessary the extensive re- 
modeling program which has just been 
launched to provide adequate facilities 
for the organization. 

As soon as the new sales and display 
rooms are completed, the Seattle organi- 
zation will move from 607 Stewart 
Street to its new home at 2212 Fourth 
Avenue. 


STRINGHAM ESTABLISHES 
BRANCH OFFICE 


Waterloo, Iowa—The Ward B. String- 
ham Company of Des Moines, Iowa, dis- 
tributor for General Electric, has open- 
ed a retail branch store here in the 
Paramont Theatre Building. Frank E. 
Ellsworth, formerly connected with the 
Iowa Railway and Light Company, has 
been appointed manager of the new 
branch. 


Machine Serews 


from Duronze 


Where great strength, resist- 
ance to corrosion and to season 
cracking are required in cap and 
machine screws, Duronze should 


be specified. 


Duronze is a silicon bronze 
alloy, made exclusively by = 
t 
can be worked both hot and cold. 
It attains a very high tensile 
strength after considerable cold 


Bridgeport Brass Company. 


working, for it does not become 


brittle like hard worked brass 


or nickel silver. 


Duronze is considerably 
cheaper than the so-called acid 
phosphor 
Our Engineering De- 


resisting alloys or 
bronze. 
partment will be glad to help 
you find a use for Duronze in 


connection with your products. 


Brass Mill Products and Fab- 
ricated Articles to Order 


Bridgeport, 
York Philadelphi Chi 
_ Buffalo N ~ Providence 


Cleveland Detroit 


Connecticut 


Boston Louisville 
Dayton Pittsburgh Syracuse 


Wirfs 
Corporation 


ESIGNERS of refrig- 

erator door gasket. 
An organization with a 
background of refrigerator 
manufacturing experience. 
Essentially gasket manu- 
facturers, we are capable 
of solving all your gasket 
problems. 


Wirfs PATENTED 
‘AIRTITE’ GASKET 


is made in five standard sizes. 
For the manufacturer requiring 
a special type, we offer the 
services and experience of an 
organization devoted exclusively 
to the manufacture of door 
gasket. 


Let us work from your blue- 
prints, 
DEALERS in electric refrigeration hens 


many occasions to use “AIRTIT. 
Gasket. Write for samples and prices: 


WIRFS CORPORATION 


135 S. 17th St. St. Louis, Mo- 
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Black and White 


ONTRAST has long been recognized as one of the most effective 
methods of appealing to the human mind. It doesn’t take an 
undue amount of intelligence to perceive the difference between an 
elephant and a mouse. Contrast can be depended upon as a sure-fire 
attention getter. 

It so happens that the ice industry has recently furnished us with 
an excellent example of contrast between two forms of competition 
with our own industry. One is fair, eminently fair, and reflects credit 
upon the men who thought of it and put it into practice. The other 
is the sort of thing that makes the average healthy minded business 
man wonder whether life is worth living. 

Let’s discuss the unpleasant one first and get it out of the way. 
At a recent Ice Delivery School, conducted by the Indiana Ice Dealers’ 
Association, one of the speakers, Elmer Hauerstein, of Cincinnati, 
gave his hearers some potent advice. His speech was duly reported 
by “Merchandising Ice” (May, 1930). He said: 

“One of the duties in the trade department was to follow up ice 
machine prospects. I started out pretty light-hearted to call on these 
folks who were going to install an ice machine to tell them something 
about ice. I found that was quite a discouraging task to tell people 
something about ice. In fact, they knew just about as much about ice 
as I did. My work became discouraging, and many times I felt so 
discouraged that I wanted to give it up. I decided that if I was going 
to accomplish something I would have to tell the people something 
they wanted to know, and that was about an ice machine. That was 
the thing, after all, they wanted to know about.” 

“So I started to tell them something about an ice machine. Then 
I got an audience. People began to listen. They asked me questions, 
and I knew I was accomplishing something. Perhaps some of you folks 
think that is not the right thing to do, but I believe that if we are going 
to accomplish things, anything will go as long as you tell the truth, 
and I was telling the truth. I made myself acquainted with some of 
the boys down at our life-saving department in Cincinnati. Every time 
they had a leaky ice machine, they gave me the dope on it and the 
amount of runs they had. It gave me some ammunition to work with 
in all parts of the town and in all the suburbs where they were having 
calls. No matter where I went I could refer to somebody in their neigh- 
borhood and ask them whether they heard of so-and-so, and what 
happened at their house. If they did not know, they asked me questions. 
In that way I was really accomplishing something. If a party did put 
in an ice machine they did not do it in the frame of mind they would 
have done it before. 

“Last year at the food show over at the Zoo, in Cincinnati, they 
used a little ice machine. We had a cylinder of SO,, a full charge of 
sulphur dioxide, which was about eight pounds. We took this little 
cylinder and set it right next to the ice machine. Occasionally we 
would break the valve about a quarter of a turn and people within 
a couple of hundred feet of it would be choking and wondering what 
had happened. They would say, ‘There is a leak in the ice machine.’ ” 

At the conclusion of the Hauerstein autobiography, James Cullen, 
also of Cincinnati, added a few words. He said: 

“We have encouraged our men to be the most infernal babblers, 
gossips—that is just exactly the expression used in a letter I sent out. 
‘Don’t wait for the person to start the conversation; start it yourself.’ 
‘Mrs. Jones, did you hear about what happened over on Bryce Hill?’ ” 

Well, that’s that. Now for the other side of the picture. It is 
a dispatch from Florida, and reads: 

“The Florida West Coast Ice Company has undertaken a unique 
experiment by offering to furnish free ice to all needy patients upon 
the prescription of their physicians. 

“All physicians in the territory served have been supplied with 
special prescription blanks, on which they may prescribe the amount 
of ice which is necessary for any patients who are unable to pay for 
service. 

“This innovation has been received with unstinted praise by the 
public and the press. A number of newspapers have made favorable 
editorial comment, and more than a dozen papers carried detailed 
tems stories.” 

No course in ethics is needed to distinguish between those two 
Kinds of competition. And perhaps the ice industry is not alone in its 
ability to provide such effective contrasts. 


July 2, 1930 


UTILITY OFFICIAL EXPLAINS 
NEW CO-OPERATIVE PLAN 


CENTRAI HUDSON GAS & ELECTRIC 
CORPORATION 


Poughkeepsie, N. Y. 
June 20, 1930. 


Electric Refrigeration News, 
Detroit, Michigan. . 


Dear Sir: 

I have reviewed with interest your 
editorial in the June 4th issue of ELEc- 
TRIC REFRIGERATION NEws, referring to 
the co-operative merchandising plans 
which are being developed in the terri- 
tory of the Central Hudson Gas & Elec- 
trie Corporation. I find, generally 
speaking, that there is a misconception 
of what we are doing, which is typified 
by the heading of your editorial, “Aban- 
doning Merchandising.” 

As a matter of fact, our plans, which, 
as you state, are still in process of de- 
velopment, contemplate a more active 
interest and more complete participation 
in the gas and electric merchandising 
activity of our communities than ever 
before. We expect to be in the mer- 
chandising business intensively, with 
the exception that we will concentrate 
our efforts on producing sales through 
co-operative dealers rather than through 
our own salesmen. We believe that the 
efforts of all the collateral interests in 
the electrical industry in our territory 
should be united for the promotion of 
the business, and we feel that the pub- 
lic utility is the logical leader of the 
promotional program. We are centering 
our efforts on the planning and educa- 
tional features of the job as a whole, 
bringing the interested parties together 
around the conference table to find a 
solution of the common problem: pro- 
viding facilities for the education of 
their salesmen and furnishing the mar- 
ket data necessary for the building of 
their plans and the control of their sell- 
ing efforts. 

Our conferences with these groups, in- 
cluding department store representa- 
tives, appliance dealers, electrical con- 
tractors, ete, have been extremely 
illuminating and indicative of the great 
possibilities’ before us in the co-ordina- 
tion of their efforts. We feel that the 
work has somewhat of the character of 
the work of the Department of Com- 
merce in calling together the represen- 
tatives of various industries for round- 
table discussion of their common prob- 
lems, in spite of the fact that they are 
actually competitors in the same mar- 
kets. 

The results to date are gratifying. 
The ultimate success of the plan and 
the determination of its validity are 
still in the future, but we feel confident 
that the tremendous widening of our 
promotional influence, as a result of the 
policy, will result in a fuller and more 
co-operative development of the elec- 
trical business in our history. 

I would appreciate your correcting 
the impression which has been given by 


your editorial. 
BE. R. ACKER, 
General Commercial Manager. 
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An Enforced 


Vacation 


URING the last two months I have 

been away from the News office on 
an enforced vacation at Rochester, Min- 
nesota, where the Mayos perform their 
wonders of surgery. 

This word of explanation is given to 
subscribers, advertisers and others whose 
correspondence addressed to me person- 
ally has necessarily been referred to 
other members of the organization. 

So many interesting things are hap- 
pening in the field of refrigeration at 
this time that I have regretted my in- 
ability to take part in current events. 
I will, however, resume normal activity 
soon. 

During my absence from the office I 
had, for the first time, the interesting 
experience of reading several issues of 
the News with somewhat the same 
viewpoint as the regular subscriber. It 
gave me a fresh appreciation of the 
service being rendered by the paper and 
a renewed inspiration to develop this 
service on a larger and broader scale 
in keeping with the great opportunities 
which lie before the refrigeration in- 


dustry 
F. M. COCKRELL. 
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REED CORPORATION TO SELL 
REFRIGERATORS 


Bridgeport, Conn.—L. M. Reed Corpo- 
ration, 347 Fairfield Avenue, has been 
appointed Copeland key dealer for the 
Bridgeport territory by the New Haven 
Electric Company. A complete show- 
room has been outfitted at the firm's 


“Oh, if you could only make ice cubes!” 


The Uncompromising Cubist 


Courtesy of “Life” 


EXPORT TABULATIONS 


March and April Shipments Renested by the Bureau of Foreign 


and Domestic Commerce 


_ 9,657 p 


new Fairfield Avenue address. 


Electric Electric Electric 
Household Commercial Household 
Refrigerators Refrigerators Refrigerators 

Up to 1 Ton 

March No. Val. No. Val. April No. Val. 
Austria ..... 87 16,058 12 3,148 | Austria ..... 89 $ 18,804 
Belgium .... 351 57,336 17 2,980 | Belgium .... 768 112,021 
Czechoslovakia 50 4,019 1... seeoee Czechoslovakia 18 2,259 
Denmark ... 115 TRGek ices  vewees Denmark ... 26 6,172 
Cy 349 49,604 60 10,597 | Finland ..... 12 2,495 
Germany ...1,037 160,014 48 11,500/France ..... 827 180,782 
Hungary ... 8 PTOR cht eteees Germany 447 62,546 
Irish Free Hungary .... 18 1,987 

State ... 5,112 29 1,748 |Irish Free 
i 90 14,466 3 698 State ..... 64 7,114 
Netherlands. 15 3,838 26 4,311 | Italy . 45 7,812 
Poland and Netherlands . 2 453 

Danzig .. 9 PAGE cues aaiharec Norway ..... 86 10,906 
Portugal .... 1 PEG sae. «keane Poland and 
EO 83 RM ives Kewee’ Danzig . 16 2,449 
Sweden ..... 276 35,644 5 1,142 | Portugal .... 19 3,938 
Switzerland. 69 12,356 45 8,018 | Rumania .. 70 11,207 
United King- Soviet Russia 

* epepanaal 1,021 170,482 326 49,792] im Europe. 5 1,254 
Yugoslavia and Spain eeceee 126 33,698 

Albania ... 8 PRBO sc5%. *aleces Sweden 239 34,533 
Canada .....1,414 160,153 558 95,615 | Switzerland . 377 54,298 
British Hon- United King- 

duras hae 1 125 ee a ee 826 129,902 
Costa Rica... 2 BEM oss snares Yugoslavia and 
Guatemala .. Pt BOM cuce 242655 | a ae 
Honduras ... 3 eae Canada .....1,681 201,144 
Panama .... 22 5,799 17 5,668 | British Hon- 

Salvador .... 3 Pe rec or duras .. 3 539 
Mexico ..... 93 25,401 4 1,875 | Costa Rica . 4 744 
Newfoundland Nicaragua .. 3 1,065 

and Labrador 1 | er Panama .. 60 
Bermudas ... 6 BIO es eww Salvador .... 1 326 
Barbados ... 1 BO asad “xe Geserk Mexico ..... 78 16,819 
Jamaica .... 1 TR cuse 3500 Bermudas ... 18 3,252 
Trinidad and Barbados ... 2 398 

Tobago ... 6 TORO. kcws,, 2aesae Trinidad and 
| a 31,772 31 6,634] Tobago... 2 846 
Netherland Other British 

West Indies 4 ae eee W. Indies. 3 434 
Haiti, Repub- Cuba ... 309 67,559 

ie ia: BAG) ..tGes-, weds Dominican Re- 

Argentina 29 6,523 29 4,640 | Public .... 12 2,700 
Bolivia 3 + ME sxen saben Haiti, Repub- 

Brazil .. 103 14,726 28 5,627| lic of ..... 11 1,647 
Chile ....... 14 ot rs Virgin Islands 

Colombia ... 1 MO seas aan of U.S... 1 99 
ED acy 0x4 vevews 3 34g | Argentina ... 122 16,672 
British Brasil .. sees 51 7,167 

Guiana ... 10 Oe ere Chile ..... 12 1,740 
OE a isaicne 30 5,037 4 681 | Colombia 49 7,695 
Uruguay .. 22 6,272 1 113 SA ee 14 2,552 
Venezuela... 32 5,668 1 171 | Uruguay .... 11 1,352 
British India. 288 46,029 6 1,157 | Venezuela... 73 12,900 
British Ma. AGen ....5.. 4 598 

laya 61 8,436 3 707 | British India. 530 103,624 
Ceylon ..... 8 1,300 1 378 | British Ma- 

China ...... 54 EE uees staan laya 97 15,877 
Java and Ma- Ceylon ..... 15 1,990 

OTT 30 4,662 3 840 | CRIOR. 2.060 482 84,880 
Other Nether- Java and 

land East Madura... 16 4,444 
, no ; 3 1,080 sneeer Other Nether- 

—— landE.Ind. 1 345 

China .... eer 
Hong Kong.. « 41 MU is chee st P Re 
Japan ...... 42 6,880 36 6,581 S + , 
Kwantung .. 40 13,196 4 744| Palestine ... 13 2,566 
Philippine Philippine Is- 

Islands ... 18 2,615 1 549 lands ..... 8 1,572 
., ere 8 | ae ee ye 4 445 
Australia ... 70 9,020 3 402 | Australia .. 23 5,511 
British New Zealand. 3 457 

Oceania .. 6 De seek: 2k eawe British Bast 
ee 1 259 14 862,257) Africa .... 21 3,680 

Africa .... 38 eee ve ee Soe 
Union of South Africa .... 10 1,708 

Africa .... 71 20,665 5 1,543 Gold Coast... 14 2,245 
Gold Coast.. 36 4,999 2 689 | Nigeria ..... 52 6,645 
Nigeria ..... 10 1,384 40 1,107 | Egypt ...... 14 2,212 
Egypt a ’ ar re Algeria and 
Algeria and Tunisia ... 56 8,235 

Tunisia 53 7,149 5 609 | Other French 
aay Fa rench ‘ ai Africa .... 2 605 
—-. 6¢ tm ks mr =. = 

ci ¥ . Canary Is- 
Mozambique . __* _ tam Sane #ENEs oie... 1 142 

Total ....6,495 $1,009,074 1,384 $235,249 | Total .....7,996 $1,240,459 
Shipments to Shipments to 

Hawaii ... 86 $ 15,720 11$ 2,568| Hawaii 134 $ 25,263 

Porto Rico. 37 5,734 .... eoeee Porto Rico. 78 $ 21,627 
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Commercial 
Refrigerators 
Up to 1 Ton 
No. Val. 
90 $ 18,435 
47 13,393 
5 808 
56 =: 10,062 
39 7,468 
1 113 
14 2,225 
88 6,118 
153 =. 25,866 
25 4,931 
616 113,156 
2 739 
13 4,848 
2 684 
1 143 
117 25,140 
1 79 
; 40d 
14 2,829 
1 403 
fs 1,405 
1,689 
; 742 
6 1,357 
1,280 
16 1,668 
5 | 3572 
10 2,892 
111,787 
i. 8a 
8 1,682 
1,322 $255,685 
15 fp 8,087 
6s 1,687 
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DEALERS ARE NOW 
PILING UP PROFITS 


e WITHTHESE WINNERS! 


BRINGS YOU 
TODAY'S 
OUTSTANDING 


Check the Features of 


ZEROZONE 
MODEL 25 


Ready for Instant Installation 
Just Plug It In 


Steel Cabinet 521/,” high, 24” wide, 23” 


deep 
Porcelain Interior—Enameled Exterior 
854 Square Feet of Shelf Area 


ie Feet Net Food Storage Capac- 
ity 


Temperature Regulator 
(Within Easy Reach) 

Zerozone Standard Insulation 

Chromium-Plated Hardware 

Broom High Legs 

2 Ice Cube Trays 


VALUES 


«=» 


New! BUT TIME TESTED 


Look the whole field over—consider the 
talking points of every automatic refrig- 
erator—sum them all up—and you'll find 


them all in ZEROZONE! 


PRECISION BUILT by a pioneer in the 
industry, ZEROZONE is designed to 
give a lifetime of quiet, economical re- 
frigeration service—and has been tested 
and proved for years. 


Compare ZEROZONE 
With Any Others for 
QUIETNESS -- BEAUTY 
POWER and ECONOMY 


ETOZONC 


Lifetime 2 frigeration 


Dealers everywhere are cashing in BIG on these NEW and SEN- 
SATIONAL package jobs that are built to the uncompromising 
ZEROZONE HIGH STANDARD OF QUALITY, and which 
combine all the latest features of high-priced refrigerators. 

NOT AN EXPERIMENT but a gradual development through 

years of research by ZEROZONE engineers. With these men 

ZEROZONE i is no new thing. We've done it—we’re not talking 
about it. 

Remember! Many millions of dollars’ worth of ZEROZONES 
ARE NOW in use in all sections of the country and are giving 
outstanding service under every climatic condition. 


A Limited Number of Direct Franchises Are Now 
Open to Those Who Can Handle a Volume Business 


Wire or Write At Once for Complete Details 


A Pioneer in the Industry 


I] 


NEVER A 2 DOOR JOB PRICED SO LOW 
SNE I: SS i A I A A 


IO 
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Check the Features of 


ZEROZONE 
MODEL 35 


Ready for Instant Installation 
Just Plug It In 
Steel Cabinet 54” high, 30” wide, 20” 
Deep 
Porcelain Interior—Enameled Exterior 
10.65 Square Feet of Shelf Area 
5.35 Cubic Feet Net Food Storage 
Capacity 
Temperature Regulator 
(Within Easy Reach) 
Zerozone Standard Insulation 
Chromium-Plated Hardware 
Broom High Legs 
3 Ice Cube Trays 


| ZEROZONE CORPORATION - 939 East 95% Street CHICAGO 1] 
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Specializing in 


Refrigeration Compressor 


Eeeentrie 
and 


Crank Shafts 


Made to your specifications. Send us your 
blue prints — we’ll send you our prices. 


Modern Machine Works, Inc. 


195 Milwaukee St., Dept. C, MILWAUKEE, WIS. 
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It purifies 


THEY KEEP A-RUNNING 


WATERS PurIFIERS 


for individual coolers and circulating systems— 
will cure your water cooler troubles—will remove 
taste, odor, sediment, discoloration—low initial 
cost—minimum servicing requirements—made 
in four sizes—write for quotations. 


The WATERS 


It not only fiters— FILTER AND COOLER COMPANY 


148 CHAMBERS ST., NEW YORK, N. Y. 


pressors, electric 


current, 


Dampness does not affect them. 
are then saturated with insulating varnish—this preserves the insulation and 
protects the windings against moisture . 
bearings are of phosphor bronze, the best bearing material obtainable. Grease- 
lubricated ball bearings can be furnished, if desired. 


Built in standard sizes from % to 40 horse power. 


CENTURY ELECTRIC COMPANY 


1806 PINE ST. 
40 U. 8. and Canadian Stock Points and More Than 75 Outside Thereof 


( MOTORS 


FOR MORE THAN 26 YEARS AT ST. 


| 


o 
5 Horse Power Century Type RS 
Repulsion Start Induction Single Phase Motor 


The Motor for 
PUMPS — COMPRESSORS — OIL BURNERS 
ELECTRIC REFRIGERATORS 


Specially designed to meet the heavy starting requirements of pumps, com- 


, oil burners and similar apparatus, Century 
Type RS Repulsion Start Induction Single Phase Motors also possess the ad- 
vantages of low starting current. 
of full-load torque—their starting current is not more than 260% of full-load 


Their starting torque is not less than 250% 


The windings are thoroughly insulated and 


- The brushes last .... Sleeve 


° ST. LOUIS, MO. 


’ 
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Sees A Convineing Talker... 


Boston 
Detroit 


diplomacy. 


Cooling Chamber Temperatures 


sf handle customer complaints is a matter which sometimes requires considerable 
When it is a question of temperature in the cooling chamber there is 

nothing more satisfactory to all parties concerned than a continuous automatic tempera- 

ture record furnished by Bristol's Recording Thermometers. 

Especially developed for this work is the Bristol’s Handy Recording Thermometer . . . 

easily portable so that it can be placed in the unit to give an unbiased decision of 

“‘How Cold is that Cooling Chamber ?’’ 

The 4-inch diameter chart makes one complete revolution in 72 hours or exactly 3 

days, which is sufficient time to give a fair criterion of existing conditions, entirely 

uninfluenced by outside sources. 

This Handy Recording Thermometer has all the construction features necessary for 

cooling chamber installation, including specially developed range with chart tempera- 

tures from 30 to 70° F. or—20 to 80° F. Instruments thus calibrated are carried in 

stock for prompt delivery. 

Ask for Bulletin No. 377 giving details and price. 


THE BRISTOL COMPANY 


Waterbury, Connecticut 


Branch Offices: 
Akron St. Louis 
Philadelphia Chicago 


New York Birmingham 
Denver Los Angeles 


Se es SNL ee Be Mew Bane 


Ice Cubes Travel With Refrigerator 


Baltimore, Md.—An electric refriger- 
ation service which has been the sub- 
ject of much favorable comment has 
been inaugurated by the Consolidated 
Gas Electric Light & Power Company, 
Lexington Building, distributors for 
Kelvinator in the Baltimore territory. 
This is a testing service prior to de- 
livery of the refrigerator so that the 
Kelvinator leaves the company’s premi- 
ses and arrives at the customer’s home 
cold and no further testing in the home 
is necessary. Because of this service 
the Baltimore public can now buy Kel- 
vinator electric refrigerators tested and 
delivered cold. 

The Consolidated Gas Electric Light 
& Power Co. has prepared and equipped 
a special room, where every cabinet 
model Kelvinator is tested for twenty- 
four hours or more before delivery. 
This test is in addition to the customary 
laboratory and factory tests. In this 
test room are gauges, thermometers and 
other necessary instruments for a thor- 
ough testing. The Kelvinators leave the 
test room in operating condition and 
cold, all ready for use when it reaches 
the home of the customer. In this test 
room, there is a platform on which the 
cabinet model Kelvinators are placed, 
and there is a socket for each model. 
This platform has a capacity of 65 cabi- 
net model Kelvinators. 

Engineers and those in charge of 
the refrigeration department, which is 
headed by William C. Walke, have been 
working on the perfection of this new 
testing system for more than a year, 
and it is felt that the company is now 
in a position to give more thorough and 
better service than ever before. It is 
in keeping with the concern’s policy of 
always striving to give its Kelvinator 
customers the best in service as well 
as the best in merchandise. 

As a result of this new testing serv- 
ice, the Kelvinator electric refrigerator 
reaches the home of the customer ready 
for use, with ice trays filled with ice 
and every part of the cabinet cold. It 
eliminates the necessity of a day or more 
of home testing. The customer can im- 
mediately transfer foods from her old 
refrigerator into the new Kelvinator. 
There are no wasted foods, because 
through this new testing system, the re- 
frigeration and safeguarding of foods 
goes on without interruption. 

This new testing service of the local 
Kelvinator distributors is looked upon 
as a forward step in both the selling 
and servicing of electric refrigeration, 
which is bound to prove of incalculable 
value. A selection of models is kept 
constantly in the test room so that 
whenever a customer wants one, imme- 
diate service can be given. A room big 
enough for 65 refrigerators has been 
found adequate at present to take care 


© 


of the current needs of customers.» 


These trucks make quick delivery of the refrigerator possible. 


BROOKS NOW PRODUCING 
LINE OF REFRIGERATORS 


Buffalo, N. Y.—On Sunday, June 8, a 
new line of electric refrigerators was 
announced—a Buffalo product made by 
the Brooks Steam Motors, Ine., whose 
plant is located on Northumberland 
Avenue near Kensington Avenue. The 
following men are identified with the 
new refrigeration project: O. J. Brooks, 
president; H. B. Rounds, vice-president 
in charge of tests in the steam car divi- 
sion; P. R. Penhall, general manager; 
M. C. Van der Voort, attorney and a 
director, and B. J. Brooks, experimental 
and research engineer. 

The present factory and site were 
purchased by the Brooks organization 
in 1926. Late in 1927 the experimental 
and engineering staffs began develop- 
ment of plans for steam driven buses, 
the corporation’s major project up until 
the recent advent into the field of elec- 
trie refrigeration. 

President O. J. Brooks, in launching 
the new refrigeration system, stated: 

“In planning the Brooks we realized 
that women use their refrigerators 
many times a day, every day, and there- 
fore we placed special emphasis on 
building convenience into every part. 
For example, the temperature control 
is up at shoulder height to eliminate 
necessity for stooping over to adjust 
the control. 

“The silent mechanism is housed in 
the lower compartment, out of the way, 
thus leaving the top of the refrigerator 
clear for use as shelf room.” 

Brooks refrigerators will be _ sold 
through an extensive factory distribut- 
ing organization already established in 
many important cities in Canada and 
the United States. The Buffalo display 
room is maintained in the McKinley 
Building, 261 Delaware Avenue. 


R&H MEN DISCUSS PLANS 
AT BUFFALO CONVENTION 


Niagara Falls, N. Y.—The Roessler 
and Hasslacher Chemical Co., New York, 
N. Y., held its annual sales and service 
convention here on June 9-11. In attend- 
ance were executives from the company’s 
manufacturing plants and New York offi- 
ces, district sales managers, sales and 
service men from various branches in 
the United States, Canada and Mexico. 
The convention was presided over by Dr. 
H. R. Carveth, president of the company. 


Activities of the convention included 


inspection tours about the Niagara 
Falls plant, visits being made to sey- 
eral of the process departments, The 
business sessions were featured by per- 
tinent papers discussing manufacture 
service and sales of R. & H. products. 

The annual banquet was held on the 
evening of June 10 at the General Brock 
Hotel, Niagara Falls, Ont. The speaker 
of the evening was J. E. Hatt, general 
manager, du Pont Cellophane Co., New 
York City. 

Present were Messrs. M. Kutz, G, 4. 
Bode, A. Frankel, H. R. Saacke, G, p 
Hasslacher, P. Moll, J. 8S. Burwell, R, M. 
Levy, F. C. Schumacher, of New York; 
Drs. S. Temple and C. J. Wernlund and 
Messrs. T. D. Ainslie, L. M. White, F, 
BE. Stewart, C. S. Williams, of Perth 
Amboy; Messrs. C. B. McCloskey and 7. 
Lenchner, of Pittsburgh; S. ©. Harris, 
of Philadelphia; C. Seiler, of Balti- 
more; W. F. Zimmerli, of Akron; W. 
Vogel, of Mexico; A. C. Stepin, of Chi- 
cago; C. Dittmar, of Cleveland, and G. 
W. Goerner, of Boston. 


The Niagara Falls attendance jpn- 
cluded: Dr. M. J. Brown, P. J. Carilisle, 
Dr. H. R. Carveth, N. C. Cooper, W. 
Coopey, T. Coyle, Dr. F. J. Dobrovolny, 
J. Dunning, J. Faill, W. F. Flaherty, W. 
M. Gager, Dr. H. N. Gilbert, A. M. Ha- 
mann, Dr. EB. A. Harding, Dr. D. A. 
Holt, J. A. Kenney, J. J. Landy, Dr. G. 
E. Lewis, P. L. Magill, R. W. Marshall, 
M. L. Ross, W. Ross, Dr. BE. A. Ryken- 
boer, D. V. McLean, D. O. Notman, L. 
V. Parkes, W. H. Vining, Dr. C. W. 
Tucker, C. A. Vincent-Daviss. 


EXAMINATIONS PROPOSED 
FOR ENGINEERS 


New Haven, Conn.—Recommendation 
that engineers operating refrigerating 
plants be made subject to examination 
and licensing, as are operators of steam 
plants at the present time, has been 
made in a petition to the city council 
committee on ordinances. The petition 
was presented by the board of examin- 
ers of engineers, the National Associa- 
tion of Power Engineers, No. 10, of New 
Haven, and the National Association of 
Practical Refrigeration Engineers of 
Connecticut. 

Attorney William Gitlitz represented 
the board and the two associations at 
the committee hearing, and explained 
that the purpose of the proposed legis- 
lation was to regulate operation of re 
frigeration and electric power genera 
tion plants as steam plants are now con: 
trolled. Another petition presented by 
Mr. Gitlitz would provide that members 
of the board of examiners be paid $5 a 
night for attending meetings. They are 
not reimbursed for their time at present. 
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Tricks in Refrigerated Contract Bridge 


Miniature bridge indicated the progress in the Rochester campaign. 


URING the Rochester Refrigeration 
Jubilee, the Rochester Gas & Elec- 
tric Corporation of the Associated Gas 
& Electric System featured three auto- 
matic refrigerators: the General Elec- 
tric, Electrolux (gas), and the Frigid- 
aire machines. The campaign ran from 
April 15 to May 31, and during that pe- 
riod special terms of $10 down and 
thirty months to pay were offered. In 
this time, a total of 1,515 refrigerators 
were sold in Rochester and vicinity, 
Rochester and the various rural dis- 
tricts composing its territory, making 
132.2 per cent of the quota alloted to it 
by the Associated organization in its 
nation-wide campaign. 
Features of the Jubilee were the ac- 
tivities of regular salesmen and em- 
ployee salesmen; a “stunt” activity com- 
prised of building a bridge in the dis- 
play windows of the company, each sale 
represented by a brick; special educa- 
tional sales meetings for all salesmen, 
in which employees could qualify to re- 
ceive regular commissions; the bringing 
of a large G-55 General Electric ma- 
chine from Schenectady to Rochester 
via airplane, the refrigerator to be used 
as a special prize in a refrigeration slo- 
gan contest, and other special features. 
At the beginning of the campaign 
good-sized buttons bearing the cryptic 
letters B. R. R. B. were presented to 
employees. As they wore them about 
the city, the curiosity of their friends 
and acquaintances got the better of them 
and everyone wanted to know what the 
letters stood for. Of course, they were 
told that they meant “Build Ridge Road 
Bridge.” The Ridge Road Bridge is be- 
ing built by the city of Rochester across 
the Genesee River. Therefore, the tak- 


ing of these letters for such a timely 
slogan struck a popular chord. 

As the sales came in daily, the Ridge 
Road Bridge in the windows grew like- 
Wise. Folks watched for added bricks 


daily. The display was attractive and 
eolorful. Backing up this stunt was a 
series of cartoons prepared weekly for 
mailing to employees. 

During the campaign some excellent 
employee-salesmen were developed. One 
sold a total of 58 boxes during spare 
hours. His name is Raymond Myers, 
and he is in charge of the Gas and 
Electric building in Rochester. Another 
employee, M. B. Brown, sold 24 ma- 
chines, another 17, and others 15, 12, 
ete. The commissions made by em- 
ployees will go a long way toward mak- 
ing their 1930 vacations the best ever. 

Regular salesmen did a wonderful 
job, too. W. J. Hill sold 63 machines; 
H. Hopkins, 59; D. R. Toole, 56; A. 
Furstoss, 44; C. J. Lessten, 30; W. R. 
Hynes, 27, etc. 

Employees or heads of departments 
were in charge of employee teams and 
saw that the prospects were worked. 
Regular salesmen also were placed on 
teams, in each case every team having 
a few. The results of the activities 
of all teams were chalked up daily on 
large bulletin boards in all departments 
so that each team always knew just 
where it stood in the race for honors 
and commissions, prizes, ete. 

The leading team of employee sales- 
men sold a total of 1380 boxes; the next 
in order sold 105, and the third 50 
boxes, the first two teams beating their 
quotas by more than 100% to spare. 

On Thursday, June 12, the Rochester 
Gas & Electric Corporation held a ban- 
quet at which employees and regular 
salesmen were honored for their fine 
work. Hundreds of dollars were pre- 
sented by the management to employees 
and a wonderful evening of song, eats 
and enthusiasm was enjoyed by the 
more than 300 persons, each of whom 
had sold a machine during the cam- 
paign. 

One of the high-spots in the campaign 


Analysis 


Guaranteed — 


WE HAVE AN AGENT, WITH OUR PRODUCT IN srocn, : 
_ NEAR YOU. ~ WIRE US WHFRE WE CAN SERVE YOU | 


VIRGINIA SMELTING CO.West NorfoikVa 


, FA EUSTIS, Sec.- 131 State St. BOSTON 


2 Rector St NEW YORK... 


was the showing of the Lockport, N. Y., 
and the Lancaster-Depew, N. Y., dis- 
tricts, which went over the top for 132.2 
and 230.8 per cent of quota, respectively. 
Rochester City went over to the tune of 
130.7, which is very good considering 
that the company last year sold a total 
of almost 1,000 automatic refrigerators 
in a similar campaign. 


> 


DEHYDRATED 
WOLVERINE 
SEAMLESS 
COPPER | 
TUBING ) 


Specifications (B 68-27T)—ready for quick instal- 
lation. Send your production requirements for 


_ quotations, or wire for rush shipment from stock. 


Phone Cedar 5000 


Export Department—H. M. Robins ereeny. 
120 Madison Avenue, Detroit, U. 
Cable Address: Robns, Boece’ 


Sales offices in all major cities. Write or phone for 
name of nearest representative 


for 


RELIABLE 
COLD AIR 


CONTROL 


HE No. 149 Airswitch is an accurate, 
sturdy, air temperature control for 
It is especially 
adaptable for the control of tempera- 
ture in butcher boxes, florist cabinets, 
fur vaults and cold storage rooms. 


commercial refrigeration. 


Positive Protected Switching 


Because of its Con-Tac-Tor Mercury Switch, 
it operates dependably, without attention, 
and with unusually long life. Where Con- 
Tac-Tor Mercury Switches are used there 
are no open contacts to burn or wear 


to corrode or catch dirt — switch- 


out — 


THE 149 AIRSWITCH 


The No. 149 Airswitch is extremely simple 
in construction. Its Con-Tac-Tor Mercury 
Switch is mounted directly on the bimetallic 
element. There are no other moving parts. 


ing is always positive 


The Con-Tac-Tor Mercury 


Switch is an exclusive, pat- 
ented Time-O-Stat product. 


IME-O-STA 
CONTROLS COMPANY 
INDIANA 


ELKHART, 


Branch Offices: 


Chicago, New York, Boston, Detroit, Kansas City. 
Export Department: New York. 


Exclusive Distributors in All Principal Cities 
of the United States. 


with Mercury Switches. 


and protected. Send 
the attached coupon 
for complete informa- 
tion onTime-O-Stat re- 
frigeration controls — 


TIME-O-STAT CONTROLS COMPANY 
Elkhart, Indiana 


Without obligation on my part, send me a catalog of Time-O-Stat 


Dept. 4G 


Canadian Distributors: Toronto and Montreal. refrigeration controls — with Mercury Switches. 
Manufacturers of Automatic Controts for Oil Burners — Gas Burners — Coal 
Burners — Electric Refrigerators — Furnace Fans — Mechanical Stokers — 
Industrial Ovens — Ice Machines — Unit Heaters . . . also of Sign Flashers Name 
— Mercury Switches — Electric Heaters — Corrugated Metal Bellows. 
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LITTLE THINGS 
COUNT 


Te fittings used in automatic refriger- 
ation are only little things, yet their 
duty to an entire installation far surpasses 
any consideration of size, appearance or cost. 


TT ee seanaaais 


New Territory for Westinghouse 


Upon these little fittings rests a share of 
responsibility for success of the entire install- 
ation and it is therefore of paramount im- 
portance that pipe and tube fittings be..... 


1. Seepage proof. 


2. Correctly machined to insure per- 
fect seating. 


3. Accurately threaded to make leak- 
proof joints. 


4, Carefully packed to reach the fitter 
in unmarred; unscarred condition. 


5. They must be, in a phrase 


BUILT RIGHT—TO STAY TIGHT 


4 Ever since the birth of automatic refrigeration, 
Commonwealth Brass Fittings have met all 
these requirements to the comp'ete satis- 
faction of the leaders of the industry. 


SEND FOR CATALOG No. 36 


describing a complete line of fittings for the 
automatic refrigeration industry. 


COMMONWEALTH 


Sales school for representatives of both old and new Westinghouse dealers and distributors. 


(Concluded from Page 1, Column 5) 
warmth of appearance that is distine- 
tive. 

The master model for all of the show 
rooms is located in the Mansfield West- 


Mansfield theater. From then on the 
meetings were held in the model display 
room. In addition there were social 
events at the Westbrook Country Club 
and at the Mansfield Leland hotel. 


in the Kitchen-Planned Refrigerator.” 

These three features were ore than 
ever stressed in an advertising campaign 
which began June 24. Newspaper ad- 
vertisements displayed the refrigerator 


BRASS CORPORATION inghouse works. This room is used as A well-rounded advertising and sales | “masked-out” in the center so that only DE 
= a sales and service school room, where | promotion plan has been used in the} the featured points could be scen. his I 
Commonwealth al G. T. R. R. groups from the distributors and deal-| territories as they have been opened. | idea was carried out in a huge window 

ers learn the Westinghouse background, | Newspaper and billboard advertising has| display in which all of a_ refrigerator | 
DETROIT, MICHIGAN policies and customs. Preliminary to] been employed in the cities where the} was hidden except the three-featured am 
the opening of the new territories on| refrigerator is sold. Throughout the ad-| parts. A direct mail broadside and a pan, 
July 1, a school was held for sales pro-| vertising runs the theme which stresses | hand-out piece unusual in design fol- tors 
motion men of the new dealers and dis-| the three features which are exclusive | lowed the same scheme. In addition all The 
tributors. This was opened by the show-| with the Westinghouse refrigerator, | of the advertising reiterated the phrase wit 
ing of a talking picture of Westinghouse | “Broom-High Legs, Buffet Top and|‘“Only the Westinghouse is _ Kitchen- City 
THE ; AY achievements, “Dynamic America,’ in a! Temperature Selector all combined | Planned.” E. 
ie ae of t 
“I NEW NORGE DEALER IN South a ““* lout fall, “4 ELECTROLUX POPULAR prev 
en route from e latter country to als 
C WESTERN MICHIGAN Southampton, from which port he will IN BIRMINGHAM a 
sail for New York in July. He will soon — : rte dist 
Grand Rapids, Mich—Full page ad-| be back at his post at the Kelvinator Birmingham, Ala.—The Birmingham 
vertisements in the local newspapers an- | factory. Gas Company has just closed a deal for sl 
GO TO noset Us Sk aes Ds ae) oe gee ane os oe Mees oe 
erator is being handled in this city an - mm! ig : 
the surrounding territory by the Stiles CALIFORNIA BUSINESS race Apartments. The first section of 
the apartment building, containing 12 (1 


By S. O. LINDEMAN 


A book of especial interest to 
Manufacturers and Sellers 
of Eleetric Refrigeration 


And of Value to any Salesman or Executive 


In a terse, forceful manner the author 
deals with certain sales and advertising 
methods in use in the Electric Refriger- 
ation industry, and points the way to 


Material Company. Martin Van Strién, 
manager of the Stiles organization, is a 
thorough believer in the power of adver- 
tising, and the full page announcements 
result from that belief. 

The Stiles Material Company has long 
been identified with home building in 
Grand Rapids and in handling lumber 
and mill supplies. The company also 
acts as builders and finances building. 

An introductory display and demon- 
stration is being held in the largest de- 
partment store here, Herpolsheimer’s, on 
the main floor, and is attracting crowds 
of interested spectators. There is also 
a downtown sales and display room: lo- 
cated at 98 Fulton Street, in addition 
to the factory salesroom at 320 Frank- 
lin Street. 


EXPORT MAN STARTS 
HOMEWARD TREK 


Detroit, Mich—R. A. Lundquist, man- 
ager of the Kelvinator Export Division, 


EXCEEDING QUOTAS 


San Francisco, Calif.—P. B. Zimmer- 
man, of Cleveland, sales manager of the 
electric refrigeration department of the 
General Electric Company, now in San 
Francisco, finds that dealers in north- 
ern California are exceeding anticipated 
sales by a large margin. He stated, 
“This territory may be expected to show 
healthy increases due to more rapid in- 
crease in population and capital in these 
parts.” 


NEW DEALER ORDERS 
FOURTH CARLOAD 


Poughkeepsie, N. ¥.—The Albert Elec- 
tric Company, 409 Main Street, has re- 
eeived its fourth carload of Frigidaires. 
The company has been awarded a fran- 
chise by the Domestic Electric Company 
of New York City governing all Frig- 
idaire sales in this district. The firm is 
now selling on an average of forty units 


suites and 12 Electrolux, has just been 
completed. 

When completed this building will be 
one of the most beautiful apartment 
houses in the south and will cost ap- 
proximately a half million dollars. 


KELVINATOR TO PERFORM 
AT MARATHON DANCE 


Poughkeepsie, N. Y.—The John Van 
Benschoten, Inec., 14-24 Catherine Street, 
has installed a Kelvinator at Woodcliff 
Pleasure Park to be used to safeguard 
the foods to be consumed by the par- 
ticipants in a marathon dance. 

Just what precautions are being taken 
to safeguard the feet and minds of the 
contestants nobody seems to know. 
They are things of minor importance 
when a marathon dance is in full blast. 
As for the spectators, they deserve 
whatever they may get. The Kelvinator 
will be a silent spectator at the affair 
and will not come in for its share of 


have 


who has been in South America and|a month. the applause. 


successful selling without the use of 
negative advertising. . ° 
sepeneenenenenemmpeeessseeen OR RG ae 
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DISPUTED POINTS 


The Unit on Top 

Not One Cent for Service 
All Steel Cabinet 

Two Year Guarantce 
Hermetical Sealing 
Lacquer Finish 
Temperature Regulator 
Shelf Storage Space 
Operating Cost 

Under Water Test 


SUBJECT HEADS 
The “Why” of the Book 


Vision in Business 

War in the Making 
Analysis of Points at Issue 
Why Do the People Buy? 
Ice Competition 

Divided Responsibility 
The Salesman’s Job 
Business for Profit 

Mass Production Fallacy 


Lubrication List Price Inequalities 
— Is it Electrical? The Story of Elgin Blee 
_— &e., &e. What of the Future? Th 
i ‘ This Kerotest Type 210 is a double shut- rect 
e SEND FOR YOUR COPY TODAY off line valve of ai heavy construction ming 
Bee $F .85 a LAP designed especially for inflammable gas turn 
Postpaid Business Publications Co. service. Has the original Kerotest style > 
is Greensboro, N. C. seal cap over the stem preventing leakage sei 
sf aes or the infiltration of air in vacuum systems pe 
F _ Business Publications Co., and eliminating use of socket wrenches tor— 
F Geeenshoro. N. C. as well. An extra large packing chamber R 
‘ ‘ makes this valve much superior to the put 
I WANT TO READ S. O. LINDEMAN’S BOOK. old style single packing type. Pan 


KEROTEST MANUFACTURING CO. drew 
Pittsburgh, Pa. conte 
the | 
E. § 
tribu 
Job ; 
otic 


(j Find check enclosed. (j I will pay the postman. 
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COPELAND DEALERS BUSY | cctt'Stpertex oi burning refrigerators. |LINDEMAN TURNS AUTHOR E ° __. for Domestic and Commercial ! 
The new distributors are Culler Electric eB ae Service Electric Refrigeration 


NW BALTIMORE TERRITORY 


galtimore, Md.—The Copeland elec- 
ic refrigerator is now receiving greater 
ail distribution in Baltimore, Md., 
‘ban it ever has. More dealers have 
saa appointed with the consequent re- 
gilt that greater sales efforts are being 
put pack of this product. 

the Radio Supply Company, 1724 
yorth Charles Street, headed by O. L. 
, Baltimore’s oldest radio estab- 


Service Co., Orangeburg, S. C.; Brinner 
Bros., Mason City, Ill.; H. R. Benfer, 
Beaver Springs, Pa.; Vanderwilt & Yar- 
nell, Knoxville, Iowa, and A. E. Finnup, 
Garden City, Kan. 


PINCH-HITTING SALESMAN 
CLOSES FOUR DEALS IN DAY 


AND PRODUCES BOOK ON 
REFRIGERATION POLICIES 


REFRIGERATOR man has turned 

author and has published a_ book 
about refrigeration sales methods. S. O. 
Lindeman, of Greensboro, North Caro- 
lina, is well known as a power in re- 
frigeration circles in his part of the 
country, and in writing his book, which 


ler, 
Biment, is the local distributor for gs A gs Ege Trisid | he has entitled, “The Generals Go 'To 
Copeland. A separate establishment, | ji+¢ salesman for the Automatic Refrig- | War,” he has drawn upon his wealth of 


known as the Refrigerator Division of 
the Radio Supply Company, has. been 
organized and a comprehensive disp'ay 
of models is maintained. 

the distributors are active and are 
obtaining greater ‘distribution through 
the establishment of dealerships. Among 
the dealers now handling Copeland in 
this section are: The Hamilton .Co., 18 
West North Avenue ; Berman Electric 
company, 12338 West Baltimore Street ; 
Hecht’s Furniture House, 930 South 
charles Street; The Winchester Co., 
412 West Mulberry Street ; John Schwab 
« Son, 2021 Frederick Avenue; Joseph 
4, Becker, who maintains two combined 
electrical, radio and refrigeration stores, 
the principal one of which is at 418 
North Eutaw Street. All of these are in 
Raltimore. 

Outside of the city proper the follow- 
ing dealerships have been established : 


eration Co., 434 E. Weber Ave., set a 
dizzy selling pace during 1929, and re- 
ceived a trip to Dayton, Ohio, as a re- 
ward. 

In the meantime his employers had 
been dickering with eight dairies, which 
had joined hands in a co-operative pool. 
Feeling the need of their star salesman, 
the local Frigidaire men sought out a 
pinch-hitter. 

They found him in the person of 
Percy Wollam, who proved to be a big 
league home-run getter. He closed four 
sales in one day. Inspired by his work 
the remainder of the force sold milk 
cooling equipment to three more of the 


remaining four dairies in a short time. 


ZEROZONE POPULAR WITH 
ST. LOUIS FIREMEN 


personal experience. For some years he 
represented Frigidaire and now is a 
Copeland distributor. 


The allusion in the title to the war- 
ring generals is easily translated by the 
average refrigeration man, but Mr. Lin- 
deman, from his vantage point as an ob- 
server, treats the two generals with fair- 
ness and moderation. That does not 
mean that he approves of all of their 
sales and advertising policies, for he cer- 
tainly does not, but he refuses to get 
red-headed about some of the things 
that have been stirring up the industry 
of late, and contents himself with point- 
ing out the utter foolishness of the 
more strenuous forms of competition. 
He finally comes to the conclusion that 
some of the points that have been 
shouted about most loudly are not of 
any great importance, and that. the 
shouting has been the direct result of 
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Testing and experimental labora service for Manufacturer, Distributor, Central Station— 
Tors dae entlndive geuperey af dlias. 7 ” 


ELECTRICAL TESTING LABORATORIES 
80th Street and East End Avenue, NEW YORK CITY, N. Y. 


SPEAR’ 
WATER COOLERS 


ICE WATER GENERATORS 


Standard 10 to 100 gallon sizes 


MILK COOLERS 


2 to 8 can capacities 


frigerator. It brought new conveniences, 


erator,” st. Helena General Store, St. Helena, fc i Minne 4, | the keenness of the competition. 
ae \d.; Fradkin Bros. Department Store, St. Louis, Mo.—The Zerozone St. : ; 
re than easmews Polat. Md. and frnet M Louis Company, distributors, has just Probably one of the most valuable 
‘mpaign = ol Princess pe Mad oS" “| veceived two carloads of electric refrig-| parts of Mr. Lindeman’s book is that STOVE & 
per ad- Hayman, sss ’ ; eration equipment from the Zerozone| section in which he gives facts and fig- E . R HEATING 
igerator MOINES COMPANY TO factory in Chicago, which will be deliv-| ures from a questionnaire recently sent e 
at only DES ered to the 51 stations cf thc St. Louis} out to refrigerator users. Each user : . 
1. This REPRESENT KELVINATOR | “ire Department. was asked to answer three questions, all 1823 Market Street, Philadelphia, Pa. 
window In each station there will be installed| pearing on his reasons for buying an 
igerator Des Moines, Iowa—Appointment of | 2 Zerozone water cooler and a Zerozone | electric refrigerator. The answers are Rm 1809861 
eatured the Westinghouse Electric Supply Com- | refrigerator. Although the St. Louis | illuminating. SINC 5 
and a pany of this city as Iowa state distribu- | S!"en-sounders don’t plan to put out anY| yruch of the book is devoted to discus- 
sn fol- tors for Kelvinator has been announced. | fires with their cooled water, they wel-| song of the relations between manufac- 
tion all The main office will be located here, | Come the chance to cool blazing throats. turer and distributor, distributor and 
Be with branches at Waterloo and Mason rn dealer, dealer and salesman. By the / 7 / 
aIvCRED- City. time he reaches the final chapter, Mr. 
E. T. Collins has been named manager HARDWARE FIRM TAKES Lindeman has proved concheavely that, 
-_ of the Des Moines office. The territory SERVEL DEALERSHIP manufacturer, distributor, dealer and 
AR a yee = asap Md :. ~— _ salesman are all dependent each on the / 
sland firm Will now be handled by te : ther, and that if the industry as a / 
Waterloo branch of the newly-appointed | Toledo, Ohio—The Stollberg Hardware = eo Ss te : : y 
sistributor Co., Monroe Street, was recently ap-| hole is to keep on going forward both 
ingham ima, pointed Servel electric refrigeration rere and profits must be divided equi- 
eal for dealer in Toledo and surrounding ter- | ®?!Y- 
frigera- SUPERFEX ADDS FIVE NEW ritory. Servel was formerly handled This book, one of the first ever writ- 
yk Ter- DISTRIBUTORS by the Northwestern Ohio Servel GCo.,| ten about refrigeration for refrigeration 
tion of Phillips Avenue. W. H. Rothert has | men, is published by Business Publica- 
ing 12 Cleveland, Ohio — Five distributors | charge of refrigeration for the Stollberg | tions Company, Greensboro, North Caro- 
st been have been recently appointed by the Per- | firm. lina. Price $1.85. 
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‘a UT of the skies there came a new kind 
s . gee —_— of transportation ... a better mode of 
ager" ‘e Bt } travel. The airplane. It breaches time 
™ of 4 and distances seem like short steps. 
4 & = } The fertile minds of the country's fore- 
“ — most engineers developed the electric re- 
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em is a line-up of Miss General? 


Electrics who were stationed at the 
twenty-five RKO theatres in New York 
City where the essay contest staged by 
Rex Cole, Ine. and the electric refrig- 
tration department of the General Elec- 
(re Company was conducted. 

These girls were stationed in the foyer 
of the theatres where they passed out 
“oltest essay blanks and gave informa- 
lon concerning the writing of essays on 
=a Subject, “Why I Want a General 
‘lectric Refrigerator.” 

a ™ contest was staged throughout 
ioe country, General Electric distribu- 
thet oe with the various RKO 
tere oa: Thousands of essays were 
ore ‘n, although the exact total is 

known as yet, due to the fact that 
tee — in some cities are just clos- 
will k te list of winners—each of whom 
seo ecelve a General Electric refrigera- 

Will be announced later. 


a Cooper, Jr., Chicago distributor, 
tion we a big essay contest in co-opera- 
“ With a number of Chicago theatres. 
i advertisements in Chicago dailies 
pod the attention of the public to the 
the a and the result was indicated in 
- a humber of essays turned in. 
tribut Schaefer, G. E.’s live wire dis- 
job oe in Milwaukee, was also on the 
moti he conducted a contest in the 
on picture houses in his city. 


MANUFACTURED BY 


Cc. 


Precision 
TUBE CUTTERS 
FLARING TOOLS 


New - Better - Faster 


This Copper Tube Cutter, with automatic pressure 
feed spring, is in a class by itself. Tubing is cut quickly 
and cleanly, without flattening or threading tube. 


M. SMILLIE & CO. 


520 E. LARNED STREET, DETROIT 


A flaring tool that spins 
out the tube to a soft 
flare and then burnishes 
it to a polished surface 
and a perfect fit with 
male seat. This is ac- 
complished by three 
hardened rollers. Four 
hardened jaws in two 
pieces are a part of each 
tool. 


comfort, and a better way to preserve food 
stuffs. 


And now out of the Penn Laboratory comes 
the new Type J Unit Control—a highly per- 
fected device, as revolutionary as the airplane when 
compared to an ox team—or an electric refrigerator 
to an “ice box." 


Yet just as there are some who w.ll never thrill in 
the flight of a plane and others who will cling to the 
silly fear that electric refrigerators are dangerous, some few manufacturers will still stick to 
antiquated controls. Perhaps they prefer them for price, perhaps they believe something 
new can't be perfected. But the Penn Type J is not only highly perfected, but is in reality 
several standard switches combined into one new, better, and compact instrument accepted 
by some of the largest, most experienced, and best known companies in the industry. 


It gives complete control with one dial. Its movement in half circle lowers tem- 
perature to suit manufacturers’ specifications, and is also used for starting and stopping 
wher defrosting, and resetting of the switch if thermal overload protector has opened the 
circuit. In addition, Type J also provides a differential and range adjuster. 


If you are going to keep pace with the industry, don't sacrifice any opportunity for 
improvement on your electric refrigerator. Investigate the Penn Type J Unit Control 
immediately. 


Penn Controls are now used as Standard Equipment 
by the manufacturers of the better refrigerators 
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CONTESTS ADD TO SALES 
BY PEPPING UP SALESMEN 


By J. E. Bullard 


OTHING has yet been found that is 

as successful in spurring sales- 
men on to greater effort than a properly 
planned and properly conducted contest. 
A concern that has been more than 
ordinarily successful in the use of con- 
tests, especially in the sale of electric 
refrigerators, is the Narragansett Elec- 
trie Company, of Providence, R. I. In 
the office of the sales manager, P. J. Wil- 
son, there are two cups awarded by the 
manufacturers for sales records set. The 
system that Mr. Wilson uses is simple 
and though his is a central station com- 
pany, there is no good reason why it 
cannot be used by any other dealer sell- 
ing electric refrigeration. 


PATENTS 


Secured for inventions relating to Re- 
frigeration, Electrical Apparatus and 
Treatment and Handling of Foods and 
other important subjects. 


MASON, FENWICK & LAWRENCE 


Patent and Trade-Mark Lawyers 
Established 1861 WASHINGTON, D.C. 


TRADE MARKS 


EFRIGERATION 


ov 


\ UBBER_ WARE 


‘ 
’ 
. 


‘ 


Specializing in the develop- 
ment and manufacture ot 
hard and soft rubber parts 
for electric refrigeration. 


i, 
THE AETNA RUBBER CO. 
— a 


ASHTABULA, OHIO 


FLINTLOCK 


CONDENSERS 
Full Capacity 


FIN AND TUBE SAME 
SOLID PIECE OF 
MATERIAL 


FLINTLOCK 
CORPORATION 


4461 W. Jefferson Ave. 
DETROIT, MICH. 


The first step is drawing up the plan. 
Every detail is worked out and put in 
writing. It is decided whether the re- 
frigerators will be sold on regular terms 
or special terms offered. It is decided 
whether bonuses will be paid to the 
salesmen for exceeding their quota and 
quotas for the campaign are set for each 
salesman. Everything along this line is 
very carefully worked out before any- 
thing else is done. 

The next step is to decide upon the 
idea that will be used to stimulate in- 
terest. It may be a football game. The 
sales force is divided up into two teams. 
It is not necessary to have eleven 
players on each side. Each point will 
be a five-yard gain for the player. A 
chart is used on which the plays are 
shown. The winning team is given a 
dinner that is a good dinner and the los- 
ing one eats beans. 

One of the most successful plans used, 
however, was an airplane race. Each 
salesman was given a number and his 
quota was laid out in the form of an 
airplane tour. At certain times he was 
supposed to be at certain points. If he 
was there, he was up to his quota. If 
he was behind schedule, he was behind 
his quota, if he was ahead of schedule 
he had beaten his quota. To those who 
were on schedule or ahead, telegrams 
were sent. These were real telegrams 
and were sent by special arrangement 
with the sales managers of affiliated 
companies. When a salesman arrived at 
the town shown on the map where this 
company was located, he got a telegram 
from the sales manager of that company. 
These telegrams appeared to make a lot 
of difference to the men. They all en- 
deavored to keep up with their quotas so 
that they would get the telegrams. 


Competition Between Dealers 


A local dealer without branches in 
order to use such a plan could, of course, 
arrange with distributors and the manu- 

acturer of the machine to send the tele- 

grams. He would write out the tele- 
gram, send it by air mail or ordinary 
mail and have it wired back to the men 
at his expense. If a number of dealers 
over a considerable territory used the 
same contest method, it could be made 
even more interesting. 

As a matter of fact a very effective 
contest is one that is staged between two 
dealers. However, it is necessary to 
keep up interest at all time. Every day 
and possibly twice a day, if the men 
come into the office more than once a 
day, the standing of the men should be 
brought up to the minute on the bulletin 
board. The men should be given indi- 
vidual reports every day. 

All these details are worked out with 
the greatest care in the case of each con- 
test staged by the Narragansett Com- 
pany and recorded in writing. The day 
by day records are kept of each of the 
men and when the contest is over, the 
sheets containing the plans, data and the 
like about the campaign are bound to- 
gether and filed away in a folder for 
future reference. There is little doubt 
that this practice has enabled Mr. Wilson 
to stage his contests much more effec- 
tively than he would if he was not al- 
ways referring back to those that have 
been staged in the past. He is able in 
this way to find out what feature of the 
contests proves most effective. 


Complete Records Kept 


Though contests are conducted in 
most sales organizations, it is not al- 
ways that such complete records are 
kept. The cost of the campaign, the 
sales made, the advertising used, the 
window displays made, each and every 
detail is down in black and white for 
future reference. Not a single thing is 
missing. If a special concessigpn has 
been obtained on the wholesale price of 
the refrigerators because of the large 
volume sold this is also recorded. 


DRY D—RICR 
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Experience with contests indicates 
that there must be something special 
during the contest. This may be some- 
what more liberal terms to the custom- 
ers during the contest period, an allow- 
ance for the old ice box though the al- 
lowance need not be large, special bon- 
uses, additional advertising, fresh pros- 
pects that have been found by means of 
a canvass of the city by a crew employed 
for this purpose or nearly anything else. 

One plan that has worked very well in 
practically every case where it has been 
tried and which has been used for at 
least thirty years, is a bonus for exceed- 
ing the quotas set. If the quotas are 
fair and every salesman ought to make 
his quota then a bonus for all sales be- 
yond the quota will make him work 
much harder. 


Bonus Proves Effective 


For example, suppose that during 
the contest the quota set for a given 
salesman is ten refrigerators. Then if 
he sells 12 he is paid a bonus over and 
above his regular commission. If he 
sells fifteen he is paid an additional 
bonus, the first bonus holding for all 
sules over 12. The most satisfactory 
bonus seems to be an increased percen- 
tage in commissions on all sales made. 


Contests usually have to run at least 
a month to make them interesting and 
it may be better to extend them over a 
period of two months. Those Mr. Wil- 
son stages, run as a rule, from a month 
to six weeks. In the case of low priced 
articles, the short period is better and 
the higher the price of the article, the 
longer the contest has to be in order to 
give the salesmen more time to close 
their sales. 

Bonuses may be confined only to the 
contest period or they may be paid 
throughout the year. The man who has 
the best sales record, though all men are 
working on commission, is the man who 
earns the dealer the most net profit. He 
is the man who is worth keeping. The 
man who is given a thorough sales train- 
ing and does not make good as a sales- 
man is a dead loss. He has cost the 
dealer money but he hasn’t brought in 
any profits. 

The longer a man remains with a com- 
pany and the more refrigerators he sells 
a year, the more valuable he is. The 
cost of selling would be materially re- 
duced if a dealer could have a _per- 
manent sales force composed of men who 
had been with him for years and with 
each man a star salesman. He could 
well afford to pay these men consider- 
ably more in commissions than a dealer 
with a constantly shifting sales force 
paid his, 


Keeping the Good Men 


Therefore, though the bonus is per- 
haps more often used as an added in- 
centive during a contest there is sound 
sense in paying bonuses for length of 
service and for extra successful effort 
in selling. Where the plan of paying a 
man a little more commission after he 
has been with the company for a year 
and increasing this in easy stages the 
longer the salesman stays on the job, 
is adopted, the rate of turnover of sales- 
men is materially reduced. The sales- 
man is being paid more commission than 
he can get if he leaves and goes with 
some other company, so he doesn’t feel 
strongly tempted to leave. This plan is 
no different from the plan of raising 
salaries for salaried employes for length 
of service rather than greater accom- 
plishment. With a service bonus and an 
accomplishment bonus in effect, the man 
both stays with the company longer and 
works harder than he would without 
these two bonuses. ~ 


Add to these bonuses three or four 
good live contests every year and the 
maximum sales from a given sales force 
may be expected. However, a great deal 
of care needs to be exercised in setting 
quotas. A new man cannot be expected 
to make the same number of sales a 
veteran will. Some salesmen do not 
have the same sales ability that others 
do. 


4 od be pp 


SULPHUR 
DIOZIDE 
| Direct Charging 


‘“‘Ansul” Sulphur Dioxide is 
scientifically dried through a 
four stage dehydrating system, 
.each stage being composed of . 
three units in series. Absolute 
manufacturing control is 
maintained throughout, 
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Every Cylinder Analyzed 
Pure Bone Dry 
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Specify 
ROME CONDENSERS 


Made of heavy gauge de- 
oxidized seamless copper 
tube. One piece construc- 
tion. 
- Designs for all require- 
. ments. 


Rome-Turney Radiator Co. 


ROME, N. Y. 
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FOERSTERLING ASSIGNED 
TO PHILADELPHIA POST 


Philadelphia, Pa.—F. J. Foersterling, 
for the past two years Midwest district 
manager, has been assigned to Philadel- 
phia as manager of the Kelvinator 
Branch, succeeding George W. Moister, 
who has retired to engage in other ac- 
tivities. 

Mr. Foersterling is a graduate elec- 
trical engineer of the University of Illi- 


FF. J. Foersterling 


nois, and was six years in utility engi- 
neering and sales. He joined Kelvina- 
tor in 1922 as Central Illinois distribu- 
tor at Peoria. The factory took over his 
distributorship in 1926 and made Mr. 
Foersterling district manager. In 1927 
he was transferred to Chicago and took 
charge of the Peoria, Chicago and Min- 
neapolis territory. In 1929 he was in 
charge of the whole Midwest area. 


SELLING REFRIGERATORS 
IN SMALL KENTUCKY CITY 


Hopkinsville, Ky.— Spring selling 
opened up with about 200 electric re- 
frigerators of various makes on the lines 
of the Associated Gas and Electric Sys- 
tem here, and promise, according to quo- 
tas for the half dozen local dealers now 
in the field, that approximately another 
200 will be added by fall. 

The Cayce-Yost Company pioneered 
electric refrigeration here, and is well in 
the lead with General Electrics. The 
Keach Furniture Company has _ sold 
Frigidaires two seasons and probably 
is in second place in sales volumes to 
date. 

The Associated Gas and Electric Sys- 
tem has heretofore not been active in 
the sale of refrigerators, preferring to 
give its aid to the other dealers, but 
this season it is out actively with 
Westinghouse and General Blectric ma- 
chines. Kelvinator is sold by Randle 
& Wilkins, electrical contractor dealers, 
Copeland by The DHElectric Shop and 
Crosley Icy-Ball by the Baugh Electric 
Company. 

The story of electric refrigeration 
here centers largely around the hard- 
ware store of the Cayce-Yost Company, 
which has sold 118 machines up to the 
first of this year, and expects to equal 
or exceed the tetal of the last four 
years’ sales during 1930. 

Taking on the electric refrigerator in 
1926, the Cayce-Yost Company sold 3 
the first year, 11 the next, 30 the third 
and 70 last year. Two salesmen now 
give their time almost exclusively to 
electric refrigeration during the spring 
and summer. A quota for this year of 
110 to 125 has been set. 

“The electric refrigerator is the most 
satisfactory line we have ever sold, 


from the service standpoint at least,” 


said K. O. Cayce, the pre 
manager. “And it an ps 
line with practically no limit + 
possibilities. 9 its 
“The average family, it looks Pa 
needs an electric refrigerator pds me, 
an automobile; certainly from a a 
standpoint. The people here are — 
ing to realize that the electric jg 
only a great convenience and ecntiamia 
as well, but that it is needed to shee 
the health of the family, especis 
where there are children. When it ly 
realized how much Suffering, expo, 
and loss of time from preventable t 
ness can be avoided through pro ill- 
protection of food such as can pe a 
only with electric refrigeration, we ae 
be well on the way toward putting rn 
of our machines in every home” 
The Cayce-Yost store has found ; 
valuable sales help in taking in ojq = 
boxes although the maximum seine 
offered has been only $10. [py ‘ate, 
cases it would have been difficult or pie 
impossible to make the sale unti| ng 
vision was made for taking the Old ice 
box out of the home. A large farmer 
trade makes a good market for the 
trade-in ice boxes. : 
Although starting two years after the 
hardware store, the Keach 


nt and 


L lurniture 
Company has done well with lrigidaire 
Last summer’s sales were well over th, 
first year’s, and prospects are good for 


exceeding the total of the last two 
years during this season. 

Most of their prospects are found and 
closed by the outside Salesman, and 
Mr. Keach declares this tlie only way 
to sell electric refrigerators. 

This season the Keach Company js 
trying out refrigerators operated jy 
kerosene. So many customers are off 
the power lines and cannot use the elec. 
tric that the new line promises to gy 
over well. Contact with out-of-town 
customers has indicated that the people 
out in the country have heard so much 
about the new refrigeration that they 
are becoming almost as much interested 
as the town people. The kerosene oper: 
ated machine offers the country people 
a much-needed convenience. The kero- 
sine machine carried by the Keach Com- 
pany is the Superfex, made by the Per- 


fection Stove Co. of Cleveland, Ohio. 
Hopkinsville has a population of only 

10,000, and the number of sales made 

by the various dealers prove that they 


are very much on the job. 


ESSAY CONTEST POPULAR 
WITH THEATREGOERS 


Memphis, Tenn...“Miss General Elec. 
tric” greeted theatregoers at the Or. 
pheum Theatre here the past two weeks 
following an arrangement whereby an 
essay contest was conducted by the 
Orpheum management and Cope Bros. 
local distributors for the General Elec 
tric refrigerators. The young lady, in 
real life Miss Martha Rogers, presided 
in the lobby of the theatre with a dis. 
play of General Electric refrigerators 
and gave out particulars of the contest 
and other literature to those coming out 
of the building. An advertising reel 
was shown on the Orpheum screen in 
addition to the lobby display. 

Chester D. Briney, recently appointed 
sales manager here for Cope Brothers, 
is said to have won a prize and a sales 
contest for each year he has been con- 
nected with the refrigeration business. 


PETTY GOES TO WAGNER 
BRANCH AT PITTSBURGH 


St. Louis, Mo.— Wagner Electric Cor- 
poration announces the appointment of 
H. W. Petty as branch sales manager 
for Pittsburgh territory with headquar- 
ters in Pittsburgh. 

Mr. Petty received his education at 
Washington University in Sf. Louis, 
completing his course in 1924, after 
which he received a thorough training 
as a student engineer at Wagner Elec 
trie Corporation. From April, 1925, wl 
til the present time he served as sales 
man in the Detroit territory. 
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Roadside Sign Boasts Real 
Refrigerator 
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Seattle, Wash.—Attracting widespread 
attention here is the new signboard 
erected for the three stores of the 
Schoenfeld’s organization in Seattle and 
Tacoma, recently appointed to handle 
the Kelvinator refrigerators. Located on 
Rainier Avenue, where bus riders, mo- 
torists, street car patrons and pedes- 
trians may view its features and col- 
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oring, this signboard has been fitted to 
exhibit a real Kelvinator. 

The first point of contact of t 
board impresses the onlooker W 
real electric refrigerator displayed. 
as though the pages of a large om 
were being thumbed, two hands —s 
the frame for the glassed-in refrige™ 
that dominates the sign. 
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Department Store Sells 1,000 
Absopures in Five Months’ Time 


By Joshua S. Sarasohn 
Sales Manager, Absopure Refrigeration Corporation 


N January 6, 1930, the Ernst Kern Co., Detroit department store, 
() initiated its campaign on the Absopure Frigerator, with a 30-inch 
advertisement contained in a page of general copy over the Kern signa- 


ture. 


This ran in the Detroit News. 


On June 23, five months and 17 


days later, order number 2282 of the Ernst Kern Co., for an Absopure 
io be installed in the home of J. Segall, 2719 Fullerton Avenue, repre- 


gnted the one thousandth unit of the 
game make sold by that institution at 
retail. 

Nothing new in selling was attempted 
py Kerns. No spectacular stunts were 
employed. Straight “copy,” sometimes 
as part of the full page ads of the firm, 
sometimes run by itself, hooked up with 
qn occasional window-trim, was all the 
ublicity employed. No novelties were 
sprung, unless a return to the funda- 
mentals of simple exposition and argu- 
ment are a novelty. 


Convincing Kern’s Buyer 


When the original contact was made 
with the Kern Co., we had more than a 
pill of goods to sell. After convincing 
the department buyer, Mr. Sweet, of the 
quality of the product, of the organiza- 
tion behind it, of the fair retail price, 
of service, low cost of operation and 
possibilities of profit in retailing the 
ine, one additional request was made: 


‘Let me talk to your advertising 
man,” I said. The permission was 
granted. 


“Mister Advertising Man,” I began, 
“you are a very busy individual, con- 
cerned with and learned in all the lore 
pertaining to balibuntal hats and Czecho- 
Slovak shoes for basement selling. Your 
knowledge is deep, profund, amazing. 
How can one expect you, too, to be an 
authority on electric refrigeration?’ 

The advertising man agreed it was a 
lot to expect. 

“And yet,” I continued, “you are.” 

“There is one suspicion we have al- 
ways entertained,” I continued, “and 
that is that, basically, the same appeal 
will sell a beret and a battleship—value. 
Having onee been convinced that any 
new electrical appliance is a necessity, 
the average man is interested in any 
specific make—all other things being 
equal—in these facts, and in this order: 

“(a) How much does it cost to buy? 

“(b) Can I buy it out of income? 

“(c) How much does it cost to run? 

“(d) How often does it get out of 

order? 

“(e) When it does get out of order, 
who'll fix it, how long will it 
take, how much will it cost? 
How tall, how wide, how deep 
is it? Where am I going to put 
it when I get it?’ 

“These, then,” I continued, “are all 
the facts your ‘copy’ need contain, and, 
a half-tone or line drawing of whatever 
model you happen to be writing about.” 


“(f) 


S. 0. Sweet 


, to the credit man, an interested, if 
skeptical, member of that round-table, 
Propounded this proposition : 
wa man who buys an electric re- 
_— on time is the world’s best 
a Hie has demonstrated his moral 
peers because, somehow—usually out 
ot Moderate salary—he has managed to 
accumulate the down payment for a 
ome, And refrigerator buyers are 99- 
44/100 home owners.” 
— much was necessary, because 
lg deal that is closed on the 
slate 1s killed in the office. That the 
Mr _. was correct, time has proven. 
tenes aires, of the Kern Company, has 
Abs his household-budget” buyers of 
°pures the highest type of accounts. 
_ hen I sprang another one on them. 
“wae have out-of-season sales on 
on furniture, bedding materials. 
mash ns become slightly passe. You 
someti em down and move ’em. And, 
times, an off-pattern, a post-season 
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garment, is a wonderful buy to the man 
or woman who wants wear, even if the 
Paris stamp is a little dry.” 

They agreed. 

“We have here,” I said, “a few mod- 
els of Absopure refrigerators, perfectly 
good mechanically, but no humdingers 
for eye-appeal. Some of them are ’28’s, 
some of them are ’29’s. Some of the 
cabinets are display samples and have 
been scratched in the handling. All of 
‘em are good merchandise. Now, the 
usual practice in the industry has been 
to take a depreciated inventory, find a 
builder, dispose of ’em in a lump. This 
is great—for the builder, who makes a 
buy, and tells no one about it. Our 
theory is that we can take these two or 
three hundred boxes, advertise them 
honestly for what they are, sell them 
to two or three hundred retail pur- 
chasers, use them for leaders alongside 
of the regular standard 1930 line. We 
believe you will be able, by comparison 
with models carrying the latest doo- 
dads, to even sell those who come to 
look at bargain boxes, regular merchan- 
dise at full price. How about it?” 

“But don’t you think you will hurt 
the prestige of your product by such a 
course?” the writer was asked. 


Style vs. Quality 


“Not a bit of it. Old John Public 
is no fool. He does not expect two dol- 
lars worth for one. But he is entitled 
to a bargain in good lacquered refrig- 
erators in a porcelain market just as he 
is entitled to and does get a buy in 
striped neckties when dots are in. He 
knows he is buying less style for less 
money. If the story is told him 100% 
on the level, he will appreciate the op- 
portunity, buy and boost. Furthermore, 
here is an interesting trait in human 
nature a knowledge of which should pay 
big dividends: 

“The radio goes into the living room. 
The automobile stands at the curb. 
Both are style items. ‘For to see and to 
admire.’ Many a swell music box with 
plenty of harmony in its innards, and 
many a sturdy old boiler with thousands 
of miles under its hood, are traded in 
to ‘keep up with Jones.’ The refrigera- 
tor goes into the kitchen. It is built to 
perform its work quietly (we hope) un- 
obtrusively, before an audience consist- 
ing, at the most, of the missus, the maid 
and the mother-in-law. If it is a good 
piece of mechanism, soundly engineered, 
built. installed—what if the hinges 
aren’t just off the artist’s board?” 

They agreed. 

“And, furthermore,” I said, “just be- 
cause we all know, or think we know, 
human nature, I’ll bet a hat we sell a 
higher percentage of full list merchan- 
dise than of the bargain lines. Suppose 
we start the ball rolling now, in the 
middle of winter, with some real, shock 
prices? How about it?” 

They agreed some more. And we did. 


Ice in the Winter 


On January 6, when all the world was 
wearing ear-muffs, we ran our first 30 
inches. Competitors howled. “Ice in the 
winter time! Ridiculous!’ Kern’s ad- 
vertising man grinned, but grimly. Mr. 
Sweet, department buyer, consumed a 
few finger nails. The writer himself 
wondered whether, despite his cock- 
sureness, he might not be wrong. The 
writer’s wife bet him the price of a new 
hat against a set of wood clubs that the 
store wouldn’t sell three boxes on the 
ad. 

Tuesday morning, January 7, dawned. 
Neither particularly bright nor early. 
January mornings just aren't that way. 
I debated seriously the advisability of 
starting off on the long delayed trip to 
San Antonio right then and_ there. 
Finally, at 11:00 o’clock, with much mis- 
giving, I started downtown from the 
factory to the Kern store. I got off the 
elevator on the ninth floor—one floor 
past the office floor, recognized as the 
deadline for business in every depart- 
ment store. 

There were several other people on 
the elevator. They all got off. They 
had to. The ninth floor is just under 
the roof at Kern’s. They gazed around 
a bit, got their bearings, then made a 
bee-line to wheré, through the inter- 
stices of a weaving crowd, one could see 
the white gleam of Absopure Frigera- 
tors. 

“Take off your overcoat and get 
busy,” said Mr. Sweet. “We've sold 17 
boxes already. I’ve been too busy to 
send out an S. 0.8. to your factory to 
shoot somebody down to help us.” 
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By closing time 46 Absopures had 
been sold—on the 7th day of January, 
6 below zero—and a large number of 
them were full-priced, 1930 merchan- 
dise. 


Small Force Does the Trick 


Kern’s 9th floor has just sold its 
1,000th Absopure in 5 months and 17 
days. On the floor are the buyer, Mr. 
Sweet, and three salesmen, Messrs. Pas- 
cal, Chase and Shaw. In the same de- 
partment, and sold by the same men, 
are radios, sun-lamps, washing machines, 
health exercisers, and now — tires. 
Kern’s employs no outside solicitors. It 
does not use the phone canvass. Abso- 
pures are sold to folks who come in re- 
sponse to newspaper advertising, aver- 
aging 15 inches twice weekly, Monday 
and Thursday; simple “copy,” wun- 
adorned, no hand-lettered heads, no 
cuts beyond that of a half-tone or line 
drawing of the box or two featured. 
But every ad does contain, besides food 
capacity details, this information, prom- 
inently displayed: : 

“Height, 59 inches; width, 27 inches; 
depth, 22 inches’—or whatever the fig- 
ures may be. For Kern’s knows that 
the potential buyer, once he has read a 
story that sounds feasible to his pocket- 
book, reaches for the tape-line— : 

“Mary,” says Mr. Everyman, “this 
looks like what we've been lookin’ for. 
Where’ll we put it?’ And be proceeds 
to measure wall space, and decide 
whether it will be necessary to move the 
kitchen sink, saw a shelf off the cup- 
board, or park his Absopure in the 
pantry. 

There is no mystery in the merchan- 
dising campaign which has sold 1,000 
Absopures in Kern’s up to June 28 this 
year. The item has been treated exactly 
as if it were any other article needed 
by the average family. There have been 
no prize contests, and only one three- 
day cooking clinic just before Easter. 


J. S. Sarasohn 


The salesmen have been instructed to 
refer to the compressor as “a pump.” 
The process of refrigeration has been re- 
duced to the simple formula of conden- 
sation and vaporization of a chemical, 
automatically governed by temperature. 

The floor trim consists, always, of be- 
tween 15 and 25 Absopures. Several 
boxes are always hooked up and run- 
ning. One or two nickled compressors, 
a cut-out cabinet to insulation, a sign 
with the name “Absopure” spelled out 
in tubing hooked up to a compressor 
and frosted over—that’s all. 
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“FULCO” covers are used by those dealers who 
realize the importance of making deliveries in per- 
fect condition—without scratches or broken enamel. 
For they know that complaints mean dissatisfied 
customers and loss of business. 

“FULCO” covers are a real service feature 
that helps sales and holds trade. 

Substantially constructed, heavily padded, 
box-shaped, providing perfect protection. 

Give us the dimensions of your refrigera- 


tors, and let us quote special prices on your 
individual needs. Write our nearest house. 


176 Johnson St. 
Brooklyn, N. Y. 


PULMOSAN SAFETY J 
EQUIPMENT CORP. (4's ¢ 


Mouthpiece 
Canister 
Respirators 
for 


PROTECTION 
against 
Sulphur Dioxide 
Fumes 


No. 53 PULMOSAN Canister 
Mouthpiece Respirators, with 
flexible tubing, and positive 
flutter valve, give positive pro- 
tection against SO, fumes. 
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TECHNICAL APPEAL BEST 
FOR ARCHITECTS, BUILDERS 


Seattle, Wash.—Quality versus price 
in the selection and purchase of refrig- 
eration was the subject of a recent ad- 
dress before the sales organization of 
Gordon Prentice Co., General Electric 
refrigeration distributors, by C. A, An- 
derson, advertising counselor. 

“The question has been asked, is it 
possible to sell quality refrigeration 
plants to speculative buyers in a field 
of competitive bids? 

“T would say, yes—sales may be made 
by selling the utility and economic ad- 
vantages of your product and your sery- 
ice to the speculative builder, architect 
and engineer. When a new building is 
being planned the selection of automatic 
refrigeration is made largely on the 
recommendation of the builder, engineer 
or architect. 

“The architect and engineer is intelli- 
gent and critical. His buying attitude 
is not a personal attitude, but is a func- 
tion of the psychology of the group to 
which he belongs. He is technically 
trained. When he reads a piece of ad- 
vertising copy he looks for technical 
points on which he bases his judgment. 

“When he awards a contract he doesn’t 
always award it to the lowest bidder, 
but also considers the quality of the 
product and the service backed up by 
a company with a good reputation. If 
the seller of automatic refrigeration has 
talked to him via the medium of adver- 
tising in his language—that of the tech- 
nical man—and if the dealer has adver- 
tised consistently, then he can hope to 
reach the inside track of the mind of 
the engineer. 

“A builder’s reputation is at stake 
when he recommends one or another re- 
frigeration systems. If he is wise, he 
will protect it with reliable plants, even 
though he be only a speculative builder. 

“Remember, there are other valuable 
refrigeration systems in the field in 
addition to your own, price and all con- 
sidered. Strive at all times to make 
your public electric refrigeration con- 
scious. Create a desire for modern re- 
frigeration — create the demand — and 
then the dealer and salesman step into 
the picture to sell their product.” 

Refrigeration dealers have not begun 
to scratch the surface of the profits that 
can be made if architects and engineers 
are approached with the technical ad- 
vertising in business publications. The 
advantages are many: First, greater 
buying power per average reader; sec- 
ond, the advertiser can make a direct 
appeal based on the readers’ interests ; 
third, the engineer and architect read 
their business newspapers with a “bread 
and butter” point of view, and their in- 
terest is comparatively easy to stimu- 
late, and finally, lack of waste circula- 
tion is found jn the business paper field. 


THIS COPELAND INCREASES 
ICE MAN’S PROFIT 


Adams, Mass.—Who says the ice man 
nurses a chronic grudge against electric 
refrigeration? Here’s one retail ice mer- 
chant that regards an electric refriger- 
ator as a friendly ally. 

Among the customers of the Berkshire 
Sanitary Ice Co., recently established in 
Pittsfield for the manufacture of ice, is 
Cc. A. Perry of this town. He has built 
a house for storing five tons of ice for 
his trade and in connection with this he 
has installed a Copeland to preserve the 
ice in first-class condition and avoid 
waste pending its delivery. 

On one side of the front of Perry’s 
establishment is the sign, “Manufactured 
Ice,” and on the other “Equipped With 
Copeland Electric Refrigeration.” The 
installation was made by W. P. Wookey, 
Copeland dealer in Pittsfield. A similar 


Another Apartment Modernizes 


+ ie Colonial apartment house, in 
Nampa, Idaho, which was recently 
completed and is owned by W. N. Pitt- 
man, was equipped about the first of 
June, by the Terry Electric company of 
Nampa, with 25 Kelvinator electric re- 
frigerators. 

The Kelvinators are 4 cubic feet in 
capacity and are of the latest design 
with one ice tray. All the units are 
controlled by a central plant in the base- 
ment. Each apartment operates auto- 
matically. When one Kelvinator reaches 
48 degrees the valve opens and when 
the temperature is lowered to 42 de- 
grees the valve closes, thus keeping the 


food at the proper temperature at all 
times. 

Mr. and Mrs. A. Therriault organized 
the Terry Electric company, Mrs. Ther- 
riault acts as bookkeeper and Mr. Ther- 
riault as manager, with Vernon Horton 
as installation man. 

The selling price of the completed in- 
stallation of these 25 Kelvinators was 
$2,747.00, and this is only one of the 
many installations of Kelvinators put in 
by the Terry Electric Company, the fol- 
lowing are a few of their recent ones— 
three in the Duey Pallace Hotel; four 
in the Cushman apartment; two in the 
Nampa Department store, and also 70 


machines in private homes in Nampa. 
Mrs. Therriault attributes much of 
their success with electric refrigeration 
to their mailing list (some 1,500) to 
whom they send personal seasonal let- 
ters and follow up prospects whom the 
letters bring to the store, with personal 
calls. Mr. Therriault and one other 
salesman are out on the job at all 
times interviewing prospects. 
“Comparing the five months of 1930 
with the corresponding five months of 
1929,” says Mrs. Therriault, “we find we 
have sold some $6,240.00 worth more of 
electric equipment in the five months of 
1930 than in the same time in 1929.” 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other 
material recently issued. 
Manufacturers are requested to 


send copies of new trade literature 
to Electric Refrigeration News. 


Duronze 


Bridgeport Brass Co., Bridgeport. 
Conn., has just issued a booklet on the 
uses of Duronze, a silicon bronze alloy 
which has been recently developed. 
Duronze rod, which has ae tensile 
strength of approximately 100,000 Ibs. 
per sq. in., can be readily roll threaded 
in the manufacture of cap and machine 
screws. Heads formed by this process 
are not weak and brittle. Duronze is 
immune to season cracking and _ is 
adapted to outdoor construction. It does 
not crack under the action of ammonia 
gases, 


P-T Milk Cooler 


Bulletin No. 6-A describes the milk 
cooler now offered by the P-T Milk 
Cooler Co., 5700 Walworth Ave., Cleve- 
land. The new P-T cooler combines 
into one compact unit the principles of 
an aerator and an agitator, together 
with those of a cooling unit and a hold- 
ing tank. 


Welsbach 


Four Hydrelectric models are de- 
scribed in a folder recently issued by 
the Welsbach Company, Gloucester City, 
N. J. These models, ranging in food 
eapacity from 4 to 10 cu. ft., have the 
Hydrelectriec cooling unit in the food 
compartment, which maintains the right 
degree of moisture in the air. The com- 
partment for freezing of ice cubes is in- 
sulated from the food compartment. 
Cabinets are by Seeger and the two door 
models have electrically illuminated in- 


installation is proposed in North Adams, 


teriors. 
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NEW COPELAND DEALER 
SET FOR BUSY SUMMER 


Boston, Mass.—Headquarters for the 
Copeland electric refrigerators have been 
opened at 885 Boylston Street of this 
city. The new dealers in this terri- 
tory will be the Refrigerator Sales & 
Appliance Company. 

The members of the firm are all well 
acquainted with the refrigeration busi- 
ness, with many of its members gradu- 
ates of technical institutes. Most of 
them have been in the industry since its 
infancy. 

Samuel Kaufman is treasurer of the 
new company, and his brother, Joseph 
Kaufman, will act as president and gen- 
eral manager. They are the principal 
owners of the new company. Incidental- 
ly they are also proprietors of the Union 
Electrical Supply Co., Ine., with two 
Boston stores. Both stores are agents 
for the Copeland refrigerator. 

Joseph Kaufman is a graduate of the 
Massachusetts Institution of Technology 
and has had many years of active ex- 
perience in the field of electric refrig- 
eration. 

A large force of retail salesmen will 
function under the able direction of A. 
A. Cannon, sales manager, who is well 
known to the trade as “Joe.” He has 
also seen service with Servel and Kel- 
vinator, acting as district sales manager 
and supervisor. 

The service department will be in 
charge of Mr. Cormiere, who has been 
identified with Copeland for the past six 
years. His group will handle all installa- 
tions and service on the Copeland re- 
frigerators. 


KELVINATORS FOR APART- 
MENT IN COLUMBIA, MO. 


Columbia, Mo.—-The Frederick Apart- 
ments were recently constructed and 
equipped throughout with Kelvinator 
electric refrigerators. 


REQUESTS FOR 
INFORMATION 


Readers who can be of assist- 
ance in furnishing correct answers 
to inquiries, or who can supply 
additional information, are invited 
to address Electric Refrigeration 
News, mentioning query number. 


Interior Finish 
Query No. 3872—“Kindly advise what 
kind of paint is best to use in painting 
inside of old ice refrigerators. Where 
can this paint be purchased?” 


ZEROZONES GO INTO THREE 
KANSAS CITY APARTMENTS 


Kansas City, Mo.—The Laitner Plumb- 
ing and Heating Co. has recently in- 
stalled Zerozones in 103 apartments in 
the Biarritz. Seven model W. I. Zero- 
zone compressors were used. The Rob- 
ert Browning Apartments, 4809 Roanoke 
Road, recently completed by the Phillips 
Building Co., used 61 Zerozones with 3 
model W. I. compressors. 

Haven Hill Apartments, built by R. J. 
Delano at 704 W. 47th St., have 71 Zero- 
zones with 4 model W. I. compressors. 

The territory for Zerozone controlled 
by Laitner’s comprises the western part 
of Missouri and eastern part of Kansas. 


KELVINATOR MEN RETURN 
FROM COAST MEETING 


Detroit, Mich.—Vice President H. W. 
Burritt and Sales Manager J. S. Sayre, 
of the Kelvinator Corporation, are back 
at their desks after attending the N. E. 
L. A. convention at San Francisco. Mr. 
Sayre “flew” back and arrived here on 
June 23. Mr. Burritt followed and ar- 
rived two days later. Both men report 
that refrigeration was recognized as a 


good load builder by the N. BE. Ll. A. 


CALCO 
Sulfur Dioxide 


“Buy the best, by every test”’ 


Cylinders - Drums - Tank Cars 


THE 
CALCO CHEMICAL CO., INC. 


Bound Brook, N. J. 


New York 


Boston 


Philadelphia 


THE CONDENSER 


ADVERTISING RATE fit 
per line (this column only), ents 


SPECIAL RATE if paia in 
vance — Positions Wanteq— Pa 
words or less, one insertion Py 
additional words four cents 4 ~ 
Three insertions $5.00, additions 
words ten cents each. ane 
classifications—fifty wor 
one insertion $3.00, 
words six cents each. r 
sertions $8.00, additional 


ee 
Ww 
sixteen cents each. ords 


———_| 
POSITIONS AVAILABLE 


WANTED — Experienced commeran 
salesman to sell Frigidaire, Bria! 
Forgy Refrigeration Co., 102 R, 40 
ette Street, Tampa, Fla. ay- 


WANTED installing engineers, M 

be high grade, experienced men on pre 
methyl chloride commercial plants ak 
263. : ‘ 


POSITIONS WANTED 
EXECUTIVE with large electric refi 
erator manufacturer is contemplatin. 
making a change. Experienced jn serv. 
ice and engineering administration Box 
257. Bay 


' 
ELECTRIC refrigeration sales ang Serv 

ice engineer with long experience on 
ammonia, sulphur dioxide, ethyl, ete 

systems is at liberty. Can go anywhere 
at once, have full equipment tools for 
testing, inspecting and erecting, anq 
service care. Will be glad to show what 
I can do in trial position. Box 264 


MISCELLANEOUS 


FOR SALE—Fighty rolls Balsam Wo 
44” wide, 12” thick, 90 ft. long, 339 84, 
ft. to the roll. Forty-eight rolls 4" 
wide, 1” thick, 45 ft. long, 165 8q. ft. to 
roll. These rolls are in perfect condition 
and will sell at very attractive price, 
George J. Bresth Co., 255 Howard St 
Lowell, Mass. 7 


250 Refrigeration Type Dayfan new 
motors; cradle mounted; brush lifting: 
1/4 HP., 110/220 volts, A. C., 60 cycle 
1725 RPM., Induction-Repulsion, single. 
phase. Net price, each, $10.50. H, Lipp- 
man, 101 Walker Street, New York, N.Y, 


AMERICAN EXPANSION || 
VALVES | 

AUTOMATIC-TH ERMOSTATIC 

AMERICAN RADIATOR COMPANY 


To Close Out... Fo 
Immediate Disposal 


Thirty-Six NEW Iroquois 


Units @ Condensers complete with low- 

sides ready to install. Factory 
packed and tested. Trays have 110 ice cubes 
Capacity up to 8 C. F. Boxes. Wire or write 
for our close-out price. Also, at sacrifice 
prices, Gloekler cabinets up to and incl. 12 C.F. 


CENTRE 
REMCO ELECTRIC Co. oT. NYC 


Filtrine 


Guaranteed FILTERS 
for Electric Water Cool- 
ers. Pure, Clear Water. 


FILTRINE 


perp aa bh ap come 
XINGTO . t , 
GTON AVE Brooklya, My. 


Urers Of FUTERS & COOLERS 


FRIGID ZONE COMPRESSORS 


have a wonderful record for service and 
now A NEW LOW PRICE for thos 


who assemble their own units: 


Quiet Efficient Trouble Free 


FRIGID ZONE MANUFACTURING 
COMPANY, INC. 
2809 3rd Avenue Seattle, Wash: 


Refrigerators 
Te sted @ Both Ice - 
— ~ Mechanica 


Refrigerators Tested for Perform 
ance in our Refrigerator Laboratory 
This service is unique for the Man 
facturer or Distributor. 

We invite your inquiries. 


George B. Bright (+ 


Regrigerating Engineers and Ar chitects 


2615 12th Street, Detroit 
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Refrigerated Food Section — 
RIGERATION NEWS 


In Two Parts, Parr 2 


PACKAGED 


Meats Prove Lively Topic at 
Conference in 


New York. 


New York, N. Y.—A splendid contribu- 
tion to the nation-wide discussion of the 
merits .nd demerits of packaged meats 
was furnished on June 26 by the New 
york Food Marketing Research Council, 
which ssembled a group of speakers 
who represented practically every shade 
of opinion, and who were not hesitant in 
expressing themselves. A thoroughly in- 
terested audience of about 75 persons 
listened to the speakers and joined in 
the discussion. The meeting, arranged 
py Ear! R. French, executive secretary 
of the Council, was held in the assembly 
rooms of the Port of New York Author- 
ity. 

‘Ot course, in getting up his program, 
Mr. French could not tell just what each 
man would say, but if he had been pos- 
sessed of prevision he probably would 
have asked B. F. McCarthy, senior mar- 
keting specialist of the United States 
Department of Agriculture, either to 
lead off or to close the program. Mr. 
McCarthy, in his capacity as a govern- 
ment servant representing the whole 
people, summed up the advantages and 
disadvantages on both sides of the meat 
packaging question. His speech proved 
to be such a broad and unbiased review 
of the entire situation that it is printed 
in full in this issue of the Refrigerated 
Food section. It begins on page 6. 


As it was, G. M. Troutman, of Swift 
& Company, spoke first, telling of his or- 
ganization’s activities in the quick-freez- 
ing of meats. He pointed out clearly 
some of the benefits which accrue to the 
retailer who handles the new frozen 
cuts. 

Mr. McCarthy was next on the list, 
and he in turn was followed by Frank 
L. Parsloe, controller of H. C. Bohack & 
Company, the Brooklyn organization 
which since early in the year has been 
marketing pre-cut fresh meats through 
a chain of retail stores. Mr. Parsloe, 
who was largely responsible for the 
adoption of these packaged products by 
his organization, described in detail the 
way in which they are handled. He 
spoke of the experiments that were made 
before suitable boxes for transporting 
the cuts were found, of his company’s 
policies in distribution, and seemingly 
held nothing back. His speech will be 
printed in an early issue of the Refrig- 
erated Food section of the News. 


Waiting for Work 


One of his most telling points was 
Scored in his description of the actual 
meat cutting operation, in which he com- 
pared the ranks of expert meat cutters 
to the men working on the assembly line 
in an automobile plant, and then pointed 
out that in the average retail shop the 
meat cutter, who is necessarily a skilled 
and high-priced man, spends the greater 
part of his time waiting for someone to 
come in and ask him to cut off a steak 
or a few chops. The great waste in- 
volved in that time-honored method of 
operation was evident to everyone who 
listened to Mr. Parsloe. 


Quick frozen meats then produced an 
enthusi::stic advocate in the person of 
Marion Ifarper, vice-president of the 
General Foods Sales Company. Mr. 
Harper lost little time in getting down 
to a discussion of the results accom- 
Dlished thus far by the Springfield sales 
test about which so much has appeared 
in the tefrigerated Food section. 


“The man who dubiously shakes his 
head and questions whether the public 
will respond to the quick-frozen pack- 
aging of meats and other food products 
Would have gained a sympathetic audi- 
ence three months ago,” he declared. 
‘Today his opinion is out of date—it is 
too late. The Springfield experiment 
_ Shown beyond the shadow of a 
Oubt that public acceptance can be and 
has been established.” 


wn that was by no means all that 
, r, Harper had to say. He stated frank- 
Y that in his opinion the greatest ob- 
mae that confronted quick-frozen 
— today was the prejudice existing 
the minds of the butchers, suggesting 
at they would do well to join the pro- 
cession while it is still forming. 
qe Phasizing the necessity of develop- 
Ang refrigerating cases and equip- 
ae Mr. Harper brought out that his 
Pany had just surmounted this out- 
(Concluded on Page 8, Column 5) 


ON THE JOB 


HE voice of the butcher is heard in the land, and the Refrigerated 
Food section is making that fact one of the features of this issue. 


That is in accord with its policy 


of giving to its readers the news. 


There are those in the packaged meat industry who are inclined to 
soft pedal any mention of the butcher, in the hope that he won’t hear 
anything about fresh and quick-frozen packaged meats until it is too 


late for him to do anything about 


it. 


Such a hope is vain as the news from Minneapolis and New York, 


which is printed elsewhere on this page, demonstrates. 


The butcher 


knows what is up, and mistakenly we think, is beginning to fight 


against a movement that he might well turn to his own profit. 


But 


right or wrong, what he does is news, and the Refrigerated Food sec- 
tion will endeavor to report his actions with the same thoroughness 
that has characterized its treatment of more pleasing subjects. 


heumist, 


Satisfied 


HE Florida State College for wom- 

en at ‘Tallahassee recently 
bought some quick-frozen pork chops 
from Swift & Company in Jackson- 
ville and served them to the students. 
Anna M. Tracy, college dietician, has 
this to say about the quality of the 
quick-frozen meats: 

“T have been very much satisfied 
with the quick-frozen meat products 
that I have used, although I have 
not used any great quantity. I be- 
lieve quick-frozen meats are very 
palatable, and if there is any differ- 
ence in flavor from fresh meat, it is 
so slight that the average person 
could not detect it. I should like to 
see the process develop, for I believe 
it is an excellent way to handle meat, 
especially from a sanitary stand- 
point.” 


is, 


pe 


Refreshing 


i 
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KELVINATOR 


Policy on Quick Frozen Foods 


Detroit, Mich.—The Kelvinator Corpo- 
ration, which has furnished the refrig- 
erating units for some of the display 
and storage cases used in the Birdseye 
foods sales test at Springfield, and has 
equipped numerous other cases now 
handling quick-frozen products, has an- 
nounced its position in regard to quick- 
frozen foods, and the policies it intends 
to follow. The Kelvinator statement 
reads: 

“During the last three months, when 
so much has been printed, said and ad- 
vertised concerning the marketing of 
frozen foods, the Kelvinator Corporation 
has maintained silence. And Kelvinator 
believes that although the problem, so 
far as the food manufacturer is con- 
cerned, has been solved, the major prob- 
lem, that of retailing the product to the 
public, is still in the experimental stage. 

“It is because of this belief that Kel- 
vinator has not come out with prema- 
ture announcements and claims, although 
Kelvinator refrigeration equipment was 
the first developed for frozen food pur- 
poses, the first to be placed on test, and 
there is ample ground for the belief that 
the Kelvinator equipment developed, 
and which has been on test in various 
parts of the United States for several 
months, is the nearest approach to per- 
fection which has been achieved to date. 

“The time has come when Kelvinator 
is in a position to state its position on 
the subject of its development of refrig- 
eration equipment as applied to the mar- 
keting of the new frozen food products. 

“Kelvinator equipment was tested at 
Springfield, Mass., where Birdseye frost- 
ed foods were first placed on sale to the 
public by the General Food Corporation. 


© A Frigidaire water cooler on duty at 
a Detroit filling station has attracted 
favorable attention and com- 
ment from motorists. While the gas 
tank is being filled they do a little 
filling up at the Frigidaire. 


That test is believed to be the most defi- 
nite guide to date of public acceptance. 
Recently the General Foods Corporation 
discussed the result of the first few 
weeks of experimentation, in these 
words, which were printed in the May 
8th issue of ‘Printer’s Ink’: 

“‘On a recent Saturday, 76% of. the 
sales were made to customers who had 
purchased frosted foods previously. The 
number of individual sales made on Sat- 
urday, April 5, increased 33% over sales 
made Saturday, March 29, which in turn 
showed an increase of nearly 40% over 
Saturday, March 22. Total dollar sales 
for the two Saturdays, April 5 and 
March 29, showed an increase of more 
than 40%, a significant fact because the 
rate of dollar increase was higher than 
the rate of increase in number of sales 
made. 

“‘Ten representative grocery stores, 
five of them members of a chain, were 
chosen for the experiment, and foods 
sold included 18 different meat items, 
two vegetables, three fruits and three 
varieties of fish, including oysters.’ 

“Further commenting on the tests 
made, General Foods Corporation has 
said: 

“‘The largest installation was in the 
Reed and Woodbury Store of the Econ- 
omy Chain Store System. In this store, 
two 100 in. combination low temperature 
display and storage cases, equipped with 
Kelvinator, were used. The equipment 
included standard Model R-10 condens- 
ing units, one on each case, and the 
cooling unit of special cross fin type, 
dry system coils. The _ refrigeration 
problem was to maintain a temperature 
of not over 20° Fahrenheit in the dis- 
play section, and below 10° in the stor- 
age section in the bottom part of the 
case. 

“*To date these equipments have been 


(Concluded on Page 3, Column 1) 


much 


EMOLUMENTS | 


Shared by Springfield Workers 


Springfield, Mass. — Notwithstanding 
that many Springfield families are leay- 
ing the city for the summer, sales of 
the Birdseye Frosted Foods by 13 stores 
of this city continue to increase. Down- 
town stores are said to be holding up to 
the level of previous weeks, while the 
outlying neighborhood stores are selling 
more. 

One of the interesting developments is 
that Snyder’s Market in Sumner Ave., 
a late addition to the list of stores, won 
for two successive weeks the weekly $25 
prize for the largest increase of sales. 
This is a store notable for its discrimi- 
nating class of patrons and a store that 
had a well-established line of meats be- 
fore the Birdseye foods were put in. 
Of further interest is the fact that the 
first week it captured a $25 award it 
showed the largest volume increase, as 
well as the largest percentage increase, 
of any, notwithstanding that in point of 
space it probably is the smallest store 
in the list. 

The third weekly $25 award went to 
the store of F. W. Jackson in Bay St., 
which also has a high-class trade, most- 
ly charge customers. In each instance 
the prize money is so distributed as to 
cheer and hearten each individual en- 
gaged in boosting Birdseye sales in the 
particular store. At the Jackson store, 
for example, it was divided among seven 
persons. 

An illuminating sidelight was thrown 
on the quick-frozen food movement by 
an incident that oceurred in a nearby 
tea room. The woman proprietor of the 
tea room bought from one of the 
stores 36 broilers to be served to week- 


(Concluded on Page 5, Column 5) 


BUTCHERS 


Deal Harsh Blow to Quick 
Frozen Products in 
Minneapolis. 


Minneapolis, Minn.— An ordinance 
adopted recently by the City Council at 
the suggestion of the Meat Dealers’ Re- 
tail Association seems to have placed 
Minneapolis in a rather unenviable posi- 
tion so far as the adoption of the more 
modern methods of selling packaged 
meat products is concerned. Under the 
provisions of the ordinance, meat can- 
not be sold except in stores equipped 
with walk-in coolers, which, of course, 
bars out the channels of distribution for 
quick-frozen meats which have been used 
so successfully and have proved so popu- 
lar in Springfield, Mass., and elsewhere. 


The reasoning back of this action is 
stated frankly by Karl Witt, formerly 
secretary of the Meat Dealers’ Retail 
Association. Declaring that the butch- 
ers had been forehanded in persuading 
the Council to pass the ordinance he 
added: 


“We simply looked ahead. We desired 


. to protect the business of the butchers. 
| We found that anybody put the new 


quick-freeze package on sale, candy 
shops, drug stores, ete. We didn’t object 
to the package but didn’t want every 


'Tom, Dick and Harry to go into the 


business. We figured that anybody that 
would go to the expense of putting in 
the ice box proposed in the ordinance 


really wanted to go into the meat busi- 


ness. Therefore we proposed the amend- 
nent.” i 

When the ordinance was first proposed 
it was referred to the committee on or- 
dinances and legislation. The four mem- 
bers of the committee, Herman C. Mil- 
‘er, D. Blomberg, Fred W. Peterson and 
J. R. Sheffield, reported the ordinance 
favorably, and under suspension of the 
rules it was adopted, 26 to 0. No one 
appeared in opposition to the ordinance 
and it was hurried through the Council 
by unanimous consent. A few days later 
Mayor William I’. Kunze signed it, and 
as long as it remains in force, the pro- 
gressive-minded citizens of Minneapolis 
who are anxious to have an opportunity 
to purchase quick-frozen meats will have 
to persuade their butchers to stock them 
or go without. The ordinance follows: 


Complete Text of Restrictive 
Ordinance 


Amending “An ordinance providing for 
the preservation of health and the pre- 
vention and suppression of disease in 
the City of Minneapolis, and for the in- 


spection, regulation, and licensing of 
hotels, restaurants, eafes, boarding 
houses, inns, taverns, meat markets, 


mercantile establishments, and all places 
offering for sale and selling any food 
or drink,” passed July 7, 1922, as 
amended. 


The City Council of the City of Min- 
neapolis do ordain as follows: 


Section 1. The above quoted ordi- 
nance as amended is hereby further 
amended as follows: 


First. By striking out the last sen- 
tence beginning with the words “The 
terms meat market,” in Section la of 
said ordinance as amended, and insert- 
ing in lieu thereof the following words 
and sentence: “The terms meat market, 
butcher shop, stall or stand, as used in 
this ordinance, shall mean any place 
where fresh or fresh frozen meat, fresh 
or fresh frozen sausage, link sausage 
or other perishable or fresh or fresh 
frozen meats, fish, oysters, game or fowl 
are sold.” 


Second. By amending the first two 
paragraphs of Section 5 of said ordi- 
nance so as to read as follows: 


“Section 5. In all buildings, butcher's 
stalls, shops and stands or other places 
conducted as meat markets, and in all 
buildings or places where meat, poultry, 
fish and other provisions are sold, the 
following regulations shall be complied 
with: 

“No place shall be granted a license 
under this ordinance unless the same is 
equipped with a properly constructed 
refrigerator or cooling room, contain- 
ing at least forty (40) square feet of 
floor space with a six (6) foot over- 
head clearance, and with a full length 
walk-in door, all properly insulated, so 
as to maintain a temperature of forty 
degrees above zero Fahrenheit or lower; 
meat racks, counters provided with glass 
protection, covers which shall consist 
of front and top covers, meat blocks, 
scales, meat choppers, and such other 
equipment as is required to handle meat, 
fish and poultry in a sanitary manner.” 


Section 2. This ordinance shall take 
effect and be in force from and after 


its publication. 
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ALL these profit fields? 


New, rich opportunities right at your door. 
Increased business with your present set-up. 


Are YOUworking ~ __ 


ESCO Eleetrie For cooling and storing 


cans of milk. For cooling 
Milk Coolers and storing bottled milk. 


lee-Makers For hotels, restaurants, clubs, 
country estates, etc. 


Special Cooling Special adaptations to 
-" water-cooling for baker- 
Cabinets ies, soft drink cooling, etc. 


Completely engineered, strong, attractive. 


Nationally advertised in leading dairy and farm publications. Adver- 
lising literature, cuts, and sales material furnished. 


Equip your organization to get this business. Let our engineers help 
you on special adaptations. The use of our copyrighted Data Tables 
enables you to determine the correct size cabinet and compressor for any 
milk cooling job. 


ae a &j x 
as ‘ leo ne 


. \:) 
‘C Milk Cooling ce 


mm ESCO CABINET COMPANY 
World’s Largest Manufacturers of Milk Cooling Cabinets 


West Chester ’ ’ ’ Pennsylvania 


= : THE , 
* CHIEF TELLS THE JUNIOR EXECUTIVE 


—_— **What will be 
a ||| (MODERN REFRIGERATION? 


10 years from now?’’ 


‘*The motor may be improved... 
the design 

may take new lines— 

but you can be sure of one thing 
. .- corkboard insulation 

will still be 

the finest protection 

any cabinet can have. 


Corkboard insulation will still 
give maximum food protection, 


faster freezing 
and long-lived dependability.’’ 


Bridgeport, Conn.—A Kelvinator unit 
with removab!e meat cooling box in the 
body of a standard delivery truck has 
solved the problem of meat vending in 
summer for S. Kochiss, rural butcher of 
Easton, a suburb of this city. Starting 
out with his load of meat at 7:30 in the 
morning, Mr. Kochiss now is able to re- 
turn at nightfall to his shop in Easton 
Center with all unsold meat in perfect 
condition, whereas formerly much of the 
left-over stock had to be thrown away 
due to the ravages of heat during the 
long day. 
Alarmed by the heavy loss of meat, 
as well as dissatisfaction of customers 
who disliked to purchase meat carried 
about in an unrefrigerated truck, Mr. 
Kochiss a few weeks ago approached 
Henry B. Tucker, of the Tucker Ma- 
chine Company, Easton, Kelvinator dis- 
tributors in the Bridgeport area, and in- 
quired what he could do about it. 
Mr. Tucker surveyed the situation 
and after some thought went to work 
on the problem. Taking a standard AA 
model Kelvinator unit, he attached it to 
a Westinghouse one-half horsepower 
generator which was bolted in place un- 
der the hood of the truck, a Dodge. The 
generator was connected to the truck’s 
fan-shaft by means of a V-belt double 
pulley. Provision was made for dis- 
connecting the generator and unit at 
will. 

A box of 500 lbs. meat capacity, of a 
size to fit within the truck body, was 


doors were fitted. Five-eighths inch tub- 
ing was used, with no fin coils. The 
Kelvinator unit was mounted with the 
box, and the entire piece, box and unit, 
placed within the truck body on rollers. 
Catches were made to hold the box 
snugly in place. The box can be removed 
at will and rolled onto a platform while 
the truck, empty, is used for hauling 
produce not requiring refrigeration. 
Thus Mr. Kochiss has a double-purpose 
vehicle. 

Meat is now kept overnight in a walk- 
in cooler refrigerated by a Brunswick 
machine at the Kochiss shop. Later on 
Mr. Kochiss plans to adapt this unit so 
that he can maintain refrigeration at 
night or at other times when the car is 
not in use by plugging into a house- 
current socket. The unit and box weigh 
400 pounds, but are handled easily on 
the rollers and platform. 

Mr. Kochiss has found that after an 
hour’s run of the truck in the morn- 
ing, the box temperature has dropped 
to 58 on an average, and later in the 
day is below that. To avoid keeping the 
box doors open any more than is neces- 
sary, u folding chopping block is fas- 
tened to the bottom frame. Customers 
can see the meat through the glass and 
the doors are only opened to remove 
cuts. Chopping is done outside after the 
doors are closed. 


built of 2-inch corkboard. Double glass | - 


? This market on wheels has Kelvinator refrigeration for storing meats and 


other perishables offered for sale in the suburbs of Bridgeport, Conn. 


$$. 


JURUICK REFRIGERATION 


Insures Profitable 
Installations 


When you install a Juruick Unit, your 
work is finished. Service calls and 
breakdown jobs won’t cut into your 
profits. Your customer will have a 
silent, smooth operating. automatic- 
ally controlled refrigerating system 
that will stand up under the severest 
service. You will be able to keep all 
your profit and to devote your time to 
making other sales. 


Write for details about Juruick’s com- 
plete line— 4 ton to 40 tons refrigerat- 
ing capacity. 


AMERICAN ENGINEERING COMPANY 


2420 ARAMINGO AVE., PHILADELPHIA, PA. 


The PERCIVAL Line 


of Refrigerator Counters 
for QUICK SALES among Grocers and Markets 


counter for every purpose and every purse. Five types exclusively 
for Mechanical Refrigeration—two types for either Mechanical Refrig 
eration or Crushed Ice and salt. 


Grocery and Market owners have 


ft the Percival line of seven Refrigerator Counters, you will find a 


Note how this line of | therefore come to look upon the Percival 
° Line as furnishing them just the equip: 

Pe re ival ment they need, both from a mechanical 
Refrigerator Counters and sales-producing standpoint. They 
meets every need know that meats and foods well pro 
Porcelain—Overhead Coiled Line tected and well displayed are easily sold. 


No. 200—Three-shelf All Display. 
No. 310—Top Display only. e 
No. 410—Combination Display and Stor- ( " L. Perciva O-. 


No. 710—Divided Two-temperature, 20- 11th and Cherry Sts. Des Moines, lowa 


40 Combination Display and 


Storage. One end for 20 degrees, Manufacturers of Quality Refrigerator 
one end for 40 degrees. ’ Counters since 1912 

No. 800—All Freezer—Combination Dis- 
play and Storage. All one tem- ESTABLISHED 1886 


perature at or below 20 degrees. PTT 5. 
Oak with Porcelain Panels, Back Coiled fe SS ESR ERE SEER SeemEaee 
C. L. Percival Co., 


ne 
Can Be Used with Crushed Ice and Salt Des Moines, lowa ; Ider givi 
No. 325—Top Display only. Without obligation, please send special folder 8! 


A . detailed specifications and full information about Perciv' , 
Ne. $00~Comiination Display and Sse out-of-the-ordinary sales units and your dealer proposi 
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~ KELVINATOR 


(Concluded from Page 1, Column 3) 
iving Very satisfactory results with a 
minimum amount of service. However, 
it must be realized that the maximum 
ait temperature in the stores has not 
yet exceeded 80°. 

“So far as performance is concerned 
then, on the Springfield test to date, we 
feel quite well satisfied that the refrig- 
tion problem can be satisfactorily 
handled. However, we must consider 
maximum summer temperature condi- 
tions under which the equipment used 
at springfield does not have margin of 
gafety necessary. For this reason we 
have developed some new equipment 
for the same purpose, i. e., for the same 
cases used at Springfield, which we be- 
lieve Will be satisfactory in 95° air.” 
“In the light of the Springfield tests 
Kelvinator believes that it is premature 
and dangerous to draw too many con- 
clusions. Well informed men in the food 
industry are of the opinion that it has 
peen definitely proved that consumers 
will buy frozen foods, will buy them in 
quantities, and will buy them in both 
chain and independent stores, and that 
they will repeat their purchases. It also 
has proved that good advertising, such 
as was used to back the Frosted Foods 
experiment, will break down the bar- 
riers of consumer resistance, even 
though that resistance is so well forti- 
fied by prejudice against cold storage 
foods, 1 prejudice that the quick-freeze 
industry will no doubt have to fight. 


“The selling of frozen foods is revo- 
lutionary, and experience has proved 
that revolutionary movements must be 
pioneered with patience. For this rea- 
gon, the present excitement concerning 
quick frozen foods, the promoters of 
which indicate an intention of revolu- 
tionizing the food industry, may well be 
yiewed with calm and a disposition to 
await the orderly processes of time’s 
devélopment. Manufacturers and_ re- 
tailers have been and now are deeply in- 
terested in frozen food development, but 
the majority are yet in a frame of mind 
that needs ‘to be shown.’ 


era 


Equipment Problem 


“Of the problems which the manufac- 
turer of quick-frozen foods faces, un- 
doubtedly the most important is that of 
mechanical equipment. The most opti- 
mistie of these manufacturers does not 
believe that the problem of correct re- 
frigeration has yet been fully solved. 

“In the first place, frozen foods must 
be stored in refrigerators which main- 
tain temperatures many degrees below 
freezing. Such refrigerators have been 
developed, but according to the best au- 
thorities in the industry, they have not 
yet been developed to a point where 
they can be used indiscriminately in all 
sorts of stores and under all conditions 
and kinds of treatment. 

“Those who do not believe that this 
is still an engineering problem, and pro- 
ceed with the idea that it has been 
solved satisfactorily, are contributing to 
an expensive experiment. 

“The other problems in connection 
with successfully merchandising frozen 
foods to the public are many and varied 
and come outside of the refrigeration 
problem of the retail store. 

“Kelvinator has had its special refrig- 
eration equipment in experimental serv- 
ice in Springfield, Mass., at the Rood 
and Woodbury store, one of the Econ- 
omy Chain Stores and at the Thrift 
Stores. Others are in operation at 
Atlantic and Pacific chain grocery 
stores at Des Moines, Milwaukee, Chi- 
cago, and Birmingham, Mich., a suburb 
of Detroit; at the Swift & Co. stock 
yards at Chicago, and Swift & Co. pack- 
ing houses at Brooklyn, Troy, New York 
City, Jersey City, N. J., The Fair, de- 
partment store, at Chicago; the Wilson 
& Co, puckers, at Chicago; Grand Union 
Co, Rye, N. ¥., at the establishment of 
Batchelor & Snyder, Boston, and at the 
— ood Corporation, New York 

ity. 


Silent But Active 


“Kelvinator, despite its silence on 
this subject, while so much has been 
Said converning it for months past, feels 
itself in « position to speak with author- 
ity on the subject of frozen food devel- 
°pment, ind it certainly has developed 
What it believes to be the nearest ap- 
Proach t 100% perfect equipment which 
'S available today. The tests made are 
‘surance of the strength of its posi- 
tion. These tests are continuing and are 
rogressing satisfactorily. The goal is 
temperatures of from 12 to 14 degrees 
— the display section, and around zero 


The Imitation 


Food Products Co. 


(Branch of The Artistic Production Co.) 


107 Lawrence Street 
Brooklyn, N. Y. 


Ask for our catalog of January 1, 1930. 


Direct sales only. “Indispensable with 
refrigerator display.” 


in the storage compartment of the cases. 

“For this reason it has not been con- 
sidered practical to experiment or de- 
velop a special refrigeration application 
of this sort on a wide variety of types 
and designs of fixtures at one time. Kel- 
vinator has, therefore, confined develop- 
ment to the first low temperature case 
that has been developed, one which indi- 
cated itself to be the most satisfactory 
for the purpose. This was a _ special 
heavily insulated Ottenheimer 100 in. 
combination case, having the conven- 
tional display section at the top and a 
storage section at the bottom, three lay- 
ers of glass in the display section, with 
dehydration tubes between layers. The 
display section is refrigerated by cool- 
ing unit in the conventional rear bunker 
and the lower storage section refrig- 
erated by cooling unit under the shelf 
of the display section. 

“The service doors to the storage sec- 
tion are so arranged that the cold air 
flue from the display section is auto- 
matically closed when the service doors 
to the storage section are open. This 
prevents undue loss of refrigeration 
when doors are opened. 

“Kelvinator has developed equipment 
for low temperature cases that it is be- 
lieved overcomes difficulties of low tem- 
perature operation. Necessary changes 
in the condensing unit have brought 


about the development of two new con- 
densing units which are essentially the 
same as the Kelvinator standard types, 
with the exception that a _ refrigerant 
cooled cylinder head is used on the com- 
pressor and a large condenser employed, 
running at higher speed for greater ca- 
pacity. Other important changes in- 
clude the elimination of flared tube 
joints, which are replaced with joints 
of the soldered type. 

“Summing up Kelvinator’s relation to 
the frozen food proposition, it may be 
stated that regardless of its long silence, 
and the publicity, advertising and claims 
which have been made by competitors, 
Kelvinator stands abreast the field in 
this development. When the time comes 
that there is a definite market for the 
sale of equipment to the retailer for the 
purpose of merchandising frozen foods, 
the company which has the proper 
equipment developed to the highest de- 
gree of efficient performance will easily 
get its share of the business. 


“Kelvinator is continuing its experi- 
ment with the packers and concerns 
most active in the field. Results are 
satisfactory. This is not an announce- 
ment, but merely a statement tending 
to show that Kelvinator, though silent, 
has been busy. It certainly is a factor 
to be reckoned with when the time 
comes, which may not be far distant.” 


DRINKING 
WATER 
SYSTEMS 


The =€ 


<ERICKS Way 


The Drinking Water system illus- 
trated is especially adapted to 
office, bank and public buildings. 
Hospitals and industrial plants 
are also large users. 


Refrigeration for this system is 
provided by a No. 1% Unit and a 
pressure tank, with float control, 
all of which} occupies a small 


space. home office 


Write for Bulletin and Estimates 


Frick Drinking Water System in- 
stalled in Frick Company’s 
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WEBER announces 
a NE W<ease for 


Nort an old style case adapted to lower temperatures, but a new case...scientifically designed 
for frozen foods... tested... proven...incorporating original principles of refrigeration. 


SEPARATE DisPLAY COMPARTMENT...completely insulated from the service and storage compart- 
ments. No air circulation to cause temperature variations. No fogging or frosting of the glass. 
Over eight square feet of display space. 
No DéFROSTING necessary with the Weber case. This new feature eliminates all risk of spoilage. 
All refrigerating surfaces are flat so that accumulated frost can be readily scraped off, as with 
the famous Weber Soda Fountains. 
} Sub-Zero Brine JACKET...Interior of case and bottom of display compartment encased in a 

jacket of circulating brine at sub-zero temperature...an original principle of refrigeration 
designed for the Weber frozen products case. 


UNIFORM Low TEeMPERATURES...On account of the design of case and original system of refrigeration, uniformly 
even temperatures are maintained in all sections of case. 
No Air CircuLation...Proper preservation of frozen foods, including meats, vegetables and berries, requires a 
minimum of air circulation. In the new Weber case the brine is circulated to give proper refrigeration instead of the 
air. This is an important feature. 


LarGe Howp-Over...The sub-zero jacket of circulating brine provides a large “hold-over” and acts as a reserve re- 
frigerant that will maintain low temperatures in the event of power shut downs, etc. One-half Horse Power Compressor 


fully adequate to maintain extremely low temperatures. 


LarGe Capacity...Entire interior available for storage. No coils to take up space. Bottom provides sixteen square feet 
for storage and two side sliding shelves provide an additional twenty-five square feet for storage service requirements. 


Exacting tests by refrigeration engineers and merchandising specialists over a two-year research period have proven 
this Weber case to be thoroughly practical even in the hottest climates. Quantity production now under way in Weber's 
8-acre plant permits prompt deliveries at low prices. Write now for full information. 
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TO DISPLAY. 


WEBER 8-FT. FROZEN 


FOODS CASE 
( PATENT APPLIED 


NO. 518 


FOR 


WEBER SHOWCASE & FIXTURE CO. INc. 


5700 AVALON BOULEVARD ¢ LOS ANGELES, CALIFORNIA 
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Backward 


QUESTION that has agitated the proponents of quick-frozen foods, | 
especially the packers who have either adopted or flirted with quick | 


freezing, is “What are the retail butchers going to do?” That question 


is heard wherever the new processes are discussed, and nobody has been 


able to answer it with any degree of satisfaction. 


| 
While this sort of questioning has been going on, the butchers of 
Minneapolis have demonstrated rather effectively what they intend to_ 


do, They sized up the situation, saw that the introduction of quick- 


frozen meats would make it a simple matter to sell meat products in a> 


large variety of outlets not now handling them, and determined to act. 

Under the guise of protecting the health of the citizens of Minne- 
apolis, the butchers, through their local association, persuaded the City 
Council to pass an ordinance that limits the sale of meats to stores 
equipped with a good old fashioned walk-in cooler. The full text of 
the ordinance may be found on another page. 

The absurdity of this measure is patent to anyone who has even a 
modicum of information in regard to quick-frozen meats. One of the 
chief theories behind the packaging of meats, and this applies to fresh 
packaged meats as well as to quick-frozen meats, is based on a desire 
to get them out of the obscurity of the cooler and into a well lighted 
display case where the customer can see them. <A walk-in cooler is 
about as useful and necessary in the purveying of quick-frozen meats, 
as the privileges of the nearest “Drive-it-Yourself” station would be 
to Henry Ford. 

The history of the Minneapolis situation reveals that the members 
of the City Council probably passed the measure in good faith, relying 
on the fact that their good friends the butchers were in favor of it, and 
nobody took the trouble to appear against it. Then, too, the story of 
the wave of interest in quick-frozen foods that is sweeping the country 
may have swept around Minneapolis, and it is more than possible, and 
well understandable, that the members of the City Council may not have 
been conversant with the facts of the situation when they passed the 
reactionary ordinance. 

Without knowledge of the number of retail butchers in Minneapolis 
it is safe to say that there are even more retail merchants who, when 
they realize that their activities have been restricted by this ordinance, 
will let the members of the Council hear from them. There seems no 
good reason why they should be deprived of the right to sell products 
that are sold by similar stores in other cities. 

An inspection of the statement made by the former secretary of 
the butchers’ association shows that in advocating the passage of the 
ordinance, the health of the public did not weigh heavily on his mind. 
He doesn’t even mention it. He admits naively that the butchers of 
Minneapolis want the meat business all to themselves and are going to 
keep it if they can. 

Thus far that theory has won out in Minneapolis. Will it be 
allowed to keep Minneapolis in the backward city class much longer ? 
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Forward 


HAT the advent of new varieties of refrigerated foods, including 

quick-frozen foods, may be a blessing in disguise to the ice industry, 
is pointed out in an editorial in the June issue of Jce and Refrigeration. 
Admitting with commendable frankness that ice companies are losing a 
large part of their commercial trade, the writer of the editorial states 
that at present many ice manufacturers are using part of their facilities 
for the storage of food products and that others are considering the 
idea. He concludes that in the future many more ice manufacturers 
may find profitable business in the storage of packaged frozen goods. 

This thought is exactly in line with a quotation from M. T. Zarots- 
chenzeff, which appeared in the June 18th issue of the Refrigerated 
Food section. In discussing the fish industry he said: “No great 


amount of imagination is necessary to visualize the future and prove 
There will be room and a’ 


that the ice makers’ fears are unfounded. 


job for everyone in a reorganized and rationalized fish industry. With 


ELECTRIC REFRIGERATION NEWS 


George N. Conanon, Business Manager | 
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HE Model Kitchen at Kansas City, 

designed and presided over by Miss 
Alice Robertson, formerly chairman of 
the Home Service Committee of the 
midwest division of N. E. L. A., is be- 
coming a big factor in the merchandis- 
ing of General Electric refrigerators to 
the housewife. 

The kitchen is maintained by Glueck 
& Co., at 3310 Broadway. Every after- 
noon in the week except Saturday, dem- 
onstrations are given, showing what the 
G. E. can and does do for the busy 
housewife who entertains quite often. 

“But how do you ever get them out in 
these days of hurry and flurry?’ Miss 
Robertson was asked. 

“Why, I’ve never had the least trou- 
bie since the first week or so,” she said. 
“On Tuesdays and Thursdays I dem- 
onstrate to organized groups—any lodge, 
club, church society or Sunday school 
class that brings 25 to the ‘party’ re- 
ceives $10 for the treasury. They like 


it. Sinee the first announcements I 


noons spoken for. 

“I give them the high points of G. E., 
make a salad and dessert before them, 
and answer questions as they come up. 
Then they are free to visit while I 
serve them with, usually, cookies or 
cakes and G. E. ice cream. 

“J have two models in use in the 
kitchen, G-100 and G-55. Yes, we have 
the kitchen just as modern and attrac- 
tive and perfectly equipped as possible. 
The color scheme was carefully worked 
out; ivory walls with soft green wood- 
work and furniture. The tables seat 
four each and I can care for 24. It is 
hard to keep the numbers down to that 
as some husbands and children usually 
come along. 

“Mondays, Wednesdays and Fridays 


that and they enjoy the afternoon, too, 
and make the other groups eager to try 


have had groups booked weeks in ad- 
vance. Just now I have fifteen after- 


the new users know they can come here 
for help. There are usually 8 to 12 new 
users and nearly every one brings a 
friend. 


“I work informally with them, dem. 
onstrating something someone particu- 
larly wants and answering their ques- 
tions. 

“My mornings are spent in office 
work, telephoning and in preparation 
for the afternoon parties. 

“You see, this is my office, too. See, 


the desk is made to mateh the rest of 
the furniture and the room does double 
duty nicely. 

“TI give new users a special invitation 
by mail or telephone as soon as thie gsales- 
man turns in her name.” 

The kitchen is particularly dainty 
and appealing to women in its spick and 
span up-to-dateness, and has_ proven 
itself helpful during its year of service 
in the selling of domestic refrigerators, 


ZORITE 


LONG the Pacific Coast a number of 

jobbers and retail stores are distrib- 
uting Zorite, a chemical composition 
produced in a convenient form to elimi- 
nate odors in refrigerators. 

Zorite is manufactured by Zorite 
Products Corp., Ltd., Oakland, Calif., of 
which William Seroy is president. The 
composition of Zorite is a molded block 
of a size 934” long, 244” and 15@” thick 


for commercial refrigerators, and one- 
third the size in length for household 
refrigerators. Zorite possesses a strong 
property of absorbing and liquefying 
large volumes of gas. It acts as a filter, 
removing gases and odors from air cir- 
culation and keeping the contents of the 
refrigerator in pure, filtered air. 

By placing a cake of Zorite in the re- 
frigerator, such items as onions, garlic, 
fish, cantaloupe, pineapple, apples, cook- 
ed cabbage and cheese will not odorize 
the more delicate foods, even when kept 


in the same compartment. 


EXPANSION 


HE Great Atlantic & Pacific Tea 

Company, according to latest reports, 
is negotiating to sell part of the Birds- 
eye frosted food output. These foods 
include frosted meats, fish, vegetables 
and fruit frozen by the Birdseye process. 
This proposed arrangement will widen 
the distribution of the quick-frozen prod- 
ucts which have won favor in many 


cities throughout the country. 


Double Duty 


a certain amount of judicious adjustment, ice making plants can be. 


turned into specially equipped fish cold stores, or fish packing houses.” 


It is refreshing to find this forward looking point of view mani- 
festing itself in the ranks of the ice industry. Changes in methods are 
inevitable and the men who can turn a seeming disadvantage into an 
advantage are the men who are worth while. Fortunately the whole 


world isn’t made up of Minneapolis butchers. 


Refrigeration for vegetables 


HE problem of retailing vegetables 
has been overcome by Korbel’s neigh- 
borhood store in Milwaukee, through the 
use of a base display refrigerator de- 
signed by the Milwaukee Refrigerator 
Co. Large stocks of vegetables and 


other perishables are stored in the base 
display and the loss through spoilage 
has been reduced materially. A separ- 
ate coil in the base keeps this com- 
partment at the correct temperature, 
and sufficient moisture is in the cooled 


well as meats. 


air to retain the freshness in vegetables. 
This style of case is popular with mer 
chants, who have experienced difficult) 
in handling of vegetables. They find 
that the base display reduces spoilage 
and increases sales of perishables. 
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~~ FARMERS 


Comparing Costs 


Are Good Power Customers 
for Michigan Utilities 


Mackinae Island, Mich.—Michigan is 
aking outstanding progress in taking 
yn tricity to the farms of the state and 
cee dapting it to farm operations, de- 
per president BE. L. Edwards at the 
vention of the Michigan Electric 
right Association here this week. He 


Treenording to the Farm Service sheet 
of the National Electric Light Associa- 
ion the number of farm customers to 
aa service was taken by Michigan 
yblic utilities last year was greater 
than the number of new customers add- 
ed in aly other state, except California 
_and California is in an unusual posi- 
tion due to the use of electricity in irri- 
gation. ; 

“Blectricity is being made to pay its 
way on the farm. Consequently farmers 
are getting over their fear of building 
up a real power load, one profitable both 


to them «nd to the utilities. Hence sey- 
eral companies already report that the 
average farm customer has become a 


larger user of electricity than the aver- 
age domestie customer. 

“Michigan utilities, ready to meet the 
farmer more than half way, have been 
studying rate structures and line exten- 
sion policies with a view to his needs 
and limitations. Concessions already 
have been made that would have been 


impossible When the farmer was con- 
sidering electricity merely as a lighting 
agent. ‘These concessions are playing 


their part in the extraordinary activity 
in electrifying the farms of the state.” 
In the last year or two the number 
of milk coolers sold has increased ma- 
terially, due in part to the concessions 
in rates referred to by Mr. Edwards. 
prof. Il. J. Gallagher, of Michigan 
State College, in a report on “Michi- 


gan Farm Electrification,” said that 
last year 1,227 miles of farm lines were 
constructed, connecting 5,359 farmers to 


the electric power systems of the state. 
This total includes only real farmers 
and does not take in non-farming rural 
dwellers. 

This year it is estimated that 1,363 
miles of farm lines will be constructed 
to serve approximately 5,840 new farm 
customers. 

“Bleven and three-tenths per cent of 
21,890 farms in the state were receiving 
high line service January 1, 1930,” Prof. 
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You pay for 37% waste 


in ordinary 


lamb roasts— 


but there’s no waste in 


BIRDSEYE 
LAMB ROASTS 


At 44% a pound they're as cheap 


as ordinary roasts at 


23! 


Here’s the average spring lamb roast 
before and after boning and dressing— 


Spring lamb roast before being 
boned ano dressed. Weigh 8 lbs. 


When boned and dressed, an 8 tb. spring lamb 
roast, weighs only 5 tbs. {n othe: words. you pay 
for 3 lbs. ot bone and waste. At 28¢ a pound. that 
roast costs vou $2.24. Now let’s compare that with a 
Birdseye Frosted Roast. 


The same roast after boning 
and dressing. Weight 5 Ibe. 


Bone and scrap removed from 
this roast Weight 3 lbs. 


When you get a 5 lb Birdseye Frosted Roast, you 
get a tull 5 lbs. of eatable meat. For it comes al- 
ready boned and dressed. You pay for no waste. 
At 44¢ a pound 5 tbs. cost you $2.20—4¢ fess than 
the ordinary roast at 28¢ a pound. 


THESE startling figures show you that a 
choice, tender Birdseye Frosted Spring Lamb 
Roast costs no more than an ordinary roast. 


And the same thing is true of all Birdseye 


Special Friday and Saturday 
Spring Lamb Roast . 44 tb. 


(Forequarter-Boneless) 


! 


Gallagher reported. “About 50 per cent 
of this number were connected in 1928 
and 1929. The total farm consumption 
of electricity the past year was 13,134,- 
000 kilowatt hours. 

“Previous predictions that the farmer 
would use more energy than the city 
residential customer are coming true. 
Even in this early stage of development 
the difference is about 10 per cent in 
favor of the farmer. This does not com- 
pensate for the fact that there will never 
be as many farm customers as city cus- 
tomers, or that the expense of serving 
the farmer is comparable with serving 
city customers, but it does indicate for 
the first time that the inevitable problem 
of serving the farmer promises the re- 
lief of at least paying for itself.” 


Frosted Meats and 


Part of display advertisement used by General Foods in Springfield newspapers. 


elimination argument is skillfully used. 


The waste 


WEBER 


EBER SHOWCASE & FIXTURE 

CO., 5700 Avalon Blvd., Los An- 
geles, Calif., has announced a new case 
designed for the merchandising and stor- 
ing of frozen foods. This new Weber 
ease has a separate display compart- 
ment completely cut off by insulation 
from the service and storage compart- 


ments. It provides over eight square 
feet of display space. 

Tile front and sides give this case an 
attractive appearance. Five thicknesses 
of rubber insulated plate glass make up 
the front of the display. Model No. 518, 
as this case is known, has heavy sheet 
cork insulation and access to the dis- 
play and storage compartments is made 
through sliding doors in the rear. 

Weber engineers have designed this 
case so that there is no air circulation 
to cause temperature variations. All re- 


frigerating surfaces are flat and frost 
can be readily scraped from them. This 
system eliminates defrosting of coils. 
The interior of the case and bottom of 
display compartment are encased in a 
jacket of circulating brine at sub zero 
temperature. This jacket affords a large 
hold over of refrigeration in the event 
of short power shut downs. Tests have 
shown that a one-half horsepower ma- 
chine will maintain temperature neces- 
sary for storing the frozen foods and 
will handle the job without difficulty. 


EMOLUMENTS 


Spur Workers in Springfield 


and Increase Sales 


(Concluded from Page 1, Column 4) 
end patrons she wished especially to 
please. The waitresses were instructed 
not to mention that these broilers were 
Birdseye products, as the tea room pro- 
prietor wasa little fearful that her cus- 
tomers might object to meats that had 
been frozen. But one waitress, brought 
in at the last moment to assist,. let the 
secret out after the meal had been eaten. 
Not much was said by the visitors at 
the time. 

The following week the price of broil- 
ers was advanced from 57 to 74 cents 
a pound, and the tea room head decided 
she could not afford to buy the quick- 
frozen foods. In came the patrons of 
the previous week, anticipating another 
Birdseye feast, and protesting against 
having anything else in its place. The 
upshot was that last Friday the tea 
room proprietor called around to buy 
24 broilers and said she would return 
later and buy a supply for Sunday. So 
it looks as if the Birdseye name were 
secure, in this tea room, at least. 

The advance of the price of broilers 
is explained on the ground that the line 
was first put on sale with no definite 
analysis of costs. Later 74 cents was 
set as closer to the mark representing 
a fair profit. A few days ago, follow- 
ing an increased market supply, the 
price was reduced to 69 cents. The price 
of ducklings remains at 49 cents a 
pound. Despite the tendency to eat less 
broiled and roasted food in hot weather, 
both items continue to sell well. 

Purchasers of the Birdseye foods are 
waiting for the addition of fresh vege- 
tables, several of which are expected to 
appear soon in the display cases. No 
doubt is entertained concerning the sell- 
ing quality of such foods, as the same 
advantages that have made spinach a 
good seller are expected to put over 
other vegetables prepared in this man- 


DAY & NIGHT 


Los Angeles, Calif.—R. O. White, 
sales manager, water cooler division, 
Day & Night Water Heater Co., Monro- 
via, Calif., announces the appointment 
of Heath & Heath, Inc., as west coast 
jobbers for Day & Night storage water 
coolers. 

“This appointment,” states Mr. White, 
“is in accordance with our policy of ex- 
tending distribution of Day & Night 
water cooling equipment through organi- 
zations which are equipped to render a 
complete refrigeration engineering serv- 
ice. 

“Heath & Heath, Inc., will carry com- 
plete stocks of coolers at Oakland and 
Seattle.” 

The Oakland branch of Heath & 
Heath, Inc., is located at 421 20th St., 
and is managed by W. V. Stuart. A. E. 
Grinwald is manager of the Seattle 
branch, situated at 1308 Stewart St. 
The San Diego branch is managed by F. 
N. Dorland. It is located at 730 “F”’ St. 


Pressor and expansion valve. 


for Bulletin 6A. 


—— 


Unit comes io the dealer complete with special con- 
trol and evaporating coil (or low-side) but less com- 


See June 4th issue of the News for details and write 


CLEVELAND 
CHICAGO 


MILK 
5700 Walworth Ave. CO 


Export Sales Office—J. Estes, 415 LaFayette St., New York City 


—aerates —as it agitates 


— as it refrigerates 


SANITARY—ECONOMICAL—CONVENIENT 


AIRYMEN everywhere—procuceis or plant operato:s—-will recognize the P-T 
D Cooler as unmistakably a real piece of DAIRY EQUIPMENT, fit in every 
respect for comparison with the best of dairy plant machinery. Old in prin- 
ciple—yet new in design—it more than complies with all legal and actual require- 
ments for correct sanitary cooling and conditioning of milk on the dairy farm. 
Dealers of refrigeration equipment need only to show details of this cooler 
to dairymen to gain immediate and profound attention and interest. 


Write for prices, details and sales helps. 


"IT'S THE TEMPERATURE OF DELIVERED MILK THAT COUNTS" 


COOLER 


Cleveland, Ohio 


NEW YORK 
BOSTON 


Compressor may be mounted integral with the 
frame of the evaporating coil thus conforming to 
the “package unit" idea or placed conveniently 
adjacent to the unit. 

Designed for use with any '/2-H. P. standard com- 
pressor equipment, either electric or gas engine 


driven. 


ENGINEERED AND MERCHANDIZED BY MEN WITH OVER A QUARTER [CENTURY OF EXPERIENCE WITH DAIRY AND REFRIGERATION EQUIPMENT. 
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SANTA FE PASSENGERS WILL | Stearns-Rogers Co., 


GET COLD FOODS 


of Denver, Colo. 
The system includes a large refrigera- 
tor with separate compartments for 
meat, fruit and vegetables, poultry, but- 
ter and cream. Separate refrigerators 


Amarillo, Tex.-The remodeled Har- | are provided for the kitchen, pantry and 
vey House has installed a direct expan-| bakery. An ice cream cabinet is in- 


sion ammonia refrigeration system. Two/| cluded, and the candy counter is con- 


Frick ice machines were installed by| nected to the system. 
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AUTOMATIC O11 HEATOR 


WIRE 


today for our Special Summer 

Plan. Now is the time to put 

the SUPER Automatic Oil 

Heator into the homes of 
your community 


THE SUPER O11“ HEATOR Co. 
275 CONNECTICUT BLVD. 


HARTFORD, CONN. 


lta 


Government Expert Presents 


EVELOPMENTS in meat retailing 

during the past year or more have 
been most unusual and include methods 
differing from those practiced in the 
past. Foremost among the changes are 
experiments in selling pre-cut meat, 
wrapped or packaged at central cutting 
plants and offered to housewives ready 
for use. The development in this direc- 
tion is a result of a growing conviction 
on the part of some interests that ef- 
forts should be made to meet what they 
term modern consumer demands with 
respect to quality and service, and that 
greater economy in operation would re- 
duce margins between wholesale costs 
and retail selling prices. 

The single store operator is usually 
referred to as an “independent dealer,” 
while multi-unit stores are usually re- 
ferred to as “chains.” There are many 
instances of operators of two to ten 
markets, but these are not usually re- 
ferred to as chains, principally, per- 
haps, because units up to ten are rather 
closely supervised by owners and in 
other respects differ in plans of opera- 
tion from the larger centrally controlled 
systems. 

It may be well at the beginning to con- 
sider briefly the economic fosition oc- 
cupied by the meat retailer. He is the 
last link in the marketing chain which 
extends from the farm to the table. He 
is the contact point which connects 
wholesalers with those who either eat 
meat themselves or buy it in retail 
quantities for others to eat. It is his 
part of the marketing functions, gen- 


Wire and we'll make ticket reservation for you to theaters, con- 
certs and sporting events—we'll have them ready when you arrive. 
Hotel Fort Shelby offers the dual advantage of a hushed, peaceful 
environment... and immediate proximity to the financial, theatri- 
ping centers of downtown Detroit. 

or equipped. $3.00 per day and up. Write for 
Look for large green sign atop 22nd floor. 


cal and shop 
rooms—Servi 
direct motor route. 


J. E. FRAWLEY, Managing Director 


FORT SHELBY 


LAFAYETTE at FIRST, DETROIT 


~— So you're coming 


to DETROIT? 


= > 


ates 


Alama 


745 : 


| kk a A | 


HOTEL 


900 attractive 


7 . a 


MEAT DISTRIBUTION 


Retailing Methods 


By B. F. McCarthy, U. S. Department of Agriculture. 
(Remarks at Meeting Held by New York Food Marketing Research Council) 


Unbiased Picture of Changing 


erally speaking, to take wholesale quan- 
tities of meat and reduce them to retail 
portions, prepare them as consumer- 
buyers want them prepared, hand them 
over to those who call in person or de- 
liver them into homes or other eating 
places, and receive a profit for this 
service. The quality of his service 
varies according to locality, demands of 
buyers, personal plans of business con- 
duct and such other things as normally 
influence retail businesses. He extends 
credit in many cases and sells for cash 
in others. He is expected to have what 
consumer-buyers want when they want 
it and to purchase in sufficient quanti- 
ties to do this. In some markets whole 
carcasses or quarters are handled to a 
considerable extent, while in others most 
meat is bought as wholesale cuts. Grades 
and demands for specific cuts vary 
greatly, according to sections. 


Present Retail Practices 


In some markets meat is cut into re- 
tail portions only as ordered, while in 
other markets most meat is cut before 
being offered for sale. In many markets 
modern refrigeration and other modern 
equipment is used, while in others fa- 
cilities are not materially different from 
those used thirty years ago. In some 
markets good business principles and 
up-to-date systems for pricing, cutting, 
and bookkeeping are applied, while in 
others most of these things are to some 
extent at least neglected. A few inde- 
pendent retailers price their meat some- 
what on the basis of current wholesale 
costs while others vary their prices 
slowly or as little as possible. Inde- 
pendent retailers, broadly speaking, ad- 
just prices according to wholesale values 
far less than is done under chain store 
management. Credit is extended by in- 
dependents to a far greater extent than 
by chains. Scientific cost determination 
has been applied by large chain store 
operators to a far greater extent than 
by independents and pricing has been 
far more definitely applied according to 
predetermined policies. 

In many other respects retail meat 
market operators differ greatly in plans 
of operation. Some stores confine their 
business almost entirely to meats, while 
others sell some or most of the other 
food staples. In nearly all cases the 
cost of operating markets is _ high, 
partly because the work of preparing 
the meat for consumers is done in the 
markets. In a sense these markets are 
manufacturing plants and because of 
this more space is needed than would 
be the case were meat prepared for use 
before being received at these final dis- 
tributing points. 

The labor necessary to preparation is 
employed in the markets, adding to the 
cost of operation at this point. Refrig- 
eration display cases are used in all 
modernly equipped markets, and in ad- 
dition sizable coolers for holding whole- 
sale carcasses and cuts are part of the 
necessary equipment. Most markets are 
provided with facilities for making 
corned beef and other corned meats and 
a few extend operations to the manu- 
facture of sausage and other similar 
products; and occasionally a market is 
equipped to do smoking. 

It is necessary that retail markets 
supplying the needs of transient home 
buyers be conveniently located. Fre- 
quently this necessity is responsible for 
high rents. The efficient clerk or oper- 
ator of a retail market must be a skilled 
meat cutter unless the store has a spe- 
cial cutting department—in which case 
it is operated partly according to the 
new idea. He should be a good sales- 
man, honest, neat, courteous and oblig- 
ing. He should have some knowledge 
of cookery and be able to suggest ap- 
propriate meats for specific occasions. 
He should know about display and mer- 
chandising. All of these qualities are 
not often found in the same man. 

These things are mentioned to show 
the general background to the picture 
of conventional retail meat marketing 
and in order that the claims of ad- 
vantages for the new plan may be bet- 
ter visualized. Those who see advan- 
tages in the new idea point to the trend 
of the times towards packaged food 
products. They remind us that not so 
many years ago sugar and cracker bar- 
rels were found in every grocery store 
and that much of the foods now bought 
in tin, glass or paper containers were 
sold from bulk supplies. Eggs, butter, 
apples, bacon and ice cream are among 
the carton or package perishables which 
have come into general use during re- 
cent years. We are reminded that be- 
cause of small apartments and the em- 
ployment of many married women in 
business small, handy packages are in 
demand and that considerable prefer- 
ence is shown for foods prepared ready 
to cook quickly. In the meat line we 


have seen prepared foods grow in de- 
mand and a larger list of such products 


cause of the trend towards ; 

for many kinds of food by a. demand 
housewife, the quantities of the pie 
food staples in unprepared form ame 
grown less and now the retailer ame 
keep on hand many kinds of food “a 
no great amount of any particular iy ut 
Retailers want to turn over their oe 
frequently to prevent unnecessary ock 
vestment, save space and prevent 1" 
age and so we find wholesale packa : 
growing smaller in lots and to 4 
siderable extent the units are ede 
smaller. ed 

It has been apparent that «& 

buyers have supported the teen 
perhaps it would be better to Say Pr 
the readiness with which they ace : 
the package idea—speeds its ‘inane 
ments. The willingness on the part A 
purchasers to take their supplies jn nh 
ages has made it possible fo, Stine 
retailers to buy in bulk and utilize 
otherwise idle time in preparing rer 
ages. Customers are served nore 
quickly when food is packaged jy “ 
vance of sale and so the preseuit custon, 
helps to speed up service and at th 
same time keep labor costs down. Pe 
sumers have come to rely on packaged 
foods because experience his taught 
them that identifiable packages usyaj 
contain merchandise of uniform quality. 


ticularly to meat it might be well ty 
point out that retailers give the pes 
support to the livestock and meat in- 
dustry when they sell in close relation 
to current supplies and wholesiile prices 
This relieves gluts by increasing ¢op, 
sumption when supplies are liberal anq 
prices low, and better distributes the 
available supply during periods of 
scarcity. Independent retailers have 
not, apparently, given this economic 
matter much consideration and the price 
movement in many independent retgj) 
meat markets has been very slow and 
uncertain. This fact has given multi- 
unit systems advantages in attracting 
customers when able to sell at a profit 
at appealing prices while independent 
retailers lose trade by failing to adjust 
their prices to wholesale market condi- 
tions. This statement is not intended to 
include sales by multi-units at prices 
below cost of merchandise plus cost of 
doing business, since this involves a 
different economic problem. 

Now let us consider the general prin- 
ciples of the new packaged meat plan. 
It is of necessity based on central cut- 
ting and packaging and frequent deliy- 
eries to units using the smallest amount 
of space necessary for display, temporary 
storage and service. In its most ae- 
ceptable form it embraces cutting and 
packaging knowledge, utilization of low 
production costs, utilization of merchan- 
dise experts, scientific information on 


(Continued on Opposite Page) 


Special 
Refrigerators 
and Counters 
For 

Special Needs 


Standard equipment is not always the most 
practical and economical. The spa:e which 
the equipment is to occupy varics—as 40 
the necessities and purposes the particular 
equipment is to satisfy. 

Because this is so true where reir xerators 
are concerned, THESCO SERVICE has 
been developed. THESCO SERVICE 
places at your disposal a group highly 


experienced refrigeration and display coum 
ter engineers, designers, and layout men, 
who apportion refrigerator space — 

in 1 


full value for every dollar invested 
—and design or recommend equipment only 


after most careful analysis of the p rticulat 
need it is to serve. THESCO SIURVICE 
is the result of 60 years’ experience in the 
making of fine equipment, and exiiaustive 
research in actual refrigerator requi:ements. 
It saves money—It makes moncy. It 
provides the most efficient and eco’ — 


equipment at the lowest possible cost. 
obligation for consultation. 


A Few Territories @pe® 


Distributors: A few fertile territories are 
open to THESCO representation. Write 
for complete proposition, discounts, 
catalogs showing THESCO standard and 
special equipment and installations. Ne 
matter how large or how small the job, 
it can be handled _ through THESCO 
SERVICE. 


[\AWALTY A, 
THESCO 
WN Since 177 


The C. Schmidt Co. 


John and Livingston Ave. 


become more broadly distributed. Be- 


Cincinnati, Ohio 


To confine this discussion tore pay.’ 
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(Continued from Opposite Page) 

strict sanitation, guaranteed 
tified quality, absolute honesty 
os a business advantage, accurate price 
jetermination, economical buying, suf- 
ijent financing, specialization in the use 
° personnel capabilities, and in short, 
sll the advantages of best modern busi- 
: s, Because meat is hignly perishable 
oa ‘most efficient of modern refrigera- 
oA equipment is absolutely necessary, 
and this extends to all operations, in- 
ajuding transportation as well as point 
’ gale. Selling prices must of necessity 
A pased on wholesale | values if an 
equitable selling policy is to kx main- 
tained and they must be reasonable if 
yolume is to be kept up. Capacity busi- 
ness With most efficient utilization of 
labor and equipment is essential as an 
element to success. If these things are 
done, it will enable consumers to place 
their tables in the most ap 


cookery, 
and iden 


meat on 

proved manner and at the lowest pos- 
sible cost consistent with reasonable 
profits. It will guarantee to producers, 


inder the outlined conditions, a business- 
like distribution of their edible products 
and will aid stabilization in the indus- 
ry. 
4 logically a multi-unit proposi- 
tion With many units it will tend to do 
what all such systems do—reduce oppor- 
ity for individuals to operate mar- 
kets, since it is obvious that the more 
sich systems there are the fewer inde- 
pendents there will be. On the other 
hand, it will offer to those willing to 
york under the system opportunity to 
display individual capability and with 
such comparisons of results between dif- 
ferent units as will naturally come about 
those showing greatest ability will be 
most liable to receive advancement. 
Two distinct plans for pre-cut meats 
have heen so far considered in the ex- 
periment. One contemplates sale of 


frozen meat to consumers in convenient 
portions. This plan takes meat soon 
after slaughter and under strictly scien- 
tifie conditions subjects it to freezing. 
It is then maintained in this physical 
condition until sold to consumers. This 
plan gives those participating in it the 
opportunity to take advantage of low 
wholesale markets and price retail cuts 
on this basis to the extent that meat can 
be held in a frozen condition without 
injury to its selling qualities. 

In practice—and even with general ac- 
ceptance of frozen meat by consumers— 
the plan of buying on low markets could 
hardly be expected to be fully effective, 
since it is highly probable that periodic 
demands could not be accurately esti- 
mated in advance and in order to sup- 
ply day-to-day needs, it would probably 
be necessary at all times to depend in 
part on current supplies. To the extent 
that it would be made effective, however, 
it would tend to stabilize values and 
prevent market gluts. 

There is an acknowledged prejudice 
against frozen meat on the part of con- 
sumers—regardless of results of dietary 
tests—and before a large and general 
application of the frozen meat plan 
could be developed this prejudice would 
have to be reduced. This could be done, 
no doubt, to a considerable extent by a 
broad campaign of information, were 
consumers to find that the frozen prod- 
uct met their requirements as to qual- 
ity when served on their tables, and 
especially if costs were found to be more 
reasonable and lower than for unfrozen 
meat. Many in the industry look upon 
the frozen retail cut plan as potential, 
rather than assured. There is, however, 
probably a logical outlet for frozen re- 
tail cuts at the present time through 
channels of trade cut off from current 
supplies of unfrozen meat. Steamship 
lines and more or less isolated interior 
sections are thought by some to be espe- 
cially logical places for sale. 

The other plan—unfrozen, or chilled 
meat—offers a different holding problem, 


(Concluded on Page 8, Column 1) 


Grand Rapids Night Owls Protected 


by Frigidaire 


Grand Rapids, Mich.—The Frigidaire 
pictured here acts as the “reserve com- 
missary” for the Kewpie Restaurant in 
which it is installed. This restaurant 
measures only 18x25 feet but serves 
hundreds of patrons, chiefly at night. 
G. Boyles is the manager. One compart- 
ment in the refrigerator is used for half 


pints of chocolate milk, seventy bottles’ 
capacity which is filled three to four 
times daily. The Kewpie hamburger is 
kept in immense quantities here, and 
always in prime condition. Mr. Boyles 
contemplates installing coil systems for 
cooling all drinks in the near future. 
The whole atmosphere of the minia- 


ture restaurant is one of sanitary clean- 
liness. The porcelain refrigerator 
matches the gleaming white counters 
and adds greatly to the attractiveness 
of the ensemble. At the time the photo- 
graph was taken patrons of the restau- 
rant had no chance to escape the knowl- 
edge that the unit is a Frigidaire. 
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REFRIG 


the Wood-Fiber Insulating Boar 


Would Make a Tra 


@ CHICAGO 


NOT A REPLACEMENT 


in 372 Miles Long 


-has ever been necessary 


ERE’S the insulation material 

you want for your cabinets. 

An insulation so strong and dur- 

able that for years it has stood the 

crashing and pounding of rushing 

freight traffic in almost 50,000 
refrigerator cars. 


It’s Insulite—a material light in 
weight yet structurally strong. In 
refrigerator cabinets, it permits the 
Maximum reduction of 
Wood framing, and the 
Over-all weight of cabi- 
nets. Furnished to speci- 
fed size, Insulite cuts iA 
labor costs, eliminates || 


Waste and speeds up pro- 
duction, 


Insulite has many other 


advantages, in addition to its high 
thermal insulating efficiency and 
great structural strength. It is 
made from the tough fibers of 
northern woods — chemically 
treated to resist moisture. It is not 
subject to rot or disintegration and 
will function without loss of effi- 
ciency during the entire life of any 
cabinet. Insulite is odorless and 
positively will not ab- 
sorb odors. 

And here is another advantage 
—the sound and vibration ab- 
sorbing qualities of Insulite 
make its use as a lining and 
base for motor compartments 
practical and economical in 
electric refrigeration cabinets. 
If you are not already using 
Insulite may we send you sam- 


ples and our folder on ‘‘Re- 
frigerator Insulation’’? 


JUST MAIL THE COUPON 


‘ eee eS Oe anenneanannanee 
' _ Thermal —_— Absolutely 4 
s Conductivity 1 $s ‘ 
“ty || THE INSULITE CO. | Odorless  { 
' . WwW : (A Backus-Brooks Industry) : WwW 6 
1200 i 
' er "Giessen Elena ; Rot and ; 
‘ trong | Gentlemen : Please send me your foliler on ‘‘Refrigera- 1 Mold Proof , 
‘ w~ t} tor Insulation’ and also sample of Insulite. ry , 
: ; POE -zpuskvotubusdes xcs eoees : ed ; 
‘ Durable ee ee ee ee eee eeeee ! Light } 
: and ns i-i-i---_ee eee e 1 in + 
A Longer-Lived } a ee Wy iv ckcsccces 4 Weicht H 
Seca aS aaa naa Daan aaa aaanaane eigh ¢ 


Here's A BOOK 
THAT SHOWS YOU 
HOW TO 


Se ee i 


M ake More Money 


in the C(I. BURNER BUSINESS 


T doesn’t make a great deal of difference what you're selling 


>>> >>> >>> 


now — electric refrigerators, 


washing machines, vacuum 
§ ’ 


cleaners or even oil burners—this little book will show you how to 


make more profit on your sales operations. 


‘“PROSPERING WITH THE QuIET MAY” presents in clear, under- 


standable language a complete picture of the marvelous opportuni- 
ties existing today in the oil burner industry. It’s a boiled-down 


collection of facts that any dealer can grasp in a moment. And it 
dwells particularly on the QuiET MAY Profit Sharing Plan which 
each year enables hundreds of dealers to increase greatly their 
normal earnings by a participation in the profits from the world- 
wide business of the May Oil Burner Corporation. 


Here’s a book you ought to have! It’s free for the asking, and the 


coupon below will bring it to you by return mail. 


MAY OIL BURNER CORPORATION, BALTIMORE, MD. 


"Dept. 7-D — Baltimore, Md. 


esting. Please send me a Free copy. 


MAY OIL BURNER CORPORATION 


“Prospering with the Quiet MAY” sounds like it ought to be inter- 
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